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OUR  REPUBLIC  AND  ITS  PRESS  WILL  RISE  OR 
FALL  TOGETHER.  AN  ABLE,  DISINTERESTED, 
PUBLIC-SPIRITED  PRESS,  WITH  TRAINED 
INTELLIGENCE  TO  KNOW  THE  RIGHT  AND 
COURAGE  TO  DO  IT,  CAN  PRESERVE  THAT 
PUBLIC  VIRTUE  WITHOUT  WHICH  POPULAR 
GOVERNMENT  IS  A  SHAM  AND  A  MOCKERY.  A 
CYNICAL,  MERCENARY,  DEMAGOGIC  PRESS 
WILL  PRODUCE  IN  TIME  A  PEOPLE  AS  BASE  AS 
ITSELF.  THE  POWER  TO  MOULD  THE  FUTURE  OF 
THE  REPUBLIC  WILL  BE  IN  THE  HANDS  OF 
THE  JOURNALISTS  OF  FUTURE  GENERATIONS. 


lOSEPH  PULITZER.  1904 


TIMES  MAY  BE  DIFFERENT  BUT  THE 
CHALLENGE  REMAINS  THE  SAME. 
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CALENDAR 


Reader  Services 


APRIL 

14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando 

I6-I9  GMA  Users  Group  National  Conference,  Doubletree 
Hotel.  Austin,  Texas 

19-22  Newspaper  Association  of  America  Annual  Publishers 
Convention,  WyndhamAnatole  Hotel,  Dallas 

20  Associated  Press  Annual  Meeting,  WyndhamAnatole 
Hotel,  Dallas 

24-26  Canadian  Association  of  Newspapers,  Convergence 
’98,Westin  Harbour  Castle  Hotel,Toronto,  Canada 

24-26  National  Cart(x)nists  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 


MAY 

IO-I3  Organization  of  News  Ombudsmen  Conference,  The 
West  Gate,  San  Diego 

17-20  Newspaper  Purchasing  Management  Association 
Conference,  Harrah’s,  Las  Vegas 
19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  Conference/Research  Conference, 
Westin  Copley  Place,  Boston 
31-3  World  Association  of  Newspapers  (FIEJ)  Info 

Services  Expo,  Okura  Hotel,  Kobe,  Japan 


JUNE 

3- 5  INMA  Annual  International  Conference,  Amsterdam, 

Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

11-13  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Washington,  D.C. 

13-17  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
17-20  Association  of  Free  Community'  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
17-20  Native  American  Journalists  Association  Annual 

Conference,  Tempe  Mission  Palms  Hotel,  Phoenix, 
Ariz. 

19- 21  NAA  Connections  ’98/Cooperative  Marketing/Sales 

Conference,  Marriott  World  Center,  Orlando 

20- 23  Nexpo  ’98,  Orange  County  Convention  Center, 

Orlando 

21- 24  NAA  Marketing  Conference,  Marriott  World  Center, 

Orlando 

24-27  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 
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SHOW  to  Contact  Editor  &  Publisher 
■  Mail:  llWest  19th  Street, 

New  York,  NY  10011-4234 
■  E-mail:  eclpub@mediainfo.com 
■  Phone:  (212)  675-4380 
■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions....  Write  to:  E&P  Subscription  Dept., 
P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 
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■  Please  address  all  news  items  to:  George  Garneau, 
Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


SE&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
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P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permissions 

order  reprints  of  articles  contact  Production 
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■  Editor  &  Publisher  does  nqt  release  its  subscriber  list. 
mm  ■  The  comprehensive  database  of  the  Editor  & 

Publisher  International  Year  Book  is  available  in  hard 
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Contact  our  CD-ROM/Database  representative 
at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
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ABOVE  THE  FOLD 


Paper  Chase  At  Knight  Ridder 


WHAT  S  IN  A  name? 

For  Knight  Ridder,  the 
nation’s  second-largest  newspaper 
company,  a  hell  of  a  lot  of  work. 

The  firm  recently  underwent  a 
moniker  makeover. 

Its  new  logo  —  the  hyphen  and 
impersonal  Tnc.’  shorn  from  the  old 
Knight-Ridder  Inc.  —  and  jazzed 
with  some  color,  is  certainly  slim¬ 
mer  and  more  friendly.  But  the  iden¬ 


tity  change  involves  some  serious 
logistics. 

Knight  Ridder  says  it  will  have  to 
reprint  32.9  million  letters,  cards, 
and  envelopes;  replace  or  repaint 
56,000  newspaper  boxes  and  2,100 
vehicles;  revamp  another  10,000 
cards  and  guides;  and  reorder  at 


>KnightRidder> 


least  1  million  promotional  items. 

The  Miami-based  company  refus¬ 
es  to  reveal  the  cost  of  all  these 
tasks.  A  spokesman  said  that  the 
changes  will  be  phased  in  over  the 
coming  year.  Trucks  and  racks  will 
get  temporary  decals  but  will  have 
to  wait  until  they  need  to  be 
repainted  or  replaced  to  get  the 
permanent  makeover. 

—  Robert  Neuwirth 


Publisher  guilty 
of  indecency 

Ryan  eric  Phillips,  29,  publisher 
of  Journal  Newspapers  Inc,  a 
group  of  six  dailies  clustered  around 
suburban  Washington,  D.C.,  has  been 
found  guilty  of  indecent  exposure. 

For  the  misdemeanor,  he  was  sen¬ 
tenced  to  40  days  of  community  ser¬ 
vice,  a  $250  fine,  and  suspended  jail 
time  of  30  days. 

Phillips  was  arrested  in  late  January 
in  Richmond, Va.,  after  two  women 
complained  that  he  had  exposed  him¬ 
self  while  standing  on  a  chair  next  to 
his  hotel  room  window.  Phillips  was  in 
Richmond  working  as  a  volunteer  for 
Republican  Lt.  Gov.  John  J.  Hager. 

Phillips  entered  no  plea  in  the  trial. 
His  attorney  was  quoted  in  local  press 
reports  as  acknowledging  that  Phillips, 
who  has  two  children,  has  a  problem 
with  exhibitionism. 

The  newspaper  company  said 
Phillips  will  remain  as  publisher.  His 
lawt  er  has  said  he  will  appeal  the  sen¬ 
tence. 

Reporter  ousted 
from  Indonesia 

A  WEEK  AFTER  the  Nation  maga¬ 
zine's  Allan  Nairn  broke  the  story 
on  the  U.S.  military  secretly  training 
Indonesian  soldiers,  he  was  deported 
from  the  Pacific  island  nation. 

Nairn’s  dispatch  disclosed  that 
while  Congress  has  voted  to  limit  mil- 
iart’  aid  to  classroom  training,  the  U.S. 
Army  and  Air  Force  have  been  teach¬ 
ing  operational  tactics  to  the  Suharto 
regime’s  sometimes  brutal  forces. 


On  March  18,  several  hours  after  a 
press  conference  with  human  rights 
activists  who  demanded  an  end  to  the 
military  training,  Nairn  was  seized  by 
police,  questioned  for  five  hours  and 
expelled  from  the  country. 

Meantime,  the  New  York  Times  fol¬ 
lowed  Nairn’s  initial  story,  adding 
angry  reaction  from  Congress. 

Nairn,  safe  in  Singapore,  promised 
his  editor  further  revelations. 

Nairn  was  severely  beaten,  then 
busted  and  banned  from  Indonesia  in 
1991  after  witnessing  a  government 
massacre  in  East  Timor. 

On  his  latest  trip,  he  was  initially 
turned  away  at  a  rural  border  crossing 
but  later  managed  to  slip  into  the 
country  without  the  army’s  knowl¬ 
edge. 

Burleigh  urges 
self-restraint 

EWSPAPERS  MUST  EMPLOY 
greater  self-restraint  to  maintain 
credibility  in  an  age  when  technology 
has  made  news,  together  with  rumor 
and  innuendo,  much  more  accessible, 
E.W  Scripps  Co.  chief  William  R. 
Burleigh  told  Texas  newspaper  edi¬ 
tors. 

“One  truth 
remains:  The  pres¬ 
sure  to  survive 
this  age  of  elec¬ 
tronic  news 
blitzkrieg  has  led 
to  disturbing 
breaches  of  some 
of  the  most  basic 
standards  of  fun¬ 
damental  report¬ 
ing,”  Burleigh  told 


the  Texas  Associated  Press  Managing 
Editors  on  March  2 1 . 

Burleigh,  vice  chairman  of  the  AP 
board,  said  editors  and  reporters  tcx) 
often  blindly  chase  rumor  and  innuen¬ 
do. 

It  would  be  wise  to  remember  an 
old  newspaper  adage,  he  said,  in  this 
age  of  Monica  Lewinsky  and  Paula 
Jones;  “If  in  doubt,  leave  it  out." 

At  the  same  time,  editors  must  vigor¬ 
ously  defend  the  First  Amendment,  par¬ 
ticularly  in  a  climate  where  the  rush  to 
uncover  truth  is  quickly  criticized  by 
self-interested  parties. 

“As  .Ms.  Lewinsky  s  story  unfolds. 
White  House  spinmeisters  manage  to 
divert  the  legitimate  questions  about 
the  CJinton  presidency  into  a  debate 
over  whether  the  press  is  going  ttx) 
far,"  Burleigh  said. 

“And  soon  the  press  ends  up  cover¬ 
ing  itself." 

Burleigh  said  recent  criticism  of  the 
media  isn’t  without  merit. 

“T(X)  often  fairness  and  accuracy  and 
plain  old  common  sense  are  becoming 
casualties  of  lazy  reporting  and  of  pack 
journalism,"  Burleigh  said. 

“This  only  serves  to  beat  (up)  a  pub¬ 
lic  already  suspicious  of  what  we  do," 
he  continued. 

To  counter  the  criticism  and  to  pro¬ 
vide  a  real  ser\  ice  to  readers,  editors 
need  to  re-examine  what  standards 
they  use  for  news  and  how  that  news 
is  researched,  he  said. 

“Therein  lies  our  mission.  We  must 
preach  the  gospel  of  self-restraint, 
while  at  the  same  time  vigorously 
defending  t)ur  free  press,  free  speech 
rights  in  the  face  of  mounting  criti¬ 
cism,"  Burleigh  said. “There  are  two 
sides  to  this  admittedly  old-fashioned 
coin  —  freedom,  responsibility."  —  AP 
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Principled  Stand  On 
Puerto  Rican  Press  Freedom 

The  inter  American  Press  Association’s  recent  overwhelming 
vote  to  condemn  government  coercion  and  harassment  of  Puerto 
Rico’s  news  media  sends  an  important  message  to  free-press  advocates 
worldwide:  In  matters  of  press  freedom,  keep  your  eye  on  the  ball. 

It  would  have  been  so  easy  —  understandable,  even,  given  the  divi¬ 
sions  within  the  Puerto  Rican  newspaper  community  —  for  lAPA  to 
ignore  w  hat  is  going  on  in  Puerto  Rico  (E&P,  March  28,  pp.  24, 25). 

Both  the  government  and  the  press  play  hardball  on  the  Island  of 
Enchantment.  When  Puerto  Rican  Gov.  Pedro  Rossello  last  year  decided 
he  had  had  enough  criticism  from  El  Nuevo  Dta,  he  didn’t  write  a  let¬ 
ter  to  the  editor.  First,  he  pulled  all  the  government  advertising  — 
worth  some  $6  million  annually  —  from  the  daily.  Then  he  had  govern¬ 
ment  inspectors  discover  “violations”  at  the  cement  factory  partly 
owned  by  publisher  Antonio  Luis  Ferre.  Government  workers  slapped 
decals  on  public  property  urging  a  boycott  of  the  newspaper.  One 
brown-nosing  bureaucrat  even  tried  to  get  an  “act  of  repudiation”  going 
in  front  of  the  paper  —  the  demonstration  failed  for  lack  of  interest. 

It  would  be  nice  to  think  other  Puerto  Rican  publishers  rallied  to  El 
Nuevo  Dia's  defense;  that’s  not  how  the  rough-and-tumble  newspaper 
competition  works  there.  The  San  Juan  Star's  editor  described  Ferre 
as  “one  of  the  principal  obstacles  to  a  free  press”  who  uses  his  paper 
to  build  up  his  business  interests.  El  Vocero's  editor  accused  an  lAPA 
fact-finding  team  of  making  up  its  mind  before  it  got  to  Puerto  Rico. 

But  LAPA  focused  on  the  main  issue:  A  government  official  is  using 
the  public’s  money  as  a  cudgel  to  beat  a  newspaper  into  obedience. 
That  cannot  be  tolerated  against  any  paper.  By  taking  a  bold  stance, 
LAPA  risks  upsetting  some  very  good  Puerto  Rican  newspapers  —  but 
reaffirms  its  commitment  to  liberty'. 


The  Fourth  Estate 
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and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  TJje  Jonmalisl.  established  .March 
22,  \Sli4; Mewspaperciom.  March  1892;  The  Fourth  Eshite,  March  1, 
1894;  Editor  &  Publisher,  ]\mc  29, 1901;  Adivrtisin^.  iune  22. 1925. 
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LETTERS  TO  THE  EDITOR 


Report  on  Cowles 
payout  was  off 

Not  so  fast.  Your  prominent 
piece  in  the  March  7  edition  list¬ 
ing  proceeds  earned  by  the  Cowles 
Media  management  was  neither  com¬ 
plete  nor  accurate.  While  you  listed  the 
estimated  earnings  of  the  senior  corpo¬ 
rate  management,  you  failed  to  accu¬ 
rately  note  that  each  employee  in  the 
Employee  Stock  Plan  (ESP)  received  the 
merger  price  of  $90.50  for  each  Cowles 
share  held  in  their  account.This  trans¬ 
lates  to  about  $13,5‘^5  for  each  full-term 
employee  account,  and  a  total  of  $27 
million  paid  to  all  ESP  account  holders. 
(Senior  managers,  by  the  way,  are  not 
eligible  for  the  ESP  program). 

You  said  that  the  company’s  3,400 

Newspaperdom* 


50  YEARS  AGO  . . .  The  United  States 
and  seven  other  democracies,  meet¬ 
ing  at  a  United  Nations  conference 
in  Geneva,  called  upon  editors,  pub¬ 
lishers  and  newspapermen  of  the 
world  “to  serve  the  aims  of  friend¬ 
ship,  understanding  and  peace  by 
accomplishing  their  task  in  a  spirit 
of  accuracy,  fairness  and  responsibili¬ 
ty.” 

With  this  appeal  —  part  of  a  reso¬ 
lution  proposed  by  the  Conference 
on  Freedom  of  Information  and  the 
Press  —  the  democracies  took  over 
the  warmongering  resolution  which 
long  has  been  used  as  a  noisy 
weapon  for  embarrassment  by  the 
Soviet  bloc. 

Since  the  opening  day,  the  Soviet 
Union  and  its  satellites  have  attempt¬ 
ed  to  inject  amendments  insisting 
that  newspapers  be  prevented  from 
inciting  war,  or  social,  religious  or 
national  hatreds. 

From  Editor  &  Publisher 
April  10, 1948 
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employees  received  (only)  about 
$1,176  each. The  closest  I  can  come  to 
reconstructing  your  figures  is  found  in 
a  special  payment  made  to  Cowles 
Media  employees  last  December.  That 
payment  —  made  in  lieu  of  a  1998 
stock  payment  to  their  ESP  accounts 
—  before  taxes  came  to  about  $1,300 
per  employee,  including  part-timers 
and  new-hires,  but  again,  excluding 
senior  managers. That  special  payment 
alone  was  worth  about  $4  million. 

Einally,  you  cited  unnamed  Star 
Tribune  sources  reported!)’  as  “upset  that 
[human  resources  vice  president  Pamela] 
Sveinson,  who  had  not  been  at  the  paper 
ver\'  long,  did  so  well  on  the  deal.”  I  have 
to  believe  if  you  review  your  notes  you'll 
find  that  your  sources  were  probably 
most  upset  about  Patisi,  not  Sveinson. 
With  under  three  years  at  Qiwles,  1  am 
the  most  junior  corporate  officer  with 
(onK  )  about  a  third  of  Ms.  Sveinson’s  ser¬ 
vice.  If  this  was  baseball,  your  piece 
would  qualify’  as  “a  swing  and  a  miss.” 

1  wish  you  had  called  to  check  the 
figures  used  in  your  story’  and  you 
probably  wish  you  had,  too. 

Franklin  J.  Parisi 

lice  president,  corporate  relations, 
Cowles  Media  Co. 

Editors  Note:  We  were  wrong  on  the 
$1,176  figure,  which  was  the  increased 
payout  per  employee,  not  the  total. 
E&P  previously  reported  (Nov.  22, 
1997,  p.4)  the  $13,000  figure  Parisi 
cites.  But  that  number  represents  the 
maximum  an  employee  could  receive. 
The  average  Star  Tribune  staffer  gets  a 
little  more  than  $9,000  —  perhaps  the 
most  meaningful  number  —  but  still 


quite  a  contrast  with  the  multi-million 
dollar  payouts  to  top  executives. 

Check  water  for 
vicarious  factor 

The  environmental  Protection 
Agency  should  investigate  whether 
there  is  something  in  the  water  at  the 
newspapers,  broadcast  stations  and 
magazines  of  a  nation  that  does  not 
allow  its  reporters,  writers,  editors, 
anchor  persons,  hosts  and  panel  mem¬ 
bers  to  have  bodily  sexual  satisfaction 
—  and  thereby  causes  them  to  obtain 
it  vicariously  through  a  father  figure’s 
contact,  real  or  alleged,  with  women. 

Alexander  Greenfeld 

attorney, 
Washington,  D.C. 


Unclaimed  funds 
swamp  S.C,  offices 

The  state  TREASURER’S  office  is 
processing  $1.5  million  in  claims 
for  about  5,000  people  after  listing 
owmers  of  unclaimed  funds  in  a  news¬ 
paper  insert.  The  insert,  distributed  in 
14  newspapers  in  late  February,  listed 
names  of  200,000  owed  more  than  $63 
million  in  unclaimed  utility'  deposits, 
forgotten  bank  accounts  and  insurance 
refunds.  The  papers  were  paid  about 
$44,000  to  insert  and  distribute  it.  The 
$50,(X)0  cost  of  printing  was  paid  from 
the  unclaimed  funds.  Last  year,  the  pay¬ 
back  returned  more  than  $5.18  million, 
up  from  $1.4  million  returned  in  1996. 


National  Association  of  Minority  Media  Executives 
NAMME  NAMME 

Nominations  are  now  being  accepted  for 

J.  1  NAMME's  Annual  Awards:  v*',! 

Lifetime  Achievement 

Robert  C.  Maynard  Legend 

Catalyst  Awards  for  Print,  Broadcast  &  New  Media 

Deadline  for  Nominations  is  June  1,  1998 

Awards  will  be  presented  at  NAMME's  Annual  Awards  Dinner, 

Saturday,  October  17, 1998  in  Orlando,  Florida,  in  conjunction  with 
the  Magazine  Publishers  of  America. 

For  a  Nomination  Form  and  Award  Cr'iteria, 

Visit  http://www.namme.org  OR  call  NAMME  at  (888)  968-7658 
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STOP  THE  PRESSES  by  sieve  outing 


Newspapers  Bar  URLs  In  Ads 


Does  the  mention  of  a  Web 

site  address  —  or  URL  —  in  a 
low-cost  print  classified  ad 
give  that  ad  the  potential  clout 
of  a  large  display  ad?  And,  if  so,  are 
newspapers  justified  in  prohibiting  the 
mention  of  URLs  in  print  classifieds? 

It’s  the  latest  discomforting  issue 
raised  by  the  new  realities  of  the 
Internet  and  a  question  con¬ 
fronting  a  growing  number 
of  print  publishers. 

For  instance,  the  Patriot- 
Neu's  in  Harrisburg,  Pa.,  bans 
the  use  of  URLs,  parlance  for 
universal  resource  locators, 
in  print  liner  ads,  although 
advertisers  are  welcome  to 
include  them  in  display  ads. 

The  policy  irks  at  least  one 
of  the  paper’s  advertisers, 
the  Homestead  Group,  a  realty  compa¬ 
ny  in  central  Pennsylvania.  Homestead 
does  about  $80  million  a  year  in  busi¬ 
ness,  employs  50  people  and  purchases 
about  $200,000  a  year  in  liner  ads  in  the 
Patriot-Neu's.lhe  newspaper  is  the  dom¬ 
inant  one  serving  central  Pennsylvania, 
and  Homestead  executives  feel  that  it 
is  the  best  buy  to  serve  their  market. 

Joe  Greene,  who  manages  informa¬ 
tion  services  for  Homestead,  said  the 
company  began  to  include  URLs  in 
liner  ads  placed  in  the  Patriot-News  a 
couple  of  years  ago.  But  after  about 
eight  months.  Homestead  was  asked  to 
stop,  when  newspaper  officials  decid¬ 
ed  the  URLs  presented  a  threat. 

Greene  operates  Homestead’s  Web 
site  and  also  is  president  of  a  sideline 
business  called  Internet  Photos. That 
company  creates  Web  pages  for  individ¬ 
uals  who  send  in  photographs,  then  its 
customers  can  publicize  the  Web  URLs 
for  those  pages  as  they  go  about  adver¬ 
tising  their  offerings  (merchandise,  cars, 
houses,  etc.).  Greene  said  the  service  is 
particularly  useful  for  for-sale-by-owner 
home  sellers,  who  can  place  ads  in  con¬ 
ventional  media  but  point  viewers  of 
those  ads  to  a  Web  page  where  they  can 
see  text  and  photos  of  the  property  . 

When  Greene  approached  the  paper 
about  placing  liner  ads  on  behalf  of 

Outing  writes  a  tbree-times-a-iveek 
column  for  the  E&P  MediaINFO.com 
Web  site. 
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Internet  Photos  customers  that  would 
contain  URLs,  he  was  denied.  “I  said, 

‘But  I  already  do  that  with  Homestead,”’ 
says  Greene.The  answer  remained  no. 
Eventually,  Homestead  was  asked  to 
stop  using  URLs  in  print  ads  as  well. 

“That  was  a  show-stopper  for  me,” 
Greene  said,  and  Internet  Photos, 
which  operates  primarily  in  central 
Pennsylvania  for  now,  is 
severely  stymied  by  the 
inability  to  include  URLs  in 
Patriot-News  classifieds. 

He’s  contemplated  legal 
action  to  force  the  paper  to 
run  his  URLs  in  print  ads, 
but  the  arguments  could  be 
shaky.  According  to  two  me¬ 
dia  lawy'ers  interviewed  for 
this  article,  publishers  have 
the  right  to  restrict  what  ads 
they  accept,  and  it  would  be  difficult 
for  a  plaintiff  to  prove  damages  because 
there  are  alternative  media  where  an 
advertiser  can  run  ads  with  URLs. 

Greene  said  the  idea  of  including 
URLs  in  home  ads  for  Homestead  was 
not  an  attempt  to  cut  back  on  advertis¬ 
ing  in  the  Patriot-News.  Indeed,  he  said, 
they  might  place  more  print  listings,  and 
each  listing  might  be  longer  because  of 
the  addition  of  a  URL.  Instead,  Home¬ 
stead  ads  can  only  contain  the  compa¬ 
ny’s  phone  number  and  a  mention  that 
photos  are  available  of  the  property' 
advertised  on  the  Homestead  Web  site 
—  but  without  offering  the  URL. 

A  Patriot-News  advertising  executive 
who  asked  not  to  be  quoted  directly 
did  confirm  the  no-URL  policy  for 
print  liners,  but  said  that  the  paper  is 
taking  a  wait-and-see  attitude  and 
exploring  the  issue  further.  He  said  he 
wants  to  make  the  right  business  deci¬ 
sion  for  the  newspaper,  and  for  now 
that  means  banning  URLs  in  print. 

The  Patriot-News  is  not  alone  in  its 
stance.  Kevin  McCourt,  director  of  real 
estate  and  online  classifieds  for  the 
Newspaper  Association  of  America,  said 
he’s  aware  of  at  least  a  half  dozen 
papers  that  similarly  prohibit  URLs  in 
their  print  classifieds.  Another  newspa¬ 
per  that  prohibits  URLs  in  print  liners 
is  the  Daytona  Beach  News-Journal, 
Florida’s  ninth-largest  daily.  According 
to  Emery'  Jeffreys,  who  manages  the 
paper’s  online  service,  URLs  cannot  go 

http;//www.mediainfo.com 


in  print  liners,  but  classified  ads  on  the 
News-JournalWeY)  site  can  contain 
either  a  URL  or  an  e-mail  address  for 
an  additional  fee  —  “the  same  as  what 
we  charge  for  a  banner  ad,”  he  said. 

Some  newspaper  industry'  execu¬ 
tives  believe  that  banning  URLs  from 
print  classifieds  is  short-sighted.  Kevin 
Barry',  publisher  of  the  San  Angelo, 

Texas,  Standard-Times,  said  he  allows 
customers  to  publish  URLs  in  their  ads. 
“Could  we  imagine  telling  people  they 
could  not  publish  their  address  or 
phone  number  in  their  advertise¬ 
ments?”  he  asked. 

At  the  Portland  Newspapers  in  Maine, 
classified  advertising  development 
manager  David  Prizer  said  customers 
can  run  URLs  or  e-mail  addresses  in 
their  print  ads,  and  they  also  show  up 
on  the  Web.  “Our  position  is  that  adver¬ 
tisers  should  point  out  as  many  features 
about  their  products  and  services  as 
possible,”  he  said.  “We  do  not  prevent 
advertisers  from  placing  URLs  in  their 
display  ads,  and  in  fact,  encourage  this.” 

Several  other  papers  also  report  that 
they  allow  URLs  in  print  liners.  At  the 
Houston  Chronicle, "we  never  pass  up 
a  line,”  said  Jack  Stanley,  referring  to 
print  URLs  adding  to  the  length  of 
liner  ads.  At  the  Knoxville  News  in 
Tennessee,  URLs  also  are  allowed  in 
print,  but  they  are  not  made  clickable 
when  repurposed  on  the  paper’s  Web 
site. That’s  simply  a  current  technology 
limitation,  said  the  Aeu’s’Jack  Lail;  “we 
would  like  to  be  able  to  do  that.” 

At  the  Indianapolis  Star-News,  on¬ 
line  services  manager  Jay  Small  said  his 
paper  has  no  URL  restrictions  for  ads. 
The  paper  does  have  a  policy'  of  review¬ 
ing  ads  on  a  case-by-case  basis,  and  con¬ 
ceivably  a  classified  ad  could  be  rejected 
if  it  included  a  URL  that  was  deemed 
inappropriate.  In  general,  the  paper 
doesn’t  want  to  anger  advertisers  by  re¬ 
stricting  what  they  can  put  in  their  ads. 

Tonda  Rush,  an  attorney  specializing 
in  newspapers  and  Washington,  D.C.- 
based  counsel  for  King  &  Ballow, 
summed  up  the  present  situation  best 
in  pointing  out  that  history  is  repeating 
itself.  In  the  early  days  of  radio,  many 
newspapers  refused  to  accept  advertis¬ 
ing  from  radio  stations  in  their  markets. 
That  day  eventually  passed.  So,  too, 
must  newspapers’  fear  of  the  Web  LIRL. 
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Tobacco  Targets 
College  Students 

Ending  self-imposed  ban  on  ads  in  college  newspapers, 

U.S.  Tobacco  Co.  ignites  controversy  with  ad  campaign  in  college  press 


HE  U.S. TOBACCO  Co.  has  ended  the  tobac- 
CO  industry  ’s  self-imposed  blackout  of  col- 

! ;  lege  newspapers  with  a  national  campaign 
for  Copenhagen  and  Rooster  smokeless 
tobacco. 

The  promotional  effort  has  roiled  student  news¬ 
rooms,  angered  public  officials,  and  ignited  an  e- 
mail  war  between  pro-  and  anti-tobacco  readers. 

The  Copenhagen  ad  is  receiving  the  most  atten¬ 
tion  because  it  offers  students  a  free  can  of  tobac¬ 
co  without  having  to  prove  they  are  over  18  years 
old. 

Alan  Kaiser,  a  spokesman  for  U.S.  Tobacco, 
released  this  statement  in  a  brief  telephone  inter¬ 
view; 

“We  market  our  products  to  adults.” 

Kaiser  apparently  was  referring  to  a  small  dis¬ 
claimer  at  the  bottom  of  the  advertisement  telling 
readers  they  have  to  be  “  18  years  of  age  or  older  to 
participate.” 

Campus  media  experts  were  stunned  at  the 
campaign’s  timing  —  just  as  the  tobacco  industry 
is  lobbying  Congress  to  limit  its  legal  liability  and 
pledging  to  unleash  a  “massive  and  sustained 
assault  against  underage  smoking.” 

“The  campaign  makes  sense  in 


elude  the  campus  from  reading  anything.” 

Bonk,  citing  client  confidentiality,  declined  to 
identify  which  student  newspapers  published  the 
ads  and  which  ones  returned  them. 

Other  know  ledgeable  campus  stturces,  howev¬ 
er,  disclose  that  U.S. Tobacco  had  spent  at  least  S5 
million  on  the  college  ads,  which  eventually  ran  in 
200  college  newspapers. 

The  S5  million  figure  would  have  been  consid¬ 
erably  higher  if  the  money  had  been  used  to  buy 
space  in  the  commercial  press. 

E&P  has  confirmed  that  U.S.  Tobacco  ads  were 
published  in  newspapers  at  Eastern  Michigan 
University,  University  of  Elorida,  Florida  State, 
University  of  Kentucky,  Michigan  State  University, 
University  of  Michigan,  University  of  Mississippi. 
University  of  North  Carolina,  University  of 
Washington,  University  of  Texas- Austin,  Southwest 
Texas  State  University’  and  Texas  Tech  University  . 

Sources  say  that  U.S. Tobacco  actually  started  its 
marketing  process  in  1995,  when  it  created  a  col¬ 
lege  newspaper  focus  group  by  placing  ads  in 
three  Colorado  papers  and  two  small  community 
college  publications. 

Unlike  their  commercial  colleagues  w  hose  pub¬ 
lishers  decide  on  ad  acceptability,  college  edi- 


the  South,”  said  Rob  Conner, 
senior  account  executive  for 
.Marketplace  Media,  a  firm  that 
works  w’ith  campus  publications. 
“But  I  was  surprised  they  were 
doing  it  in  other  places.  Tobacco 
has  such  a  stigma.” 

Anti-tobacco  sentiment 
prompted  some  campus  news¬ 
papers  to  reject  the  ads.  Others 
accepted  the  ads  and  the 
money  —  then  criticized  the 
tobacco  industry  after  publish¬ 
ing  them. 

“I  don’t  understand  why  a 
campus  newspaper  would 
reject  any  ad,”  said  Lisa  Bonk, 
of  Cass  Communications,  the 
New  York  City  advertising 
agency  in  charge  of  place¬ 
ment.  “College  editors  should 
not  have  the  freedom  to  pre- 


Wolper,  Cl  Journalism  profes¬ 
sor  at  Rutgers  University’s 
Newark.  N.J.,  campus,  writes  often  for  E&R 


tors  often  par¬ 
ticipate  in 
decisions 
involving 
advertising  con¬ 
tent.  In  recent 
years,  student 
newspapers 
debated  for 
months  whether 
to  run  so-called 
issue  ads  denying 
the  Holocaust  or 
involving  abor¬ 
tion. 

The  Tobacco 
Institute,  the 
tobacco  industry  s 
Washington,  D.C.. 
based  political 

A  newspaper  insert 
for  Copenhagen 
offers  a  free  can  of 
the  smokeless 
tobacco. 
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Institute  would  not  comment  on  matters  involving 
U.S.  Tobacco,  even  though  the  company  was  one 
of  its  members. 

“Smokeless  tobacco  companies,  like  cigar  and 
pipe  tobacco  firms,  have  their  own  trade  associa¬ 
tion,”  he  explained. 

Robert  Maples,  spokesman  for  the  Smokeless 
Tobacco  Council  in  Washington,  D.C.,  did  not 
return  repeated  calls  seeking  comment  on  the  U.S. 
Tobacco  campaign. 


Lesions  Afflict  Users 
Of  Smokeless  Tobacco 


The  surgeon  general  says  smokeless  tobacco 
users  develop  leukoplakia  —  a  possible  precursor 
to  oral  cancer  —  during  the  first  three  years  of  their 
sniffing  and  chewing.  Studies  have  also  shown  that  60% 
to  78%  of  all  smokeless  tobacco  users  wind  up  with 
oral  lesions,  which  lead  to  a  variety'  of  health  problems. 

Bill  Novell!,  president  of  the  Campaign  for  Tobacco 
Free  Kids,  said  U.S.  Tobacco’s  “odious”  ad  campaign  tar¬ 
geting  college  students  was  designed  to  counter  public 
demand  to  reign  in  tobacco  companies.  “They’re  going 
to  campus  newspapers  to  build  their  share  of  the  mar¬ 
ket  while  they  can,”  Novelli  said  in  a  telephone  inter¬ 
view  from  his  Washington,  D.C.,  office.  A  bill  pending 
in  Congress  would  sharply  limit  tobacco  advertising. 

Meanwhile,  the  Ohio  Dental  Association  and 
Tobacco  Free  Ohio,  saying  children  as  young  as  10 
experiment  with  smokeless  tobacco,  have  launched 
their  own  campaign  against  chewing,  or  spit,  tobacco. 
“Over  the  next  few  months,  children  will  see  their 
favorite  baseball  players  using  spit  tobacco  on  televi¬ 
sion  and  think  it  is  OK  to  do  the  same,”  said  Michelle 
Chippas,  project  director.  “Wliat  they  don’t  know  is 
that  after  only  a  few  years  of  using  smokeless  tobacco, 
those  ball  players  can  develop  cancer  of  the  mouth, 
lary'nx  and  esophagus.”  —  Allan  Wolper 


CAMPUS  NEWSROOM  VIEW 

Campus  newspapers  —  often  staffed  by  idealis¬ 
tic  students  —  have  agonized  over  their  role  in  the 
U.S.  Tobacco  campaign. 

The  State  News,  at  Michigan  State  University',  in 
East  Lansing,  said  it  “would  no  longer  accept  adver¬ 
tising  that  features  offers  for  free  tobacco  prod¬ 
ucts”  after  it  was  criticized  by  Michigan  Attorney 
General  Frank  J.  Kelley  for  an  insert  offering  a  free 
can  of  Copenhagen. 

“You  can  argue  the  right  of  tobacco  to  be  sold 
and  the  right  of  choice  and  pontificate  ail  you 
want,”  Kelley  said  in  a  Feb.  9  letter  to  the  editor. 
“But  being  part  of  the  tobacco  secret  agenda  to 
seduce  young  people  to  use  tobacco  is  socially 
and  ethically  reprehensible.” 

Protobacco  students  accused  Kelley  of  hoisting 
himself  aboard  “the  anti-tobacco  bandwagon" 
while  ignoring  liquor  ads  in  the  newspaper. 

Jonathan  Brunt,  the  21-year-old  State  News  edi¬ 
tor,  said  he  would  have  rejected  the  Copenhagen 
insert  if  he  had  seen  it  before  it  was  published. 

“There  are  certainly  people  here  under  18  who 
would  have  ordered  the  tobacco,”  Brunt  said.  “We 
won’t  run  that  insert  again.” 

But  Brunt  will  continue  to  run  three-quarter- 
page,  color  run-of-press  ads  for  Rooster  Life  snuff 
because  of  First  Amendment  considerations. 

“h  is  a  legal  product,”  Brunt  said.  “You 
mhave  to  look  hard  at  yourself  on  this  issue. 
^B^lWhether  we’re  talking  about  paid  speech 
lor  nonpaid  speech,  it’s  still  speech.” 

Berl  Schwartz,  the  general  manager  of 
the  State  News,  said  U.S.Tobacco,  during 
^^^^Blthe  past  six  months,  purchased  $17,050 
worth  of  space,  representing  22%  of 
the  newspaper’s  national  ad  revenue. 


arm,  insisted  it  was  unaware  of  U.S.Tobacco’s  mas¬ 
sive  college  media  campaign  launched  at  the  start 
of  the  1997-1998  academic  year. 

“Cigarette  manufacturers  voluntarily  withdrew 
their  advertising  from  campus  publications  in 
1963,”  said  institute  spokesman  Walker  Merry  man. 
“I  don’t  know  any'thing  about  the  U.  S.  Tobacco 
ads.  You’re  the  first  call  I’ve  gotten  on  it.” 

Merrvman  said  the  Tobacco 


WARRING  WOLVERINES 

j  The  Michigan  Daily,  at  the 
I  University'  of  Michigan,  was  the  set- 

I  ting  for  a  more  contentious  debate, 

I I  as  the  business  and  editorial  depart- 
\  1  ments  squared  off  in  an  ethical 
\1  struggle  over  tobacco  and  its 
\1  money. 

^  \1  “We  have  encouraged  the 
\l  university  editorially  to  sell 
\\  their  tobacco  stocks,” 


Ads  promoting  U.S.  Tobacco's 
Rooster  and  Copenhagen 
smokeless  tobacco  products, 
as  they  appeared  recently  in 
the  State  News  at  Michigan 
State  University  in  Lansing 


Holiday  Inn, 

Sunspree  -  Daytona,  FL 
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;  Upside  For  Smokeless  Medium 

The  slice  of  tobacco  ad  revenue  going  to  newspa¬ 
pers  is  wafer  thin,  but  could  get  thicker  if  Congress 
bans  billboard  tobacco  ads. 

Newspapers  got  less  than  $2  of  ever>’  $100  spent  on 
tobacco  ads  last  year  —  or  $8.8  million  of  $456  million. 
Magazines  grabbed  the  biggest  share  of  ad  dollars  from 
the  lethal  but  legal  weed,  $287.4  million,  followed  by  bill¬ 
boards,  $155.8  million. 

I  Newspapers’  $8.8  million  tobacco  pittance  included 
!  $5.2  million  in  local  papers,  $4.2  million  in  Sunday  maga- 

j  zines  and  $200,000  in  national  papers,  according  to 
i  Competitive  Media  Reporting,  a  New  York-based  firm  that 
I  tracks  advertising. 

i  But  the  tobacco  advertising  picture  could  change  dra- 
I  matically  if  Congress  reins  in  tobacco  marketing.  A  bill- 
I  board  ban  already  has  passed  the  Senate  Ca)mmerce 
j  Ca)mmittee,  and  proposals  are  being  considered  for  a 
j  menu  of  tobacco  ad  restrictions,  including  barring  color 
i  and  animated  figures  such  as  Joe  Camel, 
j  Tobacco  companies  say  if  they  disagree  with  final  leg- 
1  islation,  they'll  sue  to  overturn  ad  restrictions  on  the 
I  grounds  that  they  unconstitutionally  infringe  commercial 
I  speech. 

If  tobacco  ads  are  banished  from  billboards,  what  hap¬ 
pens  to  the  $155.8  million  spent  to  market  tobacco 
products  in  larger-than-life  ads? 

“It  would  probably  mean  more  advertising  for  newspa¬ 
pers,”  said  Lynn  Fava,  an  analyst  with  Competitive  Media 
Reporting.  “They  are  already  in  magazines  fairly  heavily, 
and  they’re  barred  by  law  from  broadcast,”  she  said. 

That  could  reverse  the  plunge  in  newspapers’  share  of 
tobacco  ad  spending. Total  tobacco  ad  expenditures  have 
been  shrinking,  from  $498.7  million  in  1995  to  $430.5 
last  year.  Meanwhile,  spending  on  newspapers  has 
plunged,  from  $33.4  million  in  1995  to  $8.8  million  last 
year,  CMR  said. 

The  Newspaper  Association  of  America  isn’t  counting 
the  billboard  dollars  yet,  according  to  president  and  CEO 
John  Sturm,  who  described  any  shift  as  "wholly  specula¬ 
tive.”  He  said  some  newspapers  refuse  tobacco  ads,  but 


couldn’t  say  how  many.  Still,  newspapers  grabbed  $1.4 
million  from  Winston  and  $900,(KK)  from  Benson  & 
Hedges,  among  others,  CMR  said.  In  addition  to  an  under¬ 
standable  fondness  for  cash,  newspapers  say  they  accept 
tobacco  money  to  uphold  the  right  of  legal  products  to 
exercise  freedom  of  commercial  speech. 

Alternative  weeklies,  with  their  younger  audience,  are 
far  more  popular  as  tobacco  ad  vehicles  than  dailies, 
according  to  the  Alternative  Weekly  Network,  which  rep¬ 
resents  95  IJ.S.  alternatives,  including  the  Village  Voice, 

LA.  Weekly  and  San  Francisco  Bay  Guardian.  RJR 
Nabisco,  Philip  Morris  and  Brown  &  Williamson  placed 
many  of  their  ads  in  arts,  music  and  club-orientated 
weeklies,  joining  youth-oriented  advertisers  like  Levi’s, 
Nike  and  Disney. 

Banning  tobacco  from  billboards,  however,  may  simply 
divert  money  from  marketing  to  help  the  tobacco  indus¬ 
try  pay  a  huge  settlement,  according  to  Sturm. 

A  prominent  advertising  forecaster  warned  newspa¬ 
pers  not  to  count  on  any  tobacco  windfall.  Robert  Coen, 
senior  vice  president  and  director  of  forecasting  at 
McCann  Erickson,  a  New  York  ad  agency,  said  dollars  may 
shift  from  billboards  to  promotions,  such  as  sampling. 

Ironically,  the  power  of  newspaper  ads  may  backfire  in 
the  current  anti-tobacco  environment.  Said  Coen:  “If  you 
put  cigarette  ads  in  newspapers,  some  outraged  con¬ 
gressman  is  going  to  pick  up  the  newspaper  and  say. 
Look,  my  kids  see  this  newspaper!’” 

Anti-tobacco  sentiment  does  have  a  silver  lining  for 
media,  Coen  said:  ads  for  products  that  help  people  quit 
smoking.  He  predicted  such  ads  “will  soon  be  as  large  as 
all  the  cigarette  advertising  budgets  combined.” 

The  tobacco  debate  has  already  prompted  advcK'acy 
ads  in  national  newspapers,  and  more  are  likely  as  tobac¬ 
co  legislation  advances.  Furthermore,  a  new  law  may 
require  tobacco  makers  to  pay  for  ads  to  discourage 
smoking  by  children,  perhaps  including  ads  directed  at 
their  parents.  Newspapers  would  be  ideal  for  influencing 
parents,  according  to  Nicholas  Cannistraro,  president  of 
the  Newspaper  National  Network,  an  NAA  advertising 
sales  affiliate, “because  of  our  extraordinary'  strength  in 
reaching  adults.”  —  Joe  Nicholson 


explained  Laurie  Ma\k,  the  2()-year-old  editor  in 
chief  “We  felt  it  was  hypocritical  for  us  to  accept 
any  tobacco  advertising.” 

The  dispute  was  mediated  by  the  paper’s  advi¬ 
sory  board,  which  gave  the  editorial  department 
control  of  ad  content  above  the  fold  and  allowed 
the  business  section  to  rule  on  material  every¬ 
where  else. 

The  editorial  department,  however,  responded 
by  running  as  much  anti-tobacco  wire  copy  as  it 
could  find  adjacent  to  tobacco  ads. 

"This  is  an  important  health  issue,”  said  Mayk. 
“The  U.S.  Tobacco  ads  indicate  nothing  is  wrong 
with  tobacco.  That  is  false  advertising.  We  felt  we 
had  to  present  the  other  side  of  the  argument.” 

Mayk  was  referring  to  a  dispute  about  whether 
U.S.  Tobacco’s  smokeless  products  —  sniffed 
through  the  nose,  chewed,  or  held  between  cheek 
and  gums  —  are  as  much  of  a  health  problem  as 
cigarettes. 

An  ad  for  Rooster  snuff  for  example,  provides 
an  ambiguous  health  message  at  the  bottom  of  its 


material: “Warning:Tliis  product  is  not  a  safe  alter¬ 
native  to  cigarettes.” 

But  the  Michigan  Daily  learned  from  an 
Associated  Press  dispatch  that  Curt  Schilling,  a 
pitcher  for  the  Philadelphia  Phillies,  had  a  white 
lesion  removed  from  his  mouth  after  using  smoke¬ 
less  tobacco  for  1 5  years. 

“Basically,  in  no  uncertain  terms,  the  doctor  told 
me  that  if  I  were  to  continue.  I’d  have  cancer,” 
Schilling  said.  “They  were  KK)  percent  sure  of  it.” 

After  the  dispute,  U.S.Tobacco  pulled  its  ads  out 
of  the  Michigan  Daily.  The  Centers  For  Disease 
Control  says  snuff  users  are  50  times  more  likely  to 
develop  cancer  of  the  gum  or  inner  cheek  lining  as 
nonusers. 

TOBACCO  COUNTRY  SPEAKS 

Surprisingly,  readers  at  the  Daily  Mississippian, 
at  the  University  of  Mississippi,  were  mostly  out¬ 
raged  that  the  paper  published  the  U.S.  Tobacco 
ads. 

(See  Tobacco  on  page  33) 
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Colorado  News  Reporter 
Wants  To  Be  Sued 

She  goes  to  court  in  an  effort  to  force  the  Boulder  Daily  Camera 
to  continue  its  legal  action  against  her 


A  COLORADO  NEWSPAPER  reporter  who 
was  sued  by  her  former  employer  has 
gone  to  court  in  an  effort  to  force  that 
newspaper  to  continue  its  lawsuit  against 
her.  The  newspaper  had  asked  the  court  for  per¬ 
mission  to  drop  its  case  against  the  reporter. 

The  reporter’s  attorney  indicates  that  his  client 
wants  to  keep  the  suit  against  her  alive  in  order  to 
strengthen  her  position  in  a  countersuit  she  may 
file. 

The  odd  legal  turnabout  involves  journalist 
Allison  Krupski,  the  Boulder  Daily  Camera  and  a 
dispute  that  is  one  of  the  more  peculiar  ripples 
emanating  from  the  JonBenet  Ramsey  murder  case. 

Krupski  was  originally  accused  by  the  Daily 
Camera  of  stealing  a  trove  of  files,  notes  and 
records  she  amassed  during  the  time  she  was  that 
publication’s  lead  reporter  covering  the  Ramsey 
investigation. 

The  Camera  called  Krupski  a  “thief "  and  went 
to  court  to  retrieve  the  documents. 

In  January’,  a  judge  ruled  that  Krupski  was  not  a 
thief  and  could  keep  some  of  the  documents  but 
ordered  her  to  make  copies  of  the  documents  and 
give  them  to  the  newspaper. 

In  late  February,  after  receiving  copies  of  the 
documents,  the  Camera's  attorneys  filed  legal 
papers  requesting  that  the  newspaper’s  lawsuit 
against  Krupski  be  dismissed  “without  prejudice.” 

Now,  William  Meyer,  Krupski’s  lawy  er,  has  filed 
papers  with  the  District  Court  in  Boulder,  Colo., 
seeking  to  deny  the  newspaper’s  bid  to  dismiss 
the  case,  contending  that  Krupski  needs  to  have 
her  day  in  court.  'The  Camera's  motion  is  a  cyni¬ 
cal  ploy  to  evade  responsibility  for  the  harm  it  has 
caused  Ms.  Krupski  by  its  false  and  defamatory’ 
accusations,”  Meyer  states  in  the  legal  filing. 

“Ms.  Krupski  is  a  young  reporter,  whose  skills 
were  proved  by  the  various  awards  she  and  the 
Camera  received  for  her  reporting.  The  extraordi¬ 
narily  serious  accusations  leveled  by  the  Camera 
and  broadcast  around  the  world  caused  and  con¬ 
tinues  to  cause  severe  damage  to  her  reputation, 
her  career,  her  psyche  and  her  health,”  says  court 
documents. 

Krupski,  23,  resigned  from  the  newspaper  last 
Dec.  1 1 .  But  the  day  before,  she  took  a  number  of 
JonBenet  Ramsey’  murder  files  that  were  accumu¬ 
lated  during  the  course  of  covering  the  mysterious 
slaying  of  the  b-year-old  beauty  queen. 

Krupski  said  the  documents,  papers  and  notes 
belonged  to  her  and  not  the  newspaper.  Some  of 


the  documents,  she  admitted,  were  destroyed  on 
the  advice  of  a  source  who  gave  her  the  files. 

In  their  request  to  drop  the  suit,  the  Camera 
attorneys  Laurin  D.  Quiat  and  Marc  Flink  wrote, 
“Since  Ms.  Krupski  has  now  indicated,  under  oath, 
that  she  does  not  have  certain  missing  documents 
relating  to  the  JonBenet  Ramsey’  murder  investiga¬ 
tion,  and  the  plaintiff  (newspaper)  has  obtained 
copies  (of  those  that  she  does  possess)  there  is  no 
further  need  for  this  case  to  proceed.” 

But  Meyer  said  allowing  the  case  to  be  dropped 
would  harm  Krupski.  He  said  she  is  looking  for 
work.  He  was  not  sure  if  she  is  collecting  unem¬ 
ployment  insurance. 

“What  she  wants,  first  and  foremost,”  Meyer  said, 
“is  to  clear  her  name.  She  feels  very’,  very’  strongly 
that  she  did  nothing  wrong  and  that  the  allegations 
the  Camera  made  and  published,  basically  world¬ 
wide  about  her,  are  false.  Beyond  that  she  has 
incurred  substantial  attorney’s  costs  and  had  other 
damages  (and)  has  not  been  able  to  find  work.” 

He  said  no  settlement  talks  are  being  held  with 
the  newspaper.  Meanwhile,  a  court  date  has 
already  been  set  for  early  December,  with  Meyer 
asking  the  court  to  rule  against  the  Camera  and 
deny  its  request  to  drop  the  lawsuit. 

Executive  editor  Colleen  Conant  said  she  hopes 
the  judge  will  approve  the  newspaper's  request  to 
have  the  lawsuit  dismissed. 

“We  are  hopeful  the  judge  will  dismiss  the  case 
without  prejudice.  We  have  the  documents  that 
we  lost  (at  least  those  that  were  not  destroyed) 
and  see  no  point  in  taking  up  the  court’s  time  with 
this  issue,”  said  Conant. 


L.A.  Times  Moves 
For  Santa  Monica 

Moving  swiftly  into  the  breach  left  by 
Copley’s  closure  of  the  Santa  Monica 
Outlook,  the  Los  Angeles  Times  has  introduced  a 
weekly  section  —  Our  Times  —  to  cover  Santa 
Monica  and  plans  to  make  it  daily.  The  new’  section 
is  edited  by  Orli  Low,  city  editor  for  the  paper’s 
Westside  Weekly,  and  has  a  staff  of  six. 

“It  will  be  a  true  community’  newspaper  with 
100  percent  local  news,”  said  Robert  G.  Magnuson, 
Times  senior  vice  president. 

The  Times  also  said  it  plans  to  launch  editions 
of  Our  Times  in  other  communities. 
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Zip2  &  CitySearch  Merge 


IN  A  MOVE  that  will  give  them  a  commanding 
hold  over  the  online  newspaper  market,  Zip2 
and  CitySearch,  rivals  that  have  led  newspapers  to 
create  Internet  city  guides,  will  merge. 

The  new'  company,  to  be  called  City  Search,  will 
boast  a  network  of  HS  city'  guides,  including  27  in 
the  top  30  U.S.  markets. 

Both  firms  are  involved  with  major  newspapers 
and  have  financial  backing  from  some  of  the 
nation’s  largest  dailies.  Knight  Bidder,  New  York 
Times  Ca).  and  Hearst  Corp.  have  direct  invest¬ 
ments  in  Zip2,  while  Times  Mirror  Co.  and 
Washington  Post  C^o.  have  bankrolled  CitySearch. 

“We  have  all  that  it  takes  to  have  newspapers 
make  it  on  the  Net,”  said  Charles  C'.onn,  the 
Cit>  Search  CEO  w  ho  will  be  chairman  of  the  new 
compam.  “As  a  bigger  network,  we  can  get  in  to 
work  with  our  partners  to  sell  national  advertising 
and  bring  in  all  kinds  of  e-commerce  products.” 

Added  Elon  Musk,  cofounder  and  chairman  of 
Zip2,  who  becomes  vice  chairman  and  head  of 
product  development  for  the  new  company,  “We 
can  provide  w  hat’s  necessary  to  compete  with  the 


Microsofts  and  AOLs  of  the  world.” 

Both  services  help  newspapers  create  online 
yellow  pages  directories  and  host  Web  pages. 
These  strategies  attract  ad  revenue  and  drive  more 
commerce  than  traditional  banner  advertising.The 
two  firms  have  led  200  newspaper,  television  and 
radio  partners  to  sell  almost  20,000  Web  sites. 

For  instance,  washingtonpost.com,  which  uses 
CitySearch,  has  sold  more  than  1,100  Web  pages  to 
advertisers. 

The  new  firm  will  have  to  face  an  immediate 
problem  with  competition.  For  instance.  Mercury' 
Center,  the  online  outpost  of  the  San  Jose  Mercury 
News,  competes  with  a  City  Search  site  developed 
for  a  San  Francisco  television  station. A  similar  prob¬ 
lem  might  evolve  in  New  York,  where  Zip2  is  about 
to  unleash  nytoday.com,  a  snazzy  Web  guide  for  the 
New  York  Times,  while  City'Search  worivs  with 
Time  Out  New  York,  an  entertainment  weekly. 

When  the  deal  closes,  expected  in  four  to  six 
weeks,  the  new  firm  will  have  ”'00  employees,  and 
will  be  headquartered  at  Zip2’s  .Mountain  View, 
Calif.,  offices. 


News  Vets  Join 
EtSfP’s  N.Y.  Staff 

Two  EXPERIENCED  JOURNALISTS  have 
joined  E&P's  news  staff. 

Robert  Neuwirth  —  freelance  writer,  contribut¬ 
ing  editor  at  Metropolis  magazine  and  former 
reporter  for  the  Hudson  Dispatch,  Union  City, 
N.J.,and  two  New  York  City'  weeklies  —  is  associ¬ 
ate  editor  for  business  and  finance. 

Joe  Nicholson,  former  New  York  Daily  News 
reporter  and  New  York  Post  reporter  and  editor, 
takes  over  the  general  assignment  beat  as  associ¬ 
ate  editor. 

Both  men  are  based  in  E&P's  New'  York  head¬ 
quarters  and  contribute  to  Editor  &  Publisher 
Co.’s  other  products;  the  Web  site  (w'w'w.mediain- 
fo.com),  MediaINFO.com  supplement  and  Free 
Paper  Publisher  magazine. 

Neuwirth,  39,  has  worked  with  WNBC-TV 
News  as  investigative  consultant  and  writes  fic¬ 
tion  and  plays.  As  a  freelance  journalist  he  has 
specialized  in  design  and  architecture  and  has 
written  for  New'\’ork  area  papers  and  ntagazines. 
He  has  a  master’s  degree  in  journalism  from 
Columbia  University  in  New'  York. 

A  former  U.S.  Navy  lieutenant,  Nicholson,  54, 
covered  the  trials  of  Claus  von  Bulow',  William 
Kennedy  Smith  and  Jean  Harris  and  has  traveled 
extensively.  His  nonfiction  book.  Inside  Cuba 
(Sheed  and  Ward  Inc.,  New  York,  N.Y.  )  was  nomi¬ 
nated  for  a  Pulitzer  Prize,  as  was  his  series  on  hos¬ 
pital  do-not-resuscitate  policies.  His  credits 
include  awards  from  local  and  national  journalism 
organizations. 


NNA  Unveils  Logo 

The  national  newspaper  Association 

(NNA)  debuted  its  new  logo  in  March  at  its 
37th  annual  Government  Affairs  Conference  in 
Wa,shington,  D.C. 

“We  were  moving  into  the  21st  century;  we 
weren’t  sure  the  quilled  pen  was  the  image  we 
wanted,”  Kenneth  B.  Allen,  executive  vice  president 
and  CEO,  said,  referring  to 
the  old  logo. 

The  new  maroon 
and  white  logo 
has  the  associa¬ 
tion’s  name  in 
a  ring  around 
the  silhouette 
of  a  male  seat¬ 
ed  on  a  park 
bench  read¬ 
ing  a  new'spa- 
per.  “It  was  our 
feeling  that  too 
many  logos  today 
are  impersonal  sets  of 
letters.  We  wanted  a  logo 
that  tells  people  what  w'e  are,” 

Allen  said. 

The  image  was  designed  by  Boner  &  Associates 
Advertising  of  Vienna.  Va.  “The  person  on  the  park 
bench  represents  the  communities  that  we  serv'e. 
The  park  bench  represents  home  and  security'  and 
stability.  We  never  lose  focus  of  the  fact  that  we 
serve  people,”  Allen  said.  Founded  in  1885,  NNA 
represents  more  than  4,(XX)  publishers  and  editors 
of  community  newspapers. 
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Wife  Charged  In  Shooting  Death  Of  Okla.  Photographer 


Award-winning  newspaper  photographer 
John  David  Heckel,  a  staffer  at  the  Tulsa  World  for 
28  years,  was  shot  to  death  on  Mar.  29.  His  wife, 

Elaine,  has  been  arrested  and  charged  with  first-degree 
murder. 

I  Heckel,  57,  was  found  dead  in  his 
home  in  Owasso,  Okla.,  with  multiple 
bullet  wounds  in  the  head  and  torso.  His 
53-year-old  wife  later  presented  herself  at 
the  police  station  clutching  a  teddy  bear 
and  saying  she  wanted  to  die,  according 
to  police  reports. 

i  Heckel,  who  began  his  newspaper 
i  career  in  1969  at  the  World,  was  known 
to  colleagues  as  a  workaholic  and  a  gifted 
photographer. 

He  received  awards  for  his  pictures 
from  the  Associated  Press,  the  Society  of 
Professional  Journalists  and  the 
Oklahoma  Press  Association. 

“We  were  all  devastated  by  what  hap¬ 


pened,”  said  managing  editor  Susan  Ellerbach.“John  was 
the  consummate  photojournalist.  He  lived  his  job  and 
was  always  the  first  person  to  arrive  at  a  breaking  news 
site.” 

A  large  bear  of  man  known  for  his  love  of  food  and 
enthusiasm  for  hot  air  ballooning, 

Heckel  was  also  known  for  his  mechan¬ 
ical  skills  in  building  and  modifying 
cameras,  lenses  and  darkroom  equip¬ 
ment. 

Tulsa  World  Online  (www  .tul- 
saworld.com)  has  mounted  a  selection 
of  his  photos  in  a  feature  called  “Focus: 
John  David  Heckel.” 

It  also  quotes  from  a  1991  essay  in 
which  Heckel  described  his  work  phi¬ 
losophy. 

Heckel  wrote  that  he  believed  in  “car¬ 
rying  camera  equipment  at  all  times, 
and  being  willing  to  take  time  out  from 
any  activity  to  take  a  photo.” 


Dying  Editor 
Wants  Values  To 
Outlive  Him 

As  HE  PREPARES  to  write  endit,  journeyman 
journalist  Verne  “Pize”  Peyser  wants  to  leave  a 
momento  for  those  who  share  his  love  of  news¬ 
papers. 

Peyser,  67,  has  inoperable  brain  cancer.  His 
oncologist  gives  him  two  or  three  months  to  live. 
He  hopes  friends  will  contribute,  in  lieu  of  flow¬ 
ers,  to  an  annual  award,  in  his  name,  managed  by 
his  former  colleague,  Jim  Patten,  at  the  Tucson 
campus  of  the  University  of  Arizona. 

Pe>’ser,  a  junior  high  school  dropout,  wants  the 
award  to  encourage  outstanding  students. “Within 
a  short  period  I  could  be  join¬ 
ing  my  late  Father  on  that  big 
copy  desk  in  the  sky  (Lord,  1 
hope  my  Dad’s  not  in  the 
slot.)”  he  recently  wrote  to  for¬ 
mer  colleagues  in  a  letter  to 
E&P. 

Although  Peyser  cut  short 
his  formal  education  when  he 
turned  into  “a  wild  kid”  and 
dropped  out  of  seventh  grade 
in  Manitowac,Wis.,he  went  on 
to  dedicate  45  years  as  a 
reporter  and  editor  at  newspa¬ 
pers  across  the  Midwest,  West, 

Northwest  and  Southwest.  His 
first  newspaper  job  was  at  the 
Park  County  News,  a  weekly  in 


Livingston,  Mont.  In  place  of  credentials,  he 
offered  early  experience  with  The  Associated 
Press  as  well  as  enthusiasm  for  the  work  —  a  trait 
inherited  from  his  newspaperman  father  —  and 
maturity'  gained  aboard  Coast  Guard  buoy  tenders 
on  the  Great  Lakes. 

Peyser  went  on  to  report  on  patrolmen  and 
politicians,  to  read  copy  and  hold  sway  as  tele¬ 
graph  editor,  city  editor  and  metro  editor  at  news¬ 
papers  in  Omaha  and  Fremont,  Neb.,  Phoenix, 
Cottonwood  and  Bull  Head  City,  Ariz.,  and  Palm 
Springs  and  Ojai  Valley,  Calif.  Twice  nominated  for 
a  Pulitzer  Prize,  he  spent  six  years  as  metro  editor 
at  the  Arizona  Republic. 

Recalling  his  days  as  a  chain-smoking  editor, 
Peyser  wrote  in  an  obit  he  has  prepared  that  he 
kept  a  sign  on  his  desk: “Thanks  for  not  breathing 
while  I  smoke.” 

Along  the  way,  Peyser’s  appreciation  for  serious 
news  grew,  along  with  his  aver¬ 
sion  to  fluff.  He  was  the  top  edi¬ 
tor  of  two  dailies  and  founded  a 
third  by  combining  a  shopper 
and  a  weekly  to  form  Arizona’s 
Mohave  Valley  Daily  News, 
which  promptly  won  the  1991 
Associated  Press  award  for 
state  “story  of  the  year.” 

He  retired  five  years  ago  to 
Manitowac  and  kept  in  touch 
with  former  co-workers,  five 
children  from  a  marriage  that 
ended  in  divorce,  six  grandchil¬ 
dren  and  one  great-grandchild. 
He  fell  ill  while  visiting  his  chil¬ 
dren  in  Phoenix  last  November. 

— Joe  Nicholson 
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STOCKQUOTES 


E6^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


4/7/98 

4/1/98 

4/8/97  1 

A.H.  Belo  Corp.  (NY) 

52.250 

54.625 

35.375 

American  Media  Inc.  (NY) 

7.688 

7.500 

5.875 

Central  Newspapers  Inc.  (NY) 

71.375 

70.313 

49.250 

Dow  Jones  &  Co.  Inc.  (NY) 

53.313 

52.625 

40.750 

E.W.  Scripps  Co.  (NY)* 

55.438 

53.938* 

33.875* 

Gannett  Co.  Inc.  (NY)# 

74.688 

67.625 

42.938 

Gray  Comm.  Sys.  (NY) 

29.750 

28.500 

18.625 

Harte-Hanks  Comm.  (NY) 

23.375E 

23.250+ 

29.750 

Hollinger  International  (NY) 

16.250 

16.750 

10.000 

Journal  Register  Co.  (NY)## 

21.875 

20.000 

N/A 

Knight  Ridder  (NY) 

55.500 

55.750 

38.000 

Lee  Enterprises  Inc.  (NY) 

33.000 

32.000 

23.250 

McClatchy  Newspapers  Inc.  (NY) 

29.563 

29.375 

24.500 

Media  General  Inc.  (AM) 

49.000 

49.500 

30.000 

New  York  Times  Co.  (NY) 

70.563 

65.375 

44.000 

News  Corp.  Ltd. 

28.125 

27.875 

18.125 

Pearson  Ltd. 

16.500 

15.875a 

7.300a 

Pulitzer  Publishing  Co.  (NY)** 

79.250 

76.750 

42.750 

Quebecor  Inc.  Class  A 

20.625 

20.500b 

25.050b 

Sun  Media  Corp.  (TSE)### 

15.400 

15.750b 

N/A 

Thomson  Corp.  (TSE) 

42.400 

44.500b 

27.200b 

Times  Mirror  Co.  (NY) 

61.750 

62.000 

56.125 

Tribune  Co.  (NY)*** 

69.438 

67.625 

41.875 

Washington  Post  Co.  (NY) 

525.938 

523.188 

343.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 
+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
(a)  British  pounds  (b)  Canadian  dollars 


BUSINESS  BRIEFLY 


Thomson  takes 
Technimetrics 

Thomson  corf  has  reached  an  agreement  to  buy 
Technimetrics  Inc.,  a  New  York-based  business  informa¬ 
tion  firm,  from  Knight  Ridder.  Terms  of  the  deal  were  not 
disclosed. 

Knight  Ridder  announced  last  December  that  it  would 
seek  to  sell  Technimetrics,  which  it  bought  in  1994. 

Technimetrics,  with  more  than  1 ,8(M)  clients  in  40  coun¬ 
tries,  brought  in  $25  million  in  revenue,  and  a  profit,  in 
1997,  but  did  not  fit  well  with  a  pure  newspaper  company, 
Knight  Ridder  said. 

Thomson,  based  in  Toronto,  owns  70  newspapers  in  the 
U.S.  and  C'anada,  led  by  the  Toronto  Globe  and  Mail. 
Executives  said  Technimetrics  would  be  folded  into 
Thomson  Financial  Ser\  ices,  which  employs  6,(KM)  people. 

McClatchy  has  Cowles; 
signs  with  unions 

WITH  THE  C;REATK)N  of  a  new  umbrella  called 

McC;iatchy  Co.,  McClatchy  Newspapers’ acquisition  of 
C’owles  Media  Co.  is  now  official. 

The  Minneapolis,  Minn.-based  Star  Tribune  becomes  the 
largest  paper  in  the  McClatchy  chain. 

In  a  separate  development,  McClatch)’  announced  two 
union  deals.  The  Twin  Cities  Newspaper  Guild  has  accepted 
a  five-year  contract  giving  annual  3%  raises  to  most  of  its 
400  newsroom  employees.  In  addition,  the  Mailers  Union 
agreed  to  a  10-year  deal  with  annual  raises  of  60«  per  hour 
and  a  13%  staff  cut. 

.Mcfdatchy  also  announced  that  Elizabeth  Ballantine,  a 
member  of  the  Cowles  family,  who  is  a  lawy  er  in 
Washington,  D.C.,  has  been  elected  to  the  company’s  board. 

Union  seeks  yearly 
Gannett  elections 

The  carpenters  pension  and  Annuity  Fund  of 

Philadelphia,  which  owns  3,400  shares  of  Gannett  Co., 
has  proposed  that  all  board  members  of  the  newspaper 
company  face  re-election  ever>’  year. 

Gannett,  the  nation’s  largest  newspaper  company,  urges  a 
vote  against  the  proposal,  contending  it  would  work  against 
stability. 

Board  members  currently  are  elected  for  three-year 
terms. 

U.S./Canada  paper  swap 

HOMSON  NEWSPAPERS  AND  Hollinger  International 
plan  to  exchange  three  dailies  in  Canada  and  the  United 
j  States. 

Thomson  will  get  the  13,5(KR'irculation  Medicine  Hat 
\  News,  a  daily  that  will  cluster  with  its  other  holdings  in  the 
j  province  of  Alberta.  In  exchange,  Hollinger  will  pick  up  the 
I  lS,60(Rirculation  Times-West  Virginian,  in  Fairmont,  WVa., 

:  and  Meadville  (Pa.)  Tribune,  circulation  16,(XX). 
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BY  BERNARD  CAUGHEY 


Readers  Curse  Newspaper 
For  Printing  The  News 


Readers  say:  You  bums  spoiled  our  night  of  suspense  watching  Olympics  on  TV 


as  many  calls  was  when  we  changed  the  format  of 
our  weekly  TV  booklet. 

Callers  said  they  had  planned  to  watch  the 
delayed  broadcast  of  the  figure  skating  competi¬ 
tion  that  night  at  8  p.m.  Several  had  scheduled  par¬ 
ties  with  pizza,  popcorn  and  soda  with  their  chil¬ 
dren,  and  they  had  invited  friends. 

Now  we  had  ruined  it. 

“1  had  kept  the  radio  and  television  off  all  day  to 
make  sure  that  we  would  not  know  the  results  in 
advance.  But  then  this  evening,  about  4  p.m.,  I 
went  out  and  picked  up  my  Patriot  Ledger  on  the 
doorstep  and  there  was  the  headline.  Terrific  Tara,’ 
and  the  story  telling  me  that  Tara  Lipinski  had 
won,”  one  woman  said,  almost  in  tears.  “1  can’t 
believe  you  did  this  to  me  —  to  all  of  us.  You  took 
all  the  fun  of  our  party  and  the  suspense  of  watch¬ 
ing  this  event  away  from  us  tonight.” 

She  was  right. We  had  done  our  job  as  we  see  it. 
We  reported  the  news.  Some  TV  stations,  especial¬ 
ly  CBS  affiliate  Channel  4,  which  was  broadcasting 
the  Olympics,  and  many  radio  stations  made 
announcements  “warning”  in  advance  that  they 
were  about  to  give  the  results  of  the  figure  skating 
competition  and  that  anyone  who  did  not  want  to 
know  who  won  should  turn  off  the  volume.  But 
not  all  gave  advance  warning. 

One  woman  called  me  to  say  that  she  was  dri¬ 
ving  along  listening  to  Howie  Carr’s  talk 
show  on  the  radio  when,  without  warning, 
g  Carr  said  Lipinski  had  won.  “1  was  so  mad.  1 

r  couldn’t  believe  that  he  did  that.  I  pulled  off 

the  road  at  a  pay  phone  and  telephoned  the 
station.  1  told  them  that  Howie  Carr  was  a  son 
of  a  bitch  for  doing  that  to  us.  I  wish  1  knew 
who  put  that  story  on  Page  1  of  my  paper 
tonight.” 

1  told  her  1  had. 

“Well  you’re  a  son  of  a  bitch  too,”  she 
yelled  angrily  and  hung  up. 

Another  caller  told  of  plans  for  a  party 
where  kids  would  play  at  betting  on  the 
skaters  and  use  candy  bars  as  cash.  Except 
that  we  ruined  it  by  spilling  the  beans  on  the 
winner. 

Here’s  what  happened. 

Because  of  the  time  difference  between 
here  and  Japan,  the  Associated  Press  moved 
the  story  of  Lipinski’s  upset  win,  with  her 
rival  Michelle  Kwan  in  second  place,  shortly 


Newspapers  usually  get  irate  phone 

calls  when  we  miss  a  news  story,  not 
when  we  get  stories  and  report  them 
accurately  and  timely. 

That  wasn’t  the  case  Feb.  20  when  we  were 
besieged  by  more  than  100  telephone  calls  about 
a  legitimate  breaking  news  story'  of  worldwide 
interest  that  we  ran  big  on  Page  1,  above  the  fold. 

The  headline  screamed,  “Terrific  Tara  ”  The  story 
was  that  Tara  Lipinski  had  won  the  gold  medal  in 
figure  skating  at  the  Winter  Olympics  in  Nagano, 
Japan.  With  it  we  ran  a  large  photo  of  the  beaming 
Lipinski,  hands  held  aloft  in  victory. 

To  us  in  the  Patriot  Ledger,  Quincy,  Mass.,  news¬ 
room  this  was  an  important  news  story  that  broke 
on  our  time.  It  was  an  easy  call.  This  15-year-old 
had  defeated  her  arch  rival  Michelle  Kwan  and  we 
told  our  readers  all  the  details  about  Lipinski’s 
upset  victory.  That’s  what  a  newspaper  is  sup¬ 
posed  to  do,  isn’t  it? 

To  many  of  our  readers,  we  were  dead  wrong. 
And  they  told  us  so.  After  all,  they  argued,  this  was 
their  planned  TV  entertainment,  and  we  had 
robbed  them  of  it.  To  us  it  was  news. 

Hundreds  of  angry'  and  disappointed  Patriot 
Ledger  readers  telephoned  the  newsroom  to  com¬ 
plain.  To  my  memory,  the  only  thing  that  provoked 
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Textbook  Olympic  coverage  for  a  p.m. 
paper  got  the  Patriot  Ledger  in  hot  water 
with  readers. 


Caughey  is  associate  editor  at  the  Patriot 
Ledger,  Quincy,  Mass. 
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after  8  a.m.  Eastern  time.  We 
had  already  put  together  our 
first  edition,  but  without  a 
moment  of  hesitation,  1 
remade  the  paper  to  include 
Lipinski’s  stor>'  and  photo, 
since  there  was  no  question 
it  was  the  freshest  and  most 
interesting  story'  of  that  day 
for  t)ur  afternoon  newspa¬ 
per. 

However,  this  is  an  excel¬ 
lent  example  of  what  can  happen  when  legitimate 
news  stories  are  considered  entertainment  and 
are  treated  as  such,  especially  by  television  and 
radio  stations. 

Some  readers  offered  suggestions  of  what  we 
should  have  done. 

♦  Several  said  we  should  have  carried  a  large 
box  on  Page  1  telling  readers  that  the  results  of 
the  women’s  figure  skating  competition  were  on 
another  page,  which  they  could  skip  if  they  want¬ 
ed. 

♦  Others  said  we  should  have  carried  the 
results  on  the  sports  page  and  they  would  have 
automatically  avoided  that  section  if  they  knew  it 
was  there. 

♦  Many  felt  we  should  have  held  the  story'  until 
the  next  day.  They  felt  we  had  an  obligation  to 
make  sure  that  they  would  learn  who 
won  the  event  from  TV 
that  night  —  some  12  hours 
after  the  fact  —  and  not 
from  the  Patriot  Ledger. 

They  saw  nothing  wrong 
with  the  concept  that  we  or 
any  newspaper  would  sit  on 
a  story. 

Because  of  the  volume  of 
calls  we  received,  as  many  as 
five  of  us  were  on  the  phone 
at  the  same  time  talking  to 
readers  about  this  story'. 

We  all  are  used  to  getting 
phone  calls  from  time  to 
time  from  people  who  want 
to  keep  their  names  or  their 
son’s,  daughter’s  or  some  rel¬ 
ative’s  name  out  of  the 
paper.  This  usually  involves 
arrests  that  would  cause 
embarrassment.  This  was 
something  entirely  differ¬ 
ent. 

We  also  got  more  than  our 
usual  share  of  e-mail. 

One  reader  wrote,  “1  can¬ 
not  believe  that  the  Ledger 
was  so  inconsiderate  to  have 
as  front  page  news  the  gold 
medal  winner  in  the  wom¬ 
ens  figure  skating  competi¬ 
tion  prior  to  the  perfor¬ 
mances  being  televised. ...  It 
would  have  been  nice  if  you 


“I  can’t  believe  you 
did  this  to  me  — 
to  all  of  us.  You  took 
all  the  fun  of  our  party 
and  the  suspense  of 
watching  this  event 
away  from  us  tonight.” 


had  used  some  common 
sense!” 

Another  compared  it  to 
announcing  the  winner  of 
the  Super  Bowl  or  the  World 
Series  —  before  play  started. 

Just  three  days  earlier  we 
had  done  the  same  thing 
with  another  big  Olympic 
story.  There  on  Page  1 ,  above 
the  fold,  we  ran  the  story  of 
the  U.S.  women  winning 
their  first  gold  medal  in  ice  hockey  that  morning 
by  defeating  Canada.  The  difference  was  that  the 
hockey  game  was  shown  live  on  local  TV  that 
morning. 

What,  if  anything,  can  be  learned  from  this?  At 
least  some  of  our  readers  were  saying  that  sports 
isn’t  news  —  or  shouldn’t  be  reported  as  news  — 
until  TV  shows  it. 

Is  it  too  far-fetched  to  wonder  whether 
some  day  readers  might  want  some  news  —  the 
verdict  for  OJ.  Simpson’s  trial  for  example  —  to 
be  played  inside  the  paper  with  a  warning  box  so 
that  they  can  avoid  information  until  a  TV  show' 
that  night? 

It  raises  disturbing  questions. 'Where  is  the  line 
between  news  and  entertainment,  who  draws  it 
and  why?  To  most  of  us,  the  answers  are  clear,  but 
readers  do  not  always  agree  with  us.  ■ 
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NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson 


SUE  SCHMITT, 

managing  editor 
of  four  Sun 
Publications  com¬ 
munity  weeklies, 
has  been  promot¬ 
ed  to  managing 
director  of  Sun,  a 
subsidiar)’  of 
C^opley  Chicago 
Newspapers,  Plainfield,  Ill. 

ANN  GREGG,  vice  president  of  mar¬ 
keting  at  the  San  Jose  Mercury  News, 
has  been  appointed  vice  president  of 
marketing  for  c:ontra  Costa  Newspapers 
Inc.,  a  Knight  Ridder  unit  that  publishes 
five  Northern  California  dailies. 

MIKE  SANTE,  45,  an  assistant  busi¬ 
ness  editor  at  the  Detroit  Free  Press, 
has  been  promoted  to  business  editor. 
He  succeeds  TOM  WALSH,  47,  who 
was  named  special  projects  editor. 

RON  DZWONKOWSKI,  former  spe¬ 
cial  projects  editor,  was  recently 


AffS  GREGG 

appointed  editorial  page  editor. 

BOB  CAMPBELL,  44,  State  editor, 
was  named  metro  assignments  editor/ 
slot.  He  succeeds  LEESA  BAIN- 
BRIDGE,  who  was  recently  appointed 
Oakland  editor. 

ANDREW  M.  BABB,  vice  president  of 
Mid-South  Management  Co.  Inc., 
Spartanburg,  S.C.,  has  been  elected 
president. 

LORETTA  W.  CONNER,  secretary 
and  treasurer,  was  elected  vice  presi¬ 
dent  and  to  the  board  of  directors. 

DON  ROWLEY,  publisher  at  the 


The  McDonald  Family 

has  agreed  to  sell 

Chattanooga  (TN)  Free  Press 

(41,000  dally  and  1 10,000  Sunday  circulation) 
to 

Wehco  Media  Inc. 

We  are  proud  to  have  represented 
the  McDonald  Family  in  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 

E-mail:  dirks.van.essen@internetmci.com  http://www.dirksvanessen.com 


ANDREW  M.  BABB 


Arizona  Daily 
Sun,  Flagstaff,  will 
move  to  St.  Louis 
to  help  the  Sun’s 
parent  company, 
Pulitzer  Com¬ 
munity  Newspa¬ 
pers  Inc.,  coordi¬ 
nate  operations 
for  several  of  its 


16  papers. 

ROY  CALLAWAY,  publisher  at  the 
Garden  Island,  Kauai,  Hawaii,  was 
named  publisher  in  Flagstaff. 


JOHN  R.  SVCHECKI  JR.,  deputy 
chief  information  officer  at  the 
University  of  Connecticut  Health 
Center,  has  been  appointed  chief  infor¬ 
mation  officer  at  the  Hartford 
Courant. 


GRANT  GROSS,  a  former  reporter 
and  editor  at  newspapers  in  North  and 
South  Dakota,  has  been  named  manag¬ 
ing  editor  at  the  Owatonna  (Minn.) 
People’s  Press. 

DORIS  RUSH,  30,  publisher  at  the 
Auburn,  N.Y.,  Citizen,  has  been 
appointed  publisher  at  the  Helena 
(Mont.)  Independent  Record.  She  suc¬ 
ceeds  BRUCE  WHTITENBERG,  who 
became  publisher  at  the  Billings 
(Mont.)  Gazette. 

Both  Montana  newspapers  are 
owned  by  Lee  Enterprises  Inc. The 
Citizen  is  owned  by  Howard 
Publications  Group. 

BECKY  BENNETT,  4 1 ,  city  editor  at 
the  Centre  Daily  Times,  State  College, 
Pa.,  has  been  promoted  to  managing 
editor. 

STEPHANIE  H.  PRESSLY,  35,  gener¬ 
al  manager  at  the  Arizona  Business 
Gazette,  has  been  named  publisher  at 
the  Idaho  State  Journal,  Pocatello.  She 
succeeds  DONALD  J.  BYRNE,  who 
retired. 

BRENT  J.  LOW,  35,  chief  financial 
officer  at  the  St.  George,  Utah, 
Spectrum,  has  been  promoted  to  pub¬ 
lisher. 

He  succeeds  ROGER  PLOTHOW, 

who  was  named  vice  president  for 
business  development  for  the  Post  Co., 
a  privately  held  media  company  based 
in  Idaho  Falls,  Idaho. 
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JENNIE  L.  MAINWARING,  95,  a  key 

figure  in  the  Salem,  Ore.,  newspaper 
business  from  the  195()s  through  the 
1970s,  died  Feb.  17  in  Salem. 

She  and  her  husband,  Bernard,  started 
in  newspapers  after  moving  to  Idaho 
in  1937.  They  were  co-owners  of  the 
Idaho  Free-Press  in  Nampa  and  later  at 
the  Baker  Democrat-Herald  in  Oregon. 

They  bought  the  Capital  Journal  in 
Salem  in  1953,  and  she  became  presi¬ 
dent  after  his  death  in  1957.  Their  son. 
Bill,  was  named  publisher  in  1962,  and 
she  continued  as  a  corporate  officer, 
(iannett  Co.  purchased  the  newspaper 
in  1974. 

JOSEPHINE  M.  MOCKLAR,  94,  for¬ 
mer  librarian  for  the  now-defunct 
Washington  Daily  News,  died  of  a 
stroke  March  30  at  Layhill  Center- 
Genesis  Elder  Care  in  Silver  Spring, 

Md.  She  held  a  similar  job  with  United 
Press  International  in  Boston  and  the 
Associated  Press  in  New  York. 

LOUISE  HUGHSTON  OETTINGER, 

78,  former  assistant  style  editor  and 
food  editor  at  the  Washington  Post, 
died  Feb.  23  in  Chapel  Hill,  N.C.  She 
had  Alzheimer’s  disease. 

KARSTEN  PRAGER,  6 1 ,  retired  man¬ 
aging  editor  for  Time  International, 
died  March  23  at  Henrico  Doctor’s 
Hospital  in  Richmond,  Ca)nn.,  where 
he  had  been  undergoing  cancer  treat¬ 
ment.  His  career  also  included  work  on 
Thailand’s  Bangkok  World  and  the 
Associated  Press  in  Southeast  Asia. 

DARELI.  PHILLIPS,  62,  former  pub¬ 
lisher  at  the  Manteca  ((^alif.)  Bulletin, 
drowned  Feb.  3  after  he  slipped  into  a 
storm-swollen  creek.  His  btxK’  was  found 
Feb.  10  about  two  miles  downstream. 

TONY  RECORD,  66,  a  retired  photog¬ 
rapher  who  worked  at  the  Fort  Worth 
(Texas)  Star-Telegram  for  nearly  a  half- 
century,  died  Feb.  18  in  Fort  Worth  of 
complications  from  brain  cancer. 

CHARLES  AFTON  SCHULTZ,  89,  for¬ 
mer  owner  and  publisher  at  Taylor 
Newspapers  Inc.  and  a  longtime  execu¬ 
tive  at  the  Temple  (Texas)  Daily 
Telegram,  died  Feb.  11  in  Temple. 

WILLIAM  E.  SCRIVO,1\,  a  former 
managing  editor  at  the  Lorain,  Ohio, 


Morning  Journal,  died  Feb.  11  follow¬ 
ing  a  brief  illness. 

LAUREN  K.  SOTH,  87,  who  won  a 
Pulitzer  Prize  for  editorial  writing  and 
is  credited  with  initiating  Soviet  Prime 
Minister  Nikita  Khruschev’s  visit  to 
Iowa  farms,  died  of  cancer  Feb.  9  in 
Des  Moines.  He  was  editorial  page  edi¬ 
tor  at  the  Des  Moines  Register  and  Des 
Moines  Tribune  for  2 1  years  before 
retiring  in  1975. 

NANCY  CHINN  SPENCER,  79,  a  for¬ 
mer  Seattle  correspondent  for  the 
Associated  Press,  died  Feb.  24  in  King 
City,  Ore. 

MINOR  JUDSON  WARD,  63,  former 
president  of  the  company  that  publish¬ 
es  the  Atlanta  Journal  and  Constitu¬ 
tion,  died  Feb.  14  in  a  single-engine 
plane  crash  in  Port  St.  Lucie,  Fla. 

WILLIAM  WARE,  86,  retired  execu¬ 
tive  editor  at  the  Cleveland  Plain 


Dealer,  died  Feb.  16  in  Fort  iMyers,  Fla. 

MHO  WATSON,  80,  former  publisher 
at  the  Perry  (Okla.)  Daily  journed, 
died  Jan.  26  in  Perr\'. 

ROSS  WETZSTEON,  65,  a  Village 
Voice  senior  editor  who  covered  the 
theater,  sports  and  lifesty  les  over  32 
years,  died  Feb.  20  in  New  York  of 
complications  from  cardiac  surgery. 

RODNEY  “ROD”  WILLIAM 
WHITED,  48,  photo  editor  at  the 
Huntsville  (Ala.)  Times,  died  Feb.  22  in 
Huntsville  after  a  brief  illness. 

EDWIN  CHARLES  WIGLE,1\,^  for¬ 
mer  reporter  and  editor  at  the  Denver 
Post  and  Associated  Press,  died  Feb.  1 3 
in  Broomfield,  Colo. 

ALAN  T.  WOLCOTT,  81,  president  and 
managing  director  of  the  Audit  Bureau 
of  Circulations  from  1960-1981,  died 
Feb.  3  in  Lompoc,  Calif. 


will  give  you  the  picture  on 
newspaper  sales  force  automation. 

Get  it  from  the  leaders 


Jim  Pollard 

Advertising  Director 
Houston  Chronicle 
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Advertising  Director 
The  Plain  Dealer 


Kari  Kirkham 

Adv.  Marketing  Mgr. 
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IS  Director 
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Ed  Bourn 
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at  Media  Marketing’s  2nd  Annual 
Newspaper  Sales  Force  Automation 
Symposium  in  Denver,  May  6-8 

Sales  leaders,  project  and  I.S.  leaders, 
and  reps  talk  about  the  road  to  sales 
force  automation  -  goals,  people, 
responsibilities,  systems,  processes, 
implementation,  plus  breakout  sessions 
on  the  interactive  sales  organization, 
infrastructure,  and  technology  for 
tomorrow’s  newspaper,  and  interactive 
selling  processes. 

•  Registration  is  FREE, 
but  limited.  Call  now. 

•  Get  viewpoints  that  put 
NEXPO  in  perspective 

•  For  program,  agenda 
and  other  details,  call 
1-800-874-8798  x48 
or  check 

www.imMEDIAteSFA.com 

immediate' 
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MARKETING/Advertising 


BY  PETER  ZOLLMAN 

How  Newspapers  Can 
Keep  My  Ad  Business 

A  Seattle  auto  dealer  explains  why  he's  using  a  non-newspaper 
Internet  service  to  sell  his  cars  and  trucks  online 


Bob  bridge  is  a  milllon-dollar  Seattle-area 
advertiser  who  used  to  spend  40%  of  his  ad 
budget  on  TV  and  radio  and  60%  in  news¬ 
papers.  Then  he  moved  all  of  it  to  newspa¬ 
pers.  Now  he  splits  it  between  newspapers  and 
the  Internet,  spending  about  $200,000  a  year 
online.  And  on  the  Net,  much  of  the  spending  goes 
to  Auto-By-Tel,  an  independent  company  that  oper¬ 
ates  North  America’s  largest  online  auto  sales  refer¬ 
ral  site  (autobytel.com). 

Zollman  is  a  journalist  and  a  new  media 
consultant  from  Altamonte  Springs,  Fla. 


Bridge’s  message  to  newspapers?  Look  out! 

“The  Seattle  Times,  the  Post-Intelligencer,  the 
TV  stations  and  the  radio  stations  —  all  of  what 
you  would  call  the  ‘standard  media’  —  have  to  re¬ 
engineer  themselves  to  make  themselves  compati¬ 
ble  with  the  revolutionary  changes  that  are  occur¬ 
ring  in  the  retailing  business,”  Bridge  says. 

ONE  OF 2,700  AUTO-BY-TEL  OEALERS 

Typical  of  the  more  than  2,700  local  auto  deal¬ 
ers  who  pay  up  to  $3,500  a  month  to  be  local  affil¬ 
iates  of  the  Auto-By-Tel  Web  site.  Bridge  runs  two 
auto  dealerships  in  Renton,  Wash.,  near  Seattle. 


liT'ifC’Ht 


WEB  SITE  UP  IN  LIGHTS.  Although  most  online  news  organiza¬ 
tions  only  dream  oi  seeing  their  names  "up  in  lights," 
Philadelphia  Online  has  done  it.  For  the  past  two  months,  the 
message  "Visit  Philadelphia  Online  at  www.phillynews.com," 
in  four-story-high  letters,  has  been  scrolling  along  the  Crown 
Lirjhts  atop  the  30-story  PECO  Energy  building.  Philadelphia 
Online  is  the  Web  site  of  the  Philadelphia  Inquirer  and 
Philadelphia  Daily  News. 

Sitting  astride  the  Schuylkill  River  at  the  very  heart  of 
Philadelphia,  the  building  has  been  a  landmark  dominating  the 
nighttime  skyline  since  1976,  when  the  Crown  Lights  display 
debuted  as  part  of  the  U  S.  bicentennial  celebrations.  Visible 


from  around  the  city,  the  banner  has  been  used  to  broadcast 
civic  messages  aud  greetings  to  visiting  popes,  presidents  and 
sports  teams.The  newspaper  Web  site  is  the  first  advertising 
display. 

The  photo  above  was  made  in  five  exposures  to  capture  the 
full  Philadelphia  Online  message  as  it  crawls  around  the 
building  from  dusk  to  dawn  daily. 

In  addition,  PECO  has  mounted  Web-linked  video  cameras 
above  the  Crown  Lights  to  provide  real-time  views  ol  traffic 
conditions  on  the  area's  most  heavily  traveled  roads. 

The  traffic  cams  can  be  accessed  at  www.peco.com/traf- 
fic.btml. 
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MARKETING  ADVERTISING 


He’s  50  years  old  and  has  been  a  car 
dealer  since  he  was  33-  He  doesn’t  even 
know  his  e-mail  address  without  asking 
his  secretar)'.  His  1 3-year-old  son  had  to 
teach  him  how  to  use  the  PC.  But  now 
he  spends  about  two  hours  a  day  on  the 
Internet,  and  —  all  that  matters  to  him 
—  his  customers  are  starting  to  come 
from  the  Internet.  In  droves. 

“Three  years  ago,  (the  number  of  cus¬ 
tomers  using  the  Net)  was  zero,  obvi¬ 
ously.  And  today  it’s  20  percent.  And  it’s 
just  beginning.  Three  years  from  today,  1 
would  suspect  that  60  percent  to  70 
percent  of  the  consumers  would  be 
using  the  Internet  in  a  significant  way 
as  a  tool  in  assisting  them  in  buying 
their  new  car  or  truck.  That’s  a  ver^' 
dynamic  and  fast-moving  paradigm 
shift.” 

Bridge  says  he’s  impressed  with  the 
Seattle  Times  and  Post-Intelligencer  as 
an  advertising  medium.  (They’re  in  a 
Joint  Operating  Agreement  and  sell 
advertising  together.)  He  thinks  they 
bring  in  business  now,  and  they’re 
working  hard  to  develop  an  automotive 
service  on  the  Internet  that  will  meet 
the  needs  of  Bob  Bridge  Toyota  and 
Bob  Bridge  Pontiac/GMC  Truck.  But  the 
papers  haven’t  launched  their  automo¬ 
tive  section  on  the  Internet  yet,  while 
Auto-By-Tel  is  moving  cars  off  his  show¬ 
room  floor  steadily  and  is  growing  fast. 

According  to  automotive  industry 


reports,  Auto-By- 
Tel  now  facilitates 
the  sale  of  more 
than  $500  million 
worth  of  vehicles 
each  month  in  the 
U.S.  and  Canada. 

Its  nearest  com¬ 
petitor  —  Auto¬ 
web. com,  with 
1,800  local  auto 
dealer  affiliates  — 
is  also  a  non¬ 
newspaper  com¬ 
pany. 

J.D.  Powers  and  Associates,  the  mar¬ 
keting  research  firm,  two  weeks  ago 
reported  that  Auto-By-Tel  was  ranked  as 
the  best  online  auto  sales  operation  by 
U.S.  auto  dealers.  And  last  week,  Auto- 
By-Tel  retained  Grey  Advertising  of  New 
York  City  to  mount  a  $20  million 
national  advertising  and  marketing 
campaign  designed  to  help  it  stay  ahead 
of  its  other  online  auto  sales  competi¬ 
tors,  including  newspaper  Web  sites. 

GOING  WITH  THE  WINNER 

“I  don’t  care  who  succeeds,”  said 
Bridge.  “I’m  hopeful  the  winner  is  an 
organization  like  the  Seattle  Times 
because  they  have  their  roots  here  in 
western  Washington.  But  it  doesn’t  mat¬ 
ter  to  me.  At  this  time,  Auto-By-Tel  does 
the  finest  job  with  an  automotive  site 


on  the  Web,  and  I’m  happy  to  be  associ¬ 
ated  with  them.” 

Now,  about  20%  of  Bridge’s  budget 
goes  to  Internet  advertising.  In  three 
years,  he  suspects,  that  will  be  up  to 
50%  —  without  a  budget  increase.  That 
online  half  of  his  budget  could  go  to 
Auto-By-Tel,  to  a  totally  new  auto  ser¬ 
vice  on  the  Internet,  to  another  V(eb 
auto  operation,  or  to  the  interactive 
operations  of  the  Seattle  Times  and 
Post-Intelligencer. 

“The  Seattle  Times  is  working  vert 
hard,  and  they  have  made  a  ver>  large 
financial  and  personnel  commitment  to 
electronic  news  and  advertising 
through  their  Web  site.  1  am  very 
impressed  with  their  dedication  to  do  it 
right. The  question  will  be  getting  from 
the  developmental  stage  to  the  actual 
(See  Auto  on  page  jjj 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  and 
provide  a  FREE  brochure  to  your  readers.  The  brochure 
explains  how  to  survive  a  tornado.  WeTl  send  you  copies 
to  distribute  or  you  may  ask  people  to  write  directly  to 
State  Farm. 

Send  us  the  form  at  right,  or  e-mail  this  information  to; 

info@statefarm.com 

“Tornado;  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency 
Management  and  State  Farm  Fire  and  Casualty  Company. 


Please  send  the  following: 


_ Press  release/general  information 

_ Information  about  potential  interview  subjects 

_ Brochures  (quantity: _ ) 

_ Poster 

Name: _ _ 

Title: _ _ _ 

Newspaper: _ 

Address: _  _ 

(no  P.O.  Boi) 

City: _  State: _  _ 

Zip: _ Phone: _ _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Phone:  (309)  766-2625  Fax:  (309)  766-1 1 81  E 
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BY  JIM  ROSENBERG 


Gerber  Selling 
Unit  To  Barco 


3 


Gerber  scientific  inc., 

South  Windsor,  Conn., 
agreed  to  sell  its  Gerber 
Systems  Corp.  unit  to 
Barco  Inc.,  the  U.S.  arm  of 
Barco  Graphics  NV,  Ghent, 

Belgium,  for  an  undisclosed  cash 
payment  and  royalties  on  future 
sales  of  certain  products. 

Barco  and  Gerber  directors  approved  the  trans¬ 
action  and  expect  it  to  close  within  a  few  weeks. 

Gerber  Systems  makes  computer-to-plate  (CTP) 
imaging  systems  for  both  newspaper  and  com¬ 
mercial  printers  and  electronic  fabrication  sys¬ 
tems  used  to  manufacture  printed  circuit  boards 
—  products  also  manufactured  by  Barco 
Graphics  and  Barco  Electronic  Tooling  Systems. 

Gerber  Scientific  chairman  and  CEO  George  iM. 
Gentile  said  the  sale  will  permit  the  company  to 
focus  on  growing  core  businesses  in  the  oph¬ 
thalmic,  sign-making  and  specialty  graphics,  and 
apparel  and  flexible  goods  industries.  To  that  end, 
Gerber  acquired  a  lens-processing  equipment  and 
supplies  company  and  recently  made  an  offer  for 
a  global  distributor  of  automated  sign-making  sys¬ 
tems  and  specialty  graphics. 

Gerber  Systems  had  sales  of  approximately  $45 
million  in  fiscal  year  1997,  but  was  incurring  loss¬ 
es  in  the  CTP  business.  Although  the  unit  was  not 
profitable  during  the  last  year,  Barco  said  its  inte¬ 
gration  into  Barco  Graphics  should  result  in  posi¬ 
tive  results  beginning  next  year. 

In  1997,  Barco  Graphics  had  sales  of  approxi¬ 
mately  $124  million.  Its  U.S.  headquarters  is  in 
Vandalia,  Ohio. 

Barco  Graphics  provides  integrated  prepress 
solutions  for  targeted  graphic  arts  markets  (pack¬ 
aging.  magazine  and  book  printing,  variable-infor¬ 
mation  publishing,  high-volume  or  large-format 
commercial  printing,  decorative  and  textile,  car¬ 
tography',  ceramics  and  security'  printers,  high-end 
photo  retouchers,  design  bureaus).  Barco  Group’s 
five  other  strategic  activities  are  Projection 
Systems,  Display  Systems,  Communication 
Systems,  Automation  and  Machine  Vision. 

Gerber  said  Barco  plans  to  relocate  Gerber 
Systems  to  a  nearby  facility.  Approximately  160  of 
Gerber  Systems’  200  employees  are  expected  to 
move  to  Barco  Graphics,  with  the  others  to  be 
retained  elsewhere  within  Gerber  Scientific. 

Barco  said  Gerber  Systems’  Graphic  Arts  divi¬ 
sion  will  be  managed  by  Ron  Goulet  and  will 
become  part  of  Barco  Graphics’  Printer  Systems 
division.  Gerber  Systems’  marketing  and  R&D  are 
to  continue  supporting  and  further  developing 


the  Crescent  line,  according  to 
Barco. 

The  acquisition  continues  the 
consolidation  trend  among  mak¬ 
ers  of  plates  and  plate  exposure 
systems.  Late  last  year,  Kodak  and 
Polychrome  put  most  of  their 
graphic  arts  film,  proofing  and 
plates  businesses  into  a  separate 
joint  venture  that  recently  agreed  to  acquire 
International  Paper’s  Anitec  and  Horsell  business. 
Bayer's  Agfa  Division  is  acquiring  DuPont’s  print¬ 
ing  plate  business.  Agfa  earlier  acquired  Hoechst’s 
printing  products  business. 

It  was  Hoechst’s  original  version  of  the  more- 
sensitive  Ozasol  N90  plate  imaged  on  a  Gerber 
LE55  platesetter  that  revived  interest  and  opti¬ 
mism  in  CTP  in  the  early  1990s. 

In  the  graphic  arts  area,  Gerber  Systems  offers 
internal-drum  plate  imagers  for  output  in  three 
size  ranges  and  exposure  frequencies,  including 
the  3030  for  newspapers,  in  versions  for  plates 
responding  to  visible  red  and  infrared  light.  Barco 
Graphics  supplies  three  platesetters  for  commer¬ 
cial  printers  —  two  blue-laser  (argon-ion)  flatbed 
Lithosetters  and  a  line  of  external-drum  infrared- 
laser  machines  for  special  DuPont  Cyrel  polymer 
flexographic  plates.  (The  laser  burns  a  mask  layer 
on  these  plates.  Ten  years  ago,  DuPont  introduced 
the  remarkably  thin  Cyrel  plate  for  newspaper 
flexo,  but  the  product  never  caught  on. ) 

Gerber  has  installed  about  300  CTP  machines. 
Barco  has  sold  about  40  Lithosetters. 

Barco  called  the  two  lines  “very'  complemen¬ 
tary,  since  they  have  been  developed  to  meet  the 
needs  of  different  market  segments.”  The  com¬ 
bined  Gerber-Barco  platesetter  business  is  "very' 
much  committed  to  the  newspaper  market,”  said 
Gary'  Dolgins,  vice  president  and  general  manager 
at  Gerber  Systems.  Dolgins  will  become  general 
manager  of  News  Publishing  Systems,  a  new  divi¬ 
sion  of  Barco  Graphics. 

Barco  said  it  will  integrate  Gerber  Crescent 
platesetters  with  its  own  FastLane  prepress  sys¬ 
tem  —  “a  straightforward  operation  [that]  can  be 
expected  within  months.”  The  existing  dealer  net¬ 
work  will  continue  to  distribute  Crescent  units. 

Crescent  3030  platesetters  exposing  Agfa  ther¬ 
mal  plates  will  “enter  a  30-day  production  test”  at 
Howard  Publications,  probably  within  two  weeks, 
according  to  Dolgins,  who  had  just  met  with 
Howard  executives  William  E.  Howard  and  Larry' 
Maas.  Howard  and  Gerber  hope  to  eventually 
install  platesetters  throughout  the  group  of  14 
newspapers  in  10  states  across  the  country'. 


A  leading 
platesetter 
developer  joins 
Dutch  competitor 
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Cymbolic  CEO  Dies 

CYMBOLIC  SCIENCES  INC.  CEO  Kenneth  L. 

Smith  died  in  Februan’  while  reeuperating 
from  heart  surgers’. 

Chief  finaneial  officer  James  E. Thompson,  hired 
by  Smith  in  January',  took  over  as  chief  executive 
of  the  Richmond,  British  Columbia,  company. 
Before  joining  Cymbolic, Thompson  held  the  same 
position  as  a  vice  president  for  a  wireless  data 
communications  systems  supplier.  Trained  as  an 
engineer,  he  earlier  spent  1 1  years  in  sales  and 
marketing  positions  at  Spectra-Physics. 

Kodak  Polychrome  HQ 

Kodak  polychrome  graphics  opened  its 

Norwalk,  Conn.,  headquarters  and  com¬ 
menced  operations  in  more  than  40  countries  fol- 
k)wing  European  Commission  approval  of  the 
Eastman  Kodak-Sun  Chemical  joint  venture  {E&P, 
Jan.  10,  p.  26),  which  supplies  film,  paper,  conven¬ 
tional  lithographic  plates  and  computer-toplate 
solutions,  digital  color  proofing  products  and 
chemist  rt. 


Kodak  polychrome  graphics  Norwalk.  Conn.,  will  acquire 
HORSELL  ANITEC.  supplier  of  graphic  arts  films,  plates  and  paper 
products,  from  INTERNATIONAL  PAPER.  Purchase,  N  Y.  Horsell  has  pro¬ 
duction  plants  in  the  U.S.,  U.K.  and  Germany.  Its  approximately  1,800 
employees  join  more  than  2,600  at  Kodak  Polychrome.  Among  Horsell's  new 
products  is  the  Electra  DC  thermal  (cross-linked  polymer)  lithographic  plate 
for  external-drum  computer-to-plate  imagers. 

Bayer  Corp.'s  AGFA  DIVISION.  Ridgefield  Park.  N.J..completed  its  acquisi¬ 
tion  of  the  Graphic  Films  and  Offset  Printing  Plates  businesses  of  the 
DUPONT  CO..  Wilmington,  Del.,  following  approval  of  the  deal  last  month 
by  the  European  Union  Commission.  The  DuPont  businesses  have  about 
2,000  employees  and  more  than  $500  million  in  sales.  Continuing  as  separate 
plate  and  film  business  units,  they  will  be  integrated  into  Agfa's  Graphic 
Systems  Business  Group,  which  will  continue  selling  the  DuPont  product  line. 

DUPONT  CO..  Wilmington.  Del.,  became  the  first  vendor  to  bundle  a  file 
transmission  product  with  4SIGHT  INC..  Woburn,  Mass.,  with  a  high-end 
color  proofer.  An  option  with  PreView  SE  offered  through  DuPont  resellers. 
4Sight  ISDN  Manager  allows  users  to  convert  the  device  to  a  remote  proofing 
solution  with  access  to  more  than  50.000  compatible  sites  worldwide. 
Integrated  Services  Digital  Network  file  transfer  rates  over  ordinary  phone 
lines  range  from  1  to  10  MB  per  minute,  depending  on  type  of  ISDN  service. 
Preview  already  offers  Flighfcheck  from  MARKZWARE  to  check  file  integri¬ 
ty  and  catch  potential  problems  before  output. 

GERBER  SYSTEMS.  South  Windsor.  Conn.,  signed  BESCO  GRAPHICS 
SYSTEMS.  Chicago,  as  a  value-added  reseller  tor  its  computer-to-plate  and 
proofing  products. 


Need  It?  WeStoGkIL 

Dauphin  Graphics  stocks  an  incredible  $6  million 
parts  inventory  of  all  those  hard  to  find  parts  for 
Goss  Community™  and  Urbanite™  presses, 

^  plus  Dauphin  Graphic  Machines  DGM  430,  435 
and  850  single  width  presses.  We  offer  quick 
delivery  and  accept  Visa  and  MasterCard  for 
your  added  convenience. 

Wdien  it  counts,  count  on  DGM  for  quality 
press  parts.  You  never  know  when  you’ll 
need  us. 


Dauphin  Graphic  Machines,  Inc. 

Box  573 

Elizabethville,  R\  17023 

Toll  Free  800-346-6119  F.\X  800-648-0213 

717-362-3243  FAX  717-362-4165 
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Online  News  Industry 

STORY  BONUSES  FOR 
ONLINE  REPORTERS 

In  a  quest  to  raise  its  national  profile,  a  new  online  financial  news 
service  is  dangling  wads  of  cash  at  its  reporters 


by  David  Noack 


The  pilot 
program  has  a 
$50,000  cap,  but 
there  is  no  limit 
on  the  amount 
of  money  any 
individual 
reporter  can 
receive  for  his  or 
her  work 


A  popular  financial  news  Web  site, TheStreet.com, 
has  started  rewarding  its  reporters  with  $2,000 
bonuses  if  their  stories  are  cited  by  other  major 
news  outlets. 

The  practice  is  designed  to  motivate  reporters  to  dig  out  and  break  original  news  stories  that 
get  national  exposure,  thus  promoting  the  upstart  online  financial  news  service  itself. 

So  far,  $6,000  has  been  paid  out  to  reporters  whose  stories  have  been  mentioned  on  AP  Radio 
and  in  Bloomberg  and  Dow  Jones  reports. 

TheStreet. corn’s  “Newsbreaker  Bonus  Program,”  which  is  being  given  a  trial  run,  has  a  total 
budget  of  $50,000.  There  is  no  limit  on  the  amount  of  money  any  individual  reporter  can 
receive  for  his  or  her  work. 

Potential  for  abuse 

Some  news  industry  watchers  have  been  critical  of  the  experiment,  warning  that  it  could 
lead  to  abuse. 

TheStreet.com  editor  in  chief  Dave  Kansas  acknowledges  that,  theoreticalh’,  reporters  could 
work  in  collusion  with  someone  at  another  news  organization,  splitting  the  bonus  when  that 
second  organization  references  TheStreet  reporter’s  work.  While  Kansas  said  such  an  act  would 
result  in  immediate  dismissal  of  the  reporter  and  an  end  of  the  bonus  policy,  he  also  noted  that, 
“I  don’t  believe  this  would  happen  here.” 

Financial  news  Web  competitors,  CNNfn  and  CBS’s  Market  Watch,  said  they  don’t  offer  finan¬ 
cial  bonuses  or  incentives  to  reporters  for  breaking  stories,  noting  that  additional  compensation 
is  handled  through  regular  job  performance  reviews. 

But  Kansas  counters  that  TheStreet.com  is  “trying 
to  recognize  reporters  who  write  good  stories  right 
away  rather  than  until  waiting  for  the  end  of  the  year. 

(The  incentive  program  is)  aimed  at  getting  people 
to  recognize  that  we  have  a  big  group  of  good  jour¬ 
nalists  here.” 

Says  others  do  It 

Expressing  surprise  at  all  the  attention  the  bonus 
program  is  getting,  Kansas,  a  former  reporter  at  the 
Wall  Street  Journal,  said  other  news  organizations 
do  the  same  thing.  “Nobody  wants  to  advertise  how 
they  compensate  their  reporters  because  it  helps 
public  perception  to  have  some  people  believe  that 
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journalists  are  in  it  as  a  public  service,”  he 
said. 

He  also  said  the  incentive  program  is 
designed  to  encourage  and  recognize 
reporters  whose  work  doesn’t  appear  on 
paper.  “There  is  a  psychological  element  to 
publishing  on  the  Internet,”  Kansas 
explained.  “There  is  nothing  tactile,  there  is 
no  paper,  you  don’t  get  to  hold  it  and  show 
it  to  your  mother.  So  this  is  in  some  way  how 
we  help  motivate  people,  get  them  excited 
to  purse  the  time-honored  goals  of  breaking 
news  and  writing  great  stories.” 

'Designer  journalism' 

Randv’  Reddick,  editor  of  FACSNET,  an 
online  resource  for  journalists,  warned, 
“There  is  a  danger  here  of  producing ‘design¬ 
er  journalism’  of  the  kind  that  some  prizes 
(like  the  Pulitzer)  already  generate.  That  is, 
people  start  writing  with  the  intent  of  gen¬ 
erating  the  bonus/prize.  In  ,so  doing,  they 
compromise  traditional  news  values  in  favor 
of  some  external  value  system.  This  particu¬ 
lar  type  of  incentive  could  encourage  a  good 
deal  of  ‘rush  to  judgment’  journalism  where 
adequate  care  and  context  setting  is  not 
taken.  It  very'  well  could  encourage  subtle 
sensationalism,"  said  Reddick. 

Dr.  Robert  Steele,  a  media  ethics  expert 
and  assistant  dean  at  the  Poynter  Institute  for 
Media  Studies,  expressed  misgivings  that  the 
bonus  money  may  skew'  the  kinds  of  stories 
reporters  elect  to  pursue. 

“Stories  that  may  not  have  as  much  cache 
can  be  pushed  to  the  side  hy  the  pressure  to 
produce  on  the  biggies  —  that’s  a  reality’  in 
new'srooms  any  time.  But  it  can  be  increased 
when  there  are  extra  blue  chips  sitting  on 
the  corner  of  the  table  for  certain  reporters,” 
said  Steele. 

Positive  comments 

But  nt)t  all  the  comments  were  critical  of 
the  new  policy. 

John  Pavlik,  the  head  of  the  Center  for 
New  Media  at  Columbia’s  Graduate  School 
of  Journalism,  said  he  doesn’t  ,see  any  ethical 
problems  occurring  as  long  as  proper  safe¬ 
guards  are  imposed. 

“I  think  Dave  Kansas  atTheStreet.com  has 
set  up  a  rigorous  set  of  guidelines,  such  as  no 
sharing  of  bonus  with  colleagues  at  other 
news  operations,”  said  Pavlik. 

“It  does  seem  to  be  a  good  promotional 
vehicle  for  both  TheStreet.com  and  the  jour¬ 
nalists.  Also,  it’s  perhaps  a  way  to  provide 
additional  financial  compensation  to  journal¬ 
ists  w'ho  have  typically  been  underpaid  at 
traditional  media  companies,”  Pavlik  said. 

TheStreet.com,  created  by  hedge  fund 
manager  James  Oamer  in  1996,  has  roughly 
13,000  subscribers  who  pay  $12.95  a 
month. 


Online  Advertising 

EXCITE  BUYS 
CLASSIFIEDS 
2000 

Search  engine-cum-ad  network 

In  a  move  underscoring  the  growth  and 
importance  of  online  classified  ad  net¬ 
works,  Excite  Inc.,  the  search  engine 
company,  has  acquired  Classifieds2000. 

Excite,  of  Redwood  City’,  Calif.,  operates 
both  the  Excite  and  the  WebCrawler  search 
engines.  Excite.com  is  the  fourth  most  heav¬ 
ily  trafficked  site  on  the  Internet  trailing 
behind  only  Yahoo.com,  Net,scape.com  and 
.Microsoft.com  in  total  number  of  visitors 
each  day,  according  to  the  Internet  research 
firm  Relevant  Knowledge. 

The  privately  owned  Classifieds2()()0,  of 
Sunnyvale,  Calif.,  runs  one  of  the  Internet’s 
largest  classified  ad  sites  at  www.classi- 
fieds2000.com.  The  company  says  the  site 
currently  contains  more  than  1.5  million  list¬ 
ings  for  employment,  vehicles,  real  estate, 
personals,  rental  and  roommates,  computers 
and  softw  are,  opportunities  and  services  and 
general  merchandise. 

(Jassifieds20(K)  is  particularly  noteworthy 
for  its  classified  advertising  rates:  none.  Users 
place  their  ads  for  free. 

Classifieds2000  has,  in  effect,  built  a 
national  ad  network  that  competes  w  ith,  but 
operates  in  the  reverse  of,  the  online  news¬ 
paper  business  model  for  classifieds. 

It  makes  its  money  from  the  banner  ads  it 
sells  to  advertisers.Those  advertisers  want  to 
reach  consumers  that  demonstrate  a  certain 
need  or  buying  intention  by  the  act  of  click¬ 
ing  into  specific  categories  of  classified  ads. 

For  instance,  visitors  who  click  into  the 
real  estate  ads  to  look  at  house  listings  also 
encounter  banner  ads  for  a  mortgage  com¬ 
pany.  In  the  auto  classifieds  they  are  present¬ 
ed  with  banners  for  an  online  auto  sales  site; 
amidst  the  computer  equipment  classifieds 
they  see  a  banner  for  an  online  computer 
catalog  site. 

Classifieds2()()0’s  structure  is  nationally 
anchored  in  1 30  heavy-traffic  sites,  including 
ISPs  like  AT&T  worldNet,  .MindSpring  and 
Netcom;  online  services  sites  like 
CompuServe  and  WebTV;  news  sites  like 
HotBot  and  PC  World  Online;  travel  sites  like 
GeoCities;  and  search  engines  like  Lycos  and 
InfoSeek. 

Web  users  can  read  ads  or  place  their  own 
ads  freely  from  any  of  these  online  portals. 


In  Short 


NET  ADVERTISING  SURGE 

$906.5  million  was  spent 
to  purchase  advertising  on 
the  Internet  in  1997, 
according  to  the  latest 
report  of  the  Internet 
Advertising  Bureau  (lAB). 
The  ongoing  study,  con¬ 
ducted  by  Coopers  & 
Lybrand,  found  that 
fourth-quarter  Internet  ad 
purchases  in  1997  were 
487o  higher  than  during 
the  same  period  in  1996. 
The  1997  fourth  quarter 
was  the  eighth  record-set¬ 
ting  quarter  in  a  row  for 
online  ad  revenues.  lAB 
chairman  Rich  LeFurgy 
noted  that  "the  continuous 
growth  is  consistent  and 
stable.  ...  We  clearly  see 
online  advertising  acting 
like  traditional  media."  The 
leading  category  of  online 
ad  placements  throughout 
the  year  was  consumer- 
related  products  (317o), 
followed  by  computing 
products  (307o)  and  finan¬ 
cial  services  (187o). 


TOTALBASEBALL  AGAIN 

Total  Sports  has  relaunched 
www.TotalBaseball.com. 

The  Raleigh,  N.C.,  compa¬ 
ny,  which  specializes  in 
online  sports  news  and 
information  services,  has 
expanded  its  baseball  Web 
site  for  the  new  season. 
The  new  version  contains 
1.7  million  pages  of  base¬ 
ball  news  and  data,  includ¬ 
ing  a  searchable  database 
of  all  14,791  major  league 
players  and  stab'stics  for 
every  major  league  pitcher 
and  hitter  back  to  1982. 
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In  Short 

CUBANEWS.COM  LAUNCH 

The  Miami  Herald  has 
launched  an  Internet  ver¬ 
sion  of  its  print  newsletter, 
Cuba  News.  The  new 
cubanews.com  site  offers 
monthly  news  coverage  of 
the  economic,  political  and 
commercial  trends  of 
Cuban  society.  The  first 
sample  issue  includes  sto¬ 
ries  about  the  potential  for 
another  rice  drop  failure, 
the  wave  of  terrorist 
bombings  in  Cuba's  tourist 
hotels,  a  British  oil  compa¬ 
ny's  plans  to  probe  poten¬ 
tial  Cuban  petroleum  sites 
and  actions  of  the  U.S. 
Congress  in  relation  to 
Cuban  interests. 


MONITOR'S  NEW  LOOK 

In  one  of  the  most  dramat¬ 
ic  redesigns  yet  executed 
by  an  online  newspaper, 
the  Christian  Science 
Monitor  has  become  the 
first  daily  newspaper  in 
North  America  to  use  a  tra¬ 
ditional  print  newspaper 
layout  on  its  Web  site. 

That  is,  the  format  of  the 
entire  site  now  looks  like 
that  of  a  print  page.  The 
new  format  utilizes  a 
frames  structure  to  show 
the  full  page  layout  in  one 
frame.  Any  headline  or 
story  on  the  page  can  be 
clicked  —  bringing  up  the 
full  text  in  another  frame. 
The  technology  was  devel¬ 
oped  by  the  British  compa¬ 
ny  Infosis,  and  closely 
duplicates  the  print  ver¬ 
sion  of  the  Monitor. 
www.csmonitor.com 


hy  Charles  Bowen 


Reporter's  Digital  How-To 

THE  ULTIMATE  DICTIONARY 

A  world  of  words  at  www.bucknelledu/^rbeard/diction.html 


Dictionaries  have  undergone  as  many 
changes  as  any  other  tool  you'll  find  in 
our  newsrooms. 

As  our  times  become  complex  —  and  as 
our  readers  become  more  sa\wy'  about 
details  on  the  workings  of  everything  from 
computers  to  mutual  funds  —  we  need 
increasingly  more  specific  language. 

Suddenly,  a  single  dictionary  no  longer 
serves  all  occasions.  Picture,  for  instance, 
that: 

♦  A  reporter  returns  from  the  scene  of  a 
fire  where  distraught  family  members  were 
shouting  words  in  Korean.  To  capture  the 
drama,  the  reporter  wants  to  use  those 
words  in  her  story,  but  where,  on  deadline, 
can  you  check  the  meanings  and  spellings? 

♦  You’re  handling  a  story  about  a  Star  Trek 
convention  being  held  at  your  civic  center 
where  participants  were  using  terms  taken 
from  fictional  languages  of  Klingon  and 
Vulcan.  How  can  you  be  sure  that  you  are 
correctly  using  these  obscure,  pop  culture 
terms?  You  know  that  if  you  flub  them,  the 
phone  will  be  ringing  tomorrow. 

♦  The  city  desk  is  in  an  uproar  tonight 
because  today’s  briefing  by  a  visiting  general 
from  the  Pentagon  was  filled  with  military 
terminology  and  the  green  reporter  covering 
the  event  quoted  him  without  bothering  to 
ask  for  definitions. 

♦  A  letter  to  the  editor  from  one  of  your 
U.S.  senators  is  filled  with  obscure  acronyms. 
You  want  to  provide  your  readers  with  the 
meanings  in  brackets,  but  where  can  you  get 
them  in  a  hurry  ? 

♦  Bankers  and  real  estate  agents  are 
descending  on  tonight’s  county  commission 
meeting,  which  promises  to  be  awash  in  jar¬ 
gon  from  two  different  fields.  What’s  a  poor 
courthouse  reporter  to  do  to  prepare? 

A  site  on  the  Internet  operated  by  Robert 
Beard  of  Pennsylvania’s  Bucknell  University 
is  the  answer  for  these  and  hundreds  of  sim¬ 
ilar  scenarios. 

The  site,  called  On-line  Dictionaries,  links 
to  more  than  400  searchable  references  in 
languages  ranging  from  Afrikaans,  Akkadian, 
Algerian  and  Albanian  to  Vietnamese,  Welsh, 
Yemba  and  Yiddish. The  site  also  has  links  to 
thesaurus  pages  and  specialized  dictionaries 
covering  terms  in  business,  science,  educa¬ 
tion  and  recreation.  There  are  even  diction¬ 
aries  of  “artificial”  languages  like  Esperanto 


and  of  fictional  languages  from  TV’s  Star 
Trek. 

The  site’s  opening  page  has  links  to  dic¬ 
tionaries  in  more  than  130  languages.  Scan 
the  alphabetical  list  for  the  language  of  inter¬ 
est  and  click  on  the  highlighted  name. 

Or  click  on  the  “Specialized  Dictionaries” 
link  at  the  bottom  of  the  main  screen  to 
reach  Beard’s  rich  collection  of  technical  ref¬ 
erences.  Of  particular  interest  to  newsrooms 
will  be: 

The  Dictionary  of  Banking  and  Monetary' 
Acronyms,  D&J  Dictionary'  of  Real  Estate 
Terminology,  Dictionary  of  Art  Terms, 
Dictionary  of  English  Legal  Terms,  Dictionary 
of  English  Medical  Terms,  Dictionary  of  Gay 
Slang,  Dictionary  of  Technical  Terms  for 
Aerospace  Use,  Dictionary  of  UFO  Terms, 
DOD  Dictionary  of  Military  Terms,  Free 
Online  Dictionary  of  Computing,  Epicurious 
Eating  Dictionary,  Glossary  of  Insurance 
Terms,  Illustrated  Tool  Dictionary,  Online 
Mathematics  Dictionary  and  the  Unofficial 
Rap  Dictionary'. 

Beard  also  has  located  more  than  one 
online  thesaurus  and  other  vocabulary  aids. 
Don’t  miss  the  Acronym  Finder,  a  searchable 
database  of  more  than  45,000  acronyms  and 
their  meanings.  Among  them  are  common 
abbreviations,  with  special  emphasis  on 
computer,  technology,  telecommunications, 
government  and  the  military. To  use  it,  go  to 
the  site  (reached  directly  by  entering 
http://www.mtnds.com/a0,  enter  an 
acronym  in  the  specified  box  at  the  top  of 
the  page  and  press  the  Find  button.  Or  you 
can  search  the  other  way,  entering  a  word  to 
find  acronyms  about  that  concept. 

Other  considerations  for  using  the  dictio¬ 
naries  in  your  stories: 

1.  For  fast,  simple  lookups,  take  note  of 
Beard’s  research  into  multiple  dictionary 
search  engines,  which  enable  you  to  search 
up  to  50  general  and  specialized  English  dic¬ 
tionaries  simultaneously. 

2.  Check  back  regularly.  Beard  continuous¬ 
ly  updates  the  sites  with  new  dictionaries 
and  glossaries  he  finds  in  his  search. 

3.  If  you  don’t  find  the  reference  you  are 
looking  for,  try'  other  dictionary  indices. 
Click  on  the  option  called  “An  Index  of 
Dictionary  Indices”  to  reach  nearly  two 
dozen  other  crossroads  for  word  reference 
materials  on  the  Internet. 
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E&P  Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 

NEW! 


Links  to  Sites  across  all  Media 


It's  the  industry's  connection  to  news  Web  sites  -  more  than  10,000 
-  across  all  media:  newspapers,  magazines,  radio  and  television  sta¬ 
tions,  city  guides  and  more!  With  search  classifications  such  as  type 
of  media,  geographic  location,  publication/station  frequency  and 
type  of  publication/site  -  entertainment,  travel,  nev/s,  business, 
etc  -  finding  and  browsing  news  sites  has  never  been  easier! 


Access  the  #1  Choke  of  the  Newspaper  Industry* 

Editor  &  Publisher  Interactive  delivers  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


NEW! 


Classifieds 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help  want¬ 
ed  and  positions  wanted  ads  in  E&P  before  they  hit  newsstands  and 
mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll  want  to  get 
the  lead  on  industry  employment  opportunities! 


•  E&P  articles 

•  FPP  articles 

•  Daily  columns  on  the  print 
and  new  media  industries 

•  Web  news  sites  of  the  week 

•  Conference  news 

•  David  Aster's  Syndicate  World 


•  Upcoming  conferences  & 
conventions 

•  Database  of  consultants  for 
interactive  communications 

•  Research 

•  A  store  of  E&P  products 

•  Charles  Bowen's  Reporter's 
Digital  How  To  ...  and  more! 


Indispensable  for  industry  research.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINFO.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


It's  the  Industry's  most  accessed  Web  Site! 

Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 

Visit  Editor  &  Publisher  Interactive  Today! 


www.medialnfo.com 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 
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BY  DAVID  ASTOR 

The  Times  It  Is  A-Changing; 
A  Three-Month  Report 

A  trio  of  presidents  connected  with  the  New  York  Times  News  Service  talk  about  tiers, 
pricing,  transmission  deadlines,  a  push  for  smaller  clients  and  other  matters 


sign  new  subscribers  for  the  fourth  tier,  which 
offers,  among  other  things,  a  choice  of  any  three 
Times  op-ed  columnists. This  tier  is  for  under- 
50,000-circulation  papers,  according  to  NYTNS, 
which  has  traditionally  focused  on  larger  clients. 

Anderson  noted  that  many  smaller  papers 
don’t  have  the  budget,  staff  or  space  to  take 
advantage  of  the  full  service,  but  would  still  like 
to  subscribe  to  some  version  of  NYTNS. “For  us, 
they’re  the  growth  market,”  she  said. 

Robinson  and  Abernathy  emphasized  that  the 
tiers,  price  adjustments  and  other  NYTNS 
changes  emerged  after  months  of  study  last  year 
that  included  interviews  with  numerous  clients 
to  see  what  they  wanted. 

“We  did  a  complete  strategic  review,”  said 
Robinson. 

This  review  found  that  some  clients  were  using 
only  a  portion  of  the  news  service  content 
(which  led  to  the  creation  of  the  tier  system)  and 
some  clients  weren’t  paying  enough  for  what 
they  were  getting  (hence  the  price  hikes). 

Robinson  noted  that  NYTNS  is  a  “premium” 
service,  and  should  be  priced  accordingly. 

“We’re  making  the  pricing  structure  fair,”  added 
Anderson.  “Before,  papers  with  similar  circula¬ 
tions  were  paying  very  different  rates.” 

Why?  Anderson  said  one  reason  was  that  some 
papers  gained  a  lot  of  circulation  when  a  rival 
daily  folded,  yet  their  NYTNS  rates  did  not  go  up 
to  reflect  this.  She  added  that  NYTNS  salespeo 
pie,  like  salespeople  at  a  number  of  other  news 
services  and  syndicates,  made  deals  that  varied 
from  paper  to  paper. 

“We  now  have  a  rate  card,”  said  Abernathy. 

Anderson  acknow  ledged  that  the  percentage 


Three  presidents  discussed  the  state 

of  the  New  York  Times  News  Service 
(NYTNS)  three  months  after  major 
changes  were  made  in  the  wire. 

The  trio  of  executives?  Janet  Robinson,  presi¬ 
dent  of  the  New  York  Times  newspaper.  Penelope 
Muse  Abernathy,  president  of  New  York  Times 
News  Services,  which  includes  NYTNS.  Gloria 
Brown  Anderson,  president  and  editor  in  chief  of 
NYTNS.  All  were  interviewed  April  6. 

The  changes?  They  included  div  iding  the  wire 
into  four  tiers  and  instituting  “value-based  pric¬ 
ing”  —  two  moves  that  took  effect  Jan.  l,a  day- 
after  the  contracts  of  approximately  1 50  of  the 
350  domestic  NYTNS  subscribers  were  up  for 
renewal. 

The  preliminary  results? 

♦  NYTNS  is  aw  are  of  only  one  paper,  the 
Hutchinson  (Kan.)  News,  that  dropped  the  ser¬ 
vice  because  of  the  price  adjustments,  which,  in 
some  cases,  raised  rates  from  30%  to  over  200%. 
Meanwhile,  said  Anderson,  the  total  NYTNS  client 
list  is  up  slightly  because  “at  least  four”  new  sub¬ 
scribers  have  signed  on  in  1998. 

♦  About  20  papers  facing  price  hikes  are  still 
undecided  about  whether  they  will  stay  with 
NYTNS,  and  have  been  automatically  renewed  for 
a  year  at  the  old  rates. 

♦  Among  the  other  1 30  or  so  renewing  papers, 
about  20  had  no  rate  hikes,  about  20  or  30  had 
increases  in  the  normal  3%-5%  range,  and  the  rest 
had  bigger  increases  that  they  are  either  paying 
this  year  or  in  a  phase-in  period  of  several  years. 

♦  iMost  renewing  papers  opted  to  keep  the  full 
NYTNS  package  rather  than  switch  to  one  of  the 
low'er-priced,  less  comprehensive  tiers.  Anderson 
said  a  “few”  chose  the 
second-biggest  tier 
(which  includes 
everything  from  the 
complete  news  ser¬ 
vice  except  the  eight 
Times  op-ed  colum¬ 
nists)  and  “fewer” 
opted  for  the  third 
tier  (which  includes 
every  Page  One  story 
and  other  material). 

♦  NYTNS  will  soon 
make  a  big  push  to 


Janet  Robinson 


Penelope  Abernathy 


Qloria  Anderson 
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of  some  of  the  recent  rate  hikes 
seemed  steep,  but  added  that  the  actu¬ 
al  dollar  increase  was  not  huge  in  a 
number  of  these  cases. 

Of  course,  some  newspapers  were 
very'  upset  with  the  rate  hikes  (E&P, 
Jan.  10,  p.  30).  But  some  welcomed  the 
changes. 

For  instance,  the  News  Tribune  Co. 
papers  in  Jefferson  City,  Mo.,  switched 
from  the  full  service  to  the  under- 
50,000-circulation  tier  on  Jan.  1. 
Managing  editor  Richard  McGonegal 
noted  that  the  papers  were  only  using 
about  three  of  the  eight  Times  op-ed 
columnists  anyway,  and  that  NYTNS’s 
new  TimesExpress  mini-wire  saves 
valuable  editing  time. 

“Essentially,  we  didn’t  lose  anything,” 
he  said.  “We’re  getting  the  exact  ser¬ 
vice  we  want  for  a  reduced  price.” 

TimesExpress,  introduced  Jan.  1  in 
all  four  tiers,  offers  250-to-500-word 
digests  of  the  top  stories  in  each  day’s 
Times. 

Anderson  noted  that  NYTNS  is  also 
getting  material  to  clients  earlier. 

“We’re  now  moving  85  to  90%  of  our 
copy  before  9  p  m.  Eastern  Standard 
Time,”  she  reported.  “It  used  to  be  less 
than  50%.” 

This  has  been  one  result  of  the  clos¬ 
er  cooperation  between  the  Times 
newspaper  and  NYTNS,  said  Robinson 
and  Abernathy.  The  new  s  serv  ice  has 
been  working  more  directly  with  the 
paper  since  a  January  1997  restructur¬ 
ing. 

Another  change?  NYTNS  is  now 
offering  electronic  rights  in  its  basic 
contract  at  no  extra  charge.  Before,  a 
paper  had  to  make  a  separate  agree¬ 
ment  to  run  NYTNS  material  on  its 
Web  site. 

While  Anderson  is  not  sure  which  of 
the  NYTNS  changes  may  have  attract¬ 
ed  the  four  new  1998  clients,  she  said 
this  is  a  faster  rate  of  growth  than  the 
“typical”  net  increase  of  about  a  half- 
dozen  clients  a  year. 

Future  plans?  The  Times  will  do  a 
review  of  the  news  service’s  foreign 
business  (which  includes  about  300 
subscribers).  It  will  also  study  the  New 
York  Times  Syndicate  in  order  to 
decide,  among  other  things,  which  fea¬ 
tures  to  keep  or  drop. 

Then  there  are  the  next  rounds  of 
NYTNS  renewals  on  Dec.  31, 1998  and 
Dec.  31, 1999,  when  the  rest  of  the 
350  domestic  clients  will  see  their 
rates  adjusted  and  possibly  change 
tiers. 

April  11, 1998 


Outsourcing  Is  Out  And  Farnell  Is  In 
(A  New  Post)  At  Times  Sales 


The  new  YORK  Times,  after  con¬ 
sidering  the  possibility  for  sever¬ 
al  months,  has  decided  not  to  out¬ 
source  sales  of  the  New  York  Times 
News  Serv  ice  or  New  York  Times 
Syndicate. 

Several  syndicates  had 
been  candidates  to  han¬ 
dle  some  or  all  of  NYTNS 
and  NYTS  marketing. 

One  reason  for  the 
decision  was  “the  strong 
performance  of  our  cur¬ 
rent  sales  force  during 
the  last  year,”  said  New 
York  Times  News 
Serv  ices  president 


Penelope  Muse  Abernathy. 

A  member  of  that  force.  Bob 
Farnell,  has  just  been  promoted  to 
sales  director.  North  America. 

Farnell,  who  was  previously  sales 
executive  for  the  Eastern  U.S.,  came 
to  the  company  in  1988. 
Before  that,  he  worked  for 
Creators  Syndicate,  United 
Media,  News  America 
Syndicate  (now’  part  of 
King  Features)  and  the 
Toronto  Sun  Syndicate. 

The  55-year-old  Farnell 
is  a  Canadian  native  who 
lives  in  Pennsylvania. 

—  David  Astor 


Bob  Farnell 


i 


Thomson’s  ‘Zeal’ 

Is  For  Boomers 

Thomson  target  media  is  offer¬ 
ing  newspapers  a  monthly  publica¬ 
tion  aimed  at  baby  boomers. 

Zeai  is  a  full-color  tabloid  that 
includes  features  on  adventure  travel, 
herb  gardening,  “rediscovering  hidden 
talents”  and  other  subjects. 

TTM  also  syndicates  CoverStory, 
healtbfile,  Outdoor  Times,  Tilt,  Track  & 
Speed  and  various  other  publications 
and  products. 

Peres  Doing  A 
LATS  Column 

SHIMON  PERES,  THE  former  Israeli 
prime  minister  and  1994  Nobel 
Peace  Prize  recipient,  is  writing  a  col¬ 
umn  for  the  Los  Angeles  Times 
Syndicate. 

“Reflections  at  Century’s  End,"  which 
began  April  5,  is  a  two-year  series  of  12 
conversations  with  prominent  figures 
such  as  Tony  Blair,  Hillary  Rodham 
Clinton,  Bill  Gates,  Mikhail  Gorbachev, 
Nelson  Mandela,  Steven  Spielberg, 
Oliver  Stone  and  Margaret  Thatcher. 

Clients  include  the  Los  Angeles 
Times,  Boston  Globe,  Seattle  Post- 
Intelligencer  and  publications  in 
Canada,  Germany,  Argentina,  Croatia, 
the  United  Arab  Emirates,  the  Czech 
Republic,  Mexico,  Greece,  Israel  and 
Japan. 


Latest  Scoop  On 
‘Dilbert’  Licensing 

The  “DILBERT”  MERCHANDISING 
juggernaut  moved  into  freezers  this 
month  with  the  introduction  of  a  new 
Ben  &  Jerrv  ’s  ice  cream  flavor. 

“Dilbert’s  World  —  Totally  Nuts”  is  a 
butter  almond  ice  cream  with  roasted 
hazelnuts,  praline  pecans  and  white 
fudge<'oated  almonds. 

“The  thing  that’s  special  about  this  is 
that  it’s  the  first  ‘Dilbert’  product  that 
doesn’t  have  any  bitterness,”  joked 
“Dilbert”  creator  Scott  Adams  of  United 
Media. 

Adams  is  not  the  only  cartoonist  who 
has  been  honored  with  a  Ben  &  Jerrv  ’s 
flavor.  Two  years  ago,  Doonesbury  sor¬ 
bet  was  named  after  the  comic  strip  by 
Garry  Trudeau  of  Universal  Press 
Syndicate. 

Copley  Offering 
‘Software  Answers’ 

A  WEEKLY  COLUMN  called  “Soft¬ 
ware  Answers”  is  being  syndicated 
by  Copley  News  Service. 

The  Q&A  feature  discusses  office 
computers,  home  computers, Web  sites, 
e-mail,  upgrades,  children’s  software 
and  more. 

It  is  written  by  Kenneth  Wasch, 
founder  and  president  of  the  Software 
Publishers  Association  in  Washington, 
DC. 
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Teen  Character  In 
‘Luann’  Isn’t  Gay 

SINCE  LAST  YEAR,  many  “Luann" 
readers  have  wondered  if  Aaron  Hill 
would  come  out  as  one  of  the  few  gay 
characters  in  comic  strip  history.  In  a 
recent  episode,  they  learned  he’s  het¬ 
erosexual  after  all. 

“Luann”  creator  Greg  Evans  had 
dropped  several  hints  that  the  cartoon 
teen  may  be  gay.  For  instance,  Aaron 
said  in  one  1 99"’  strip  that  he  and  Luann 
(who  has  had  a  longtime  crush  on  him) 
“should  stay  open-minded  about  each 
other  no  matter  what.” 

Then,  last  fall,  the  comic’s  Delta  char¬ 
acter  came  right  out  and  asked:  “What  if 
Aaron  Hill  is  gay?” 

Dialog  like  that  tripled  the  number  of 
e-mails  Evans  received  to  as  many  as  25 
a  day,  with  a  little  over  half  the  mes¬ 
sages  encouraging  Aaron's  coming  out. 
Not  surprisingly,  some  of  the  dissenting 
e-mails  were  hostile. 

Evans,  who  is  married,  told  E&P  that 
making  Aaron  gay  was  t)ne  of  several 
options  he  considered.  Another  would 
have  had  the  character  express  an  inter¬ 
est  in  the  ministry.  What  the  United 
Media  cartoonist  ultimately  decided 
was  to  make  the  13-year-old  Aaron 
interested  in  an  18-year-old  woman 
who  feels  the  age  gap  between  them  is 
too  large. 

Why  the  heterosexual  decision?  “It 
keeps  the  door  open  with  Luann  and 
Aaron.  That’s  kind  of  the  keystone  of 
the  strip,”  said  Evans,  one  of  four  nomi¬ 
nees  for  the  Reuben  Award  (as  cartoon¬ 
ist  of  the  year)  that  the  National 
(;artoonists  Society  will  present  on 
April  25. 

Evans  added  that  making  Aaron  gay 
might  have  cost  him  many  of  his  300 
clients,  a  loss  he  couldn’t  absorb  as  ea,s- 
ih  as  a  cartoonist  with  a  lot  more 
papers.  He  noted  that  United  warned 
him  about  the  consequences,  but  left 
the  decision  up  to  him. 


Rory  Qarza  Julie  Tamblyn 


WHEN  you  SAVE  ME  tWAT 
IMCREDlBEE  SCROU,  AND 
REVEALED  VOUR  FEELINGS  FOR 
ME,  I  WAS  LIKE.  AMAZED  BV 
VOUR  COURAGE.  IVE  BEEN 
AFRAID  to  Snow  MV  FEELINGS 
to  SOMEONE  I  REALLV  CARE 
ABOUT 


I  KNOW  VOU  HAVE  A  tON  OF  QUEStlONS, 
LUANN...  I  'M  NOt  SURE  WHERE  tO  StARt. 
I  GUESS  I U  StARt  BV  SAVING  tHAt  I 
tHINK  A  1^  OF  VOU  -  AND  I  tHINK  OF 
^^^^yOU  A  LOT 


But  NOW,  BECAUSE  1  ' 

OF  VOU,  IVE  decided!  tHAt  AN^RS 
to  LEt  HER  KNOW  /  ONE  QUEStlON 
HOW  I  FEEL  / - 


One  of  the  "Luann"  comic  strips  indicating  that  Aaron  Hill  is  heterosexual 


When  the  teenaged  Lawrence  came 
out  in  “For  Better  or  For  Worse”  five 
years  ago,  over  50  of  Lynn  Johnston’s 
1,400  clients  dropped  the  sequence 
and  18  canceled  the  comic  entirely. 
Perhaps  the  only  other  gay  character 
featured  regularly  in  a  widely  distrib¬ 
uted  strip  is  radio  host  Mark 
Slackmeyer  in  “Doonesbury,”  by  Garry 
Trudeau  of  Universal  Press  Syndicate. 

“Luann”  has  pushed  the  envelope  in 
other  areas  since  its  1985  launch.  It  has 
focused  on  teen  alcoholism,  drugs,  con¬ 
doms  and  menstruation.  But  some  top¬ 
ics  (such  as  homosexuality  and  abor¬ 
tion)  are  still  virtually  taboo  in  the  fun¬ 
nies  —  even  though  they  are  often 
mentioned  in  other  media  and  other 
sections  of  newspapers.  One  reason  is 
that  some  editors  believe  comics  are 
mostly  read  by  kids,  although  studies 
indicate  the  audience  is  mostly  adults. 

As  Evans  told  Escondido,  Calif.,  Ahrf/j 
Couuty  Times  reporter  Randy  Dotinga: 
“I  wish  I  had  the  freedom  that  other 
forms  of  media  do  to  explore  all  kinds 
of  stories,  but  I  don’t.” 

—  David  Astor 

Four  Are  Named 
At  Tribune  Media 

Tribune  media  services  has 

announced  four  appointments. 
Former  TMS  Stocks  supervisor  Rory 
Garza  is  now  account  executive/tele¬ 
marketing  newspaper  sales. 

Julie  Tamblyn  is  account  executive 


:  Ardel  Banos  Han  Huang 


i  for  sales  of  WebPoint  Interactive,  which 
i  offers  content  modules  to  newspaper 
:  Web  sites. 

j  And  TMS  has  named  Ardel  Banas  and 
i  Han  Huang  business  development  spe- 
I  cialists.  Banas  formerly  served  as  prod- 
:  uct  manager  of  the  Weather  ('.hannel’s 
i  Web  site,  and  Huang  worked  as  a  free- 
i  lance  consultant  for  Price  Waterhouse 
:  in  London. 

I  Strip  Dropped  Due 
To  Adult  Content 

The  HUNTINGTON,  W’V,  Herald- 
Dispatch  has  canceled  “Doones- 
j  bury”  for  reasons  that  include  the 
:  comic’s  use  of  terms  such  as  “oral  sex,” 
j  according  to  the  Associated  Press. 

I  Herald-Dispatch  executive  editor 
j  Robert  Gabordi  said  Garry  Trudeau’s 
:  Universal  Press  Syndicate  feature  is 
:  being  replaced  by  “Rugrats”  from 
j  Creators  Syndicate. 

!  A  number  of  papers  pulled  two 
:  “Doonesbury”  strips  about  the  Clinton 
j  sex  scandal  without  canceling  the 
I  comic  entirely  {E&P,  Feb.  21,  p.  38). 

1  TVData  Moves  To 
A  Larger  Office 

TVDATA  HAS  MOVED  to  a  bigger 
office  at  333  Glen  St.,  Glens  Falls, 
i  N.Y  12801. 

i  The  TV  listings  company,  which 
I  employs  over  300  people,  retains  the 
:  same  phone  and  fax  numbers  it  used 
I  when  based  in  Queensbury,  N.Y. 

‘Jumble’  Is  Now 
In  National  Mag 

A  SPECIALLY  THEMED  version  of 
“Jumble  Crosswords,”  the  puzzle  by 
j  David  Hovt  of  Tribune  Media  Serv  ices, 
i  has  started  appearing  in  TV  Guide 
:  Crosswords  magazine. 
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GIVE  YOUR  GROCERY 
MARKET  STORY  A  HEALTHY  BOOST 
WITH  THE  MARKET  GUlOE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Big  Lake.  Minnesota!  The  Market  Guide 
puts  Big  Lake  in  the  bag:  It's  Minnesota’s  leading  market  in  gro¬ 
cery  sales  per  store!  Even  though  residents  of  Big  Lake  eat  less, 
their  sales  per  store  are  higher  than  the  state  of  Minnesota. 
Surprised?  Could  you  sell  your  market  with  a  story  like  this? 


Population 

Sales  Per  Store 

Per  Capita  Person 

4,810,466  > 

•^,806,000^ 

$1,574 

4,619  ' 

_3, 608^00^ 

$781 

See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county  and 
daily  newspaper  market  city  in  the  U.S.  and  Canada.  It's  the  only 
publication  that  provides  marketers  with  both  qualitative  unci  quan¬ 
titative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Tnuisportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 

_ Four  Tabbed  Sections: _ 

Section  I  -  1 998  Market  Rankings  i 

Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher.  P.O.  Box  Denville.  NJ  078.M-.^(XX)  Phone;  (8(X))  78.^-49(B  Fax:  (973)  627-5872 
E-mail;  edpufXS mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  &  Publisher  Company 


IN  TECHNOLOGY  NEWS  GOVEOAGE  EVEOV  WEEK 


E&P  consistently  publishes  more  pages  devoted  to  tech 
news  and  features  than  any  other  news  industry  publication. 
And  now  we're  going  one  step  further. 


We  are  focusing  on  one  particular  area  of  tech  news  for 
each  week  of  the  month  and  color  coding  the  pages  to  help 
you  find  the  news  that's  most  important  to  you! 


WEEK  4  ■  POST  PRESS  -  ORANGE 

The  fourth  week  of  the  month  is  devoted  to  Post-press  coverage, 
everything  between  the  press  folder  and  the  trucks ...  conveyers, 
inserters,  stackers,  strappers,  wrappers ... 


WEEK  t  -  PREPRESS  •  GREEN 

The  first  week  of  the  month  is  devoted  to  Prepress  issues 
front-end  systems  (news  and  advertising),  pho¬ 
tography,  color  imaging,  pagination,  makeup  ... 


Four  months  in  1998  have  five  Saturdays,  our  publication  day. 
Those  fifth  weeks  are  devoted  to  other  operations/distribution 
technical  areas  of  particular  interest  at  the  time. 


WEEK  2  •  OUTPUT  SYSTEMS  •  BLUE 

The  second  week  of  the  month  is  devoted  to 
Output  Systems  ...  RIPs  and  imagesetters, 
computer  to  plate  and  conventional  plate  i 
output,  proofing  systems ... 


look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper  Pro¬ 
duction  decision-makers  consistently  read  E&P 
more  than  any  other  publication. 


WEEK  3  •  PRESSROOM  -  RED  / 

The  third  week  of  the  month  is  devoted  to  j 
Press  news  ...  printing  units,  RTPs,  folders,  / 
newsprint,  ink ... 


Troubie 


Press 


BY  MARK  HTZ<;F.RA1.I) 
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BUSINESS  BRIEFS 


Detroit  group 
buys  Texas 
alternative 

CONTINUING  THE  consolidation 
among  alternative  newspapers, 
Alternative  Media  Inc.  (AMI),  publish¬ 
er  of  the  Detroit  Metro  Times  and 
Orlando  Weekly,  has  purchased  the 
San  Antonio  Current  from  New 
Texas  Media. Terms  were  not 
revealed. 

The  Current, ‘Si  lO-year-old  weekly, 
has  a  circulation  of  32,000. 

“We  expect  to  double  the  circula¬ 
tion  and  triple  the  number  of  pages 
over  the  next  three  years,”  said  Laura 
Markham,  vice  president  of  AMI,  which 
last  year  opened  a  Washington  bureau 
to  provide  national  stories  to  its  family 
of  weeklies. 

WSJ  in  Portugal 

The  PORTUGUESE  DAILY,  O 
Publico,  a  55,000-circulation 
daily  in  Porto,  has  begun  publishing 
specially  formatted  pages  from  the 
Wall  Street  Journal. 

The  Portuguese  daily  now  includes 
the  Wall  Street  Journal  Special  Edition, 
a  group  of  bannered  pages  of  articles 
selected,  translated  and  paginated  by 
Journal  editors. 

The  special  editions,  which  pre¬ 
miered  in  1994,  now  appear  in  33 
newspapers  commanding  7  million 
readers  spread  through  28  countries. 

O  Publico,  with  readers  in  Porto  and 
Lisbon,  is  the  first  newspaper  in 
Portugal  to  carry^  the  Journal  pages. 

Newsday  buys 
distributor 

EWSDAY,i:\{E  LONG  Island, N.Y., 
daily  owned  by  Times  Mirror  Co., 
has  purchased  a  majority  interest  in 
independent  newspaper  distributor 
Media  Master,  for  $1.5  million. 

Media  Master,  which  had  been  in 
bankruptcy,  is  a  niche  player  in  the  dis¬ 
tribution  market,  delivering  newspa¬ 
pers  to  small  outlets  like  candy  stores 
and  coffee  shops. 

The  deal  fueled  speculation  that 
Times  Mirror  is  interested  in  acquiring 
El  Diario,  New  York’s  52,000-circula¬ 
tion  Spanish-language  daily.  Media 
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Master  distributes  about  25%  of  El 
Diario's  circulation. 

Times  Mirror  owns  a  50%  stake  in 
Los  Angeles-based  La  Opinion  (circula¬ 
tion  103,000),  the  nation’s  top  Spanish- 
language  daily. 

Brill  scoops  up 
Michigan  outlets 

Brill  media  CO.  of  Evansville, 
Ind.,  has  purchased  Star 
Publications,  of  Gaylord,  Mich. The 
sale,  effective  Feb.  23, 1998,  gives 
Brill  one  daily,  two  weeklies,  plus 
shoppers,  telephone  directories  and 
commercial  printing  operations  in 
Michigan.  Brill  also  owns  radio  sta¬ 
tions  in  six  states. 

All  told,  the  Brill  publications  now 
reach  360,000  Michigan  homes  each 
week. 

Indiana  purchase 

SCHURZ  COMMUNICATIONS  IS  buy¬ 
ing  the  Martinsville  Daily  Reporter 
(circulation  8,300),  plus  two  weeklies, 
two  monthlies,  a  21,500-circulation 
shopper  and  a  local  low-power  TV  sta¬ 
tion  from  Reporter-Times  Inc. Terms 
were  not  disclosed. 

Reporter-Times  is  a  family-held  com¬ 
pany  led  by  Robert  Kendall,  who 
remains  with  the  Reporter  to  continue 
his  popular  “Scribbler”  column. 

Kendall,  76,  operated  the  paper  for 
half  a  Centura’.  He  said  he  decided  to 
sell  at  the  urging  of  his  wife,  Dorothy, 
who  was  concerned  about  his  health. 

After  the  sale  closes,  Schurz,  itself 
family  owned  and  based  in  South 
Bend,  Ind.,  will  control  nine  dailies, 
including  the  Bloomington  Herald- 
Times,  Bedford  Times-Mail,  South 
Bend  Tribune,  plus  papers  in 
California,  Kentuck>',  Mary  land  and 
Pennsylvania. 

It  also  owns  TV  stations  in  four 
states,  cable  outposts  in  two,  and  a 
radio  station  in  Indiana. 

Singleton  rolls  for 
Nevada  paper 

A  COMPANY  PARTIALLY  owned  by 
William  Dean  Singleton  has  pur¬ 
chased  the  3,700-circulation 
Humboldt  Sun,  Winnemucca,  Nev. 
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The  sale,  effective  Feb.  27,  brought 
the  .Si/n,  which  went  daily  in  1995,  into 
Diversified  Suburban  Newspapers,  con¬ 
trolled  by  Singleton  and  brothers  Peter 
and  Andy  Bernhard.  The  company  also 
owns  the  weekly  Park  Record  in  Park 
City,  Utah,  and  Murray  Printing  in 
Murray,  Utah. 

Terms  of  the  deal  were  not  revealed. 
Susan  and  Lewis  Brockus,  who  have 
run  the  Sun  for  the  past  decade,  will 
leave  after  a  transitional  period. 

In  addition  to  his  interest  in 
Diversified,  Singleton  controls  Denver- 
based  MediaNews  Group,  operator  of 
more  than  30  dailies  and  a  network  of 
100  nondailies  across  11  states. 

Bridge  in 
USAT 

Bridge  information  services 

has  inked  a  deal  with  USA  Today 
to  provide  the  national  daily’s  business 
reporters  with  business  information  at 
their  desktops. 

NJ.  daily  buys 
weeklies 

Macromedia  inc.,which  owns 
the  Record  of  Hackensack,  N.J., 
and  the  North  Jersey  Herald  &  News, 
in  Passaic,  N.J.,  has  purchased  four  paid 
weeklies  in  Essex  County. 

The  deal,  which  closed  Mar.  19, 
brings  weeklies  with  a  combined  paid 
circulation  of  more  than  1 1,500  into 
the  Macromedia  fold  to  join  its  1 1 
weeklies  in  Bergen,  Passaic  and  Morris 
counties. 

The  company  also  owns  three  CBS- 
affiliated  TV’  stations. 

Tribune  raises 
stake  in  WB 

Tribune  C0.,THE  diversified 

media  company  whose  flagship  is 
the  Chicago  Tribune,  has  upped  its 
stake  in  the  fledgling  Warner  Brothers 
TV  network. 

Tribune,  which  acquired  an  initial 
stake  in  the  W’B  in  1995,  now  controls 
25%  of  the  network,  with  a  total  invest¬ 
ment  of  $41  million. Tribune  owns  16 
major  market  television  stations,  some 
are  key  outposts  for  the  V^’B  network. 
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ABOUT  AWARDS 


PAN  AMERICAN  HEALTH  ORGANIZATION.  Medical 
reporter  Don  Finley  of  the  San  Antonio  Express-News  has 
won  the  1997  Pan  American  Health  Organization’s  Awards 
for  Excellence  in  International  Health  Reporting,  as  well  as 
its  $1,500  prize,  for  “An  Epidemic  of  Color,”  a  series  about 
diabetes  among  Hispanic  families  in  the  United  States. 

The  health  agency  established  the  award  in  1996  to  encour¬ 
age  coverage  of  issues  related  to  global  health. 

BAYEVX  PRIZE.  Alain  Bommenel  of  the  French  news 
agency  Agence  France-Presse  won  first  prize  in  the  written 
categort’  for  the  Bayeux  Prize  for  War  Correspondents  with 
his  reporting  on  Algeria,  where  an  Islamic  insurgency  killed 
tens  of  thousands.  Each  first  place  winner  of  the  individual 
categories  received  $8,620. 

The  annual  prizes  were  first  awarded  in  1 994  to  recog¬ 
nize  journalists  who  excel  in  perilous  conditions. 

APME  PUBLIC  SERVICE  AWARD.  Two  newspapers 
were  presented  with  the  199"^  APME  public  service  award 
for  their  work  in  their  respective  categories. 

The  Seattle  Times,  in  the  50,000-and-over  circulation  cate- 
gor)',  won  for  its  report  “Safety  at  Issue:  the  737,”  which 
revealed  mechanical  problems  with  one  of  the  world’s  most 
widely  used  aircraft. 

The  Virgin  Islands  Daily  News'  entr), “Cheating  Our 
(Children,”  which  unveiled  inadequacies  in  the  public  school 
system  and  efforts  by  officials  to  hide  its  failures,  won  in  the 
under-50,()00  circulation  category. 

APME  FREEDOM  OF  INFORMATION.  The  Record  of 
Hackensack,  N.J.,  won  the  top  award  in  the  APME  Freedom 
of  Information  competition  for  exposing  the  failure  of  local 
police  to  report  crimes  such  as  rape,  sexual  assault  and 
armed  robbert. 

Five  citations  were  awarded  for  extraordinary  effort 
toward  a  better-informed  citizenry.  They  were:  the 
Advocate,  Baton  Rouge,  La.;  New  York  Daily  News,  Palm 
Beach  Post,  in  West  Palm  Beach,  ,  News-Herald,  Port 
Clinton,  Ohio;  and  the  Waterbary  (Conn.)  Republican- 
American. 

Entries  in  the  Fol  contest  covered  the  period  from  July 
1996  through  June  1997. 

INLAND  PRESS  ASSOCIATION.  The  Blade,To\edo,  Ohio, 
won  the  Inland  Press  Association’s  1997  Community'  Service 
Award  for  launching  a  campaign  to  keep  Chry  sler  Corp. 
from  closing  the  city’s  largest  employer  as  well  as  the  oldest 
continuously  operated  Jeep  plant. 

In  response  to  Chry  sler’s  December  announcement  to 
build  a  new  plant  to  produce  Jeep  Wranglers,  the  Blade 
began  a  crusade  to  keep  the  plant  in  the  city.  On  the  front 
page  of  the  Jan.  1,1997  issue,  an  editorial  was  written  chal¬ 
lenging  government  officials,  union  members  and  residents 
to  aggressively  pursue  the  issue. 

The  paper  also  developed  a  campaign  including  “Keep 
Jeep”  posters,  billboards  and  advertisements  to  keep  the 
issue  before  the  public.  All  the  reader  responses  were 
mailed  to  Chrysler. 

As  a  result,  on  July  28,  Chry  sler  announced  it  would  build 
a  $1.2  billion  plant  in  Toledo. 


LOCAL  PUBLIC  AFFAIRS  NEWS  CONTEST.  Seven  news¬ 
papers  won  the  Inland  Press  Association’s  Local  Public 
Affairs  News  contest  honoring  the  commitment  to  covering 
local  issues  with  skill,  dedication  and  flair. The  awards  honor 
the  top  efforts  in  investigative,  interpretive  and  background 
reporting,  and  general  coverage  of  local  government. 

The  winners  in  the  investigative  reporting  category  were: 
(up  to  25,000  circulation)  the  Greeley  (Colo.)  Tribune  for  a 
series  investigating  how  tax-supported  institutions  are  oper¬ 
ating  in  terms  of  affirmative  action;  (25,001-100,000)  the 
Mancie  (Ind.)  Star  Press  took  on  a  sitting  local  judge  who 
forged  a  divorce  decree  and  took  sex  in  trade  from  women 
seeking  his  legal  help;  and  (more  than  1 00,000)  the 
Milwaukee  Joarnal  Sentinel  won  first  place  for  its  coverage 
of  Wisconsin’s  changing  welfare  system. 

In  the  government  reporting  class  the  winners  were:  (up 
to  10,000  circulation)  the  r/ntM-Press,  Streator,  Ill.,  was  hon¬ 
ored  based  on  its  diversity'  of  local  government  stories; 
(10,001  to  25,000)  the  Reporter-Herald  in  Loveland,  Colo., 
for  its  “crisp”  writing  and  succinct  explanations  to  help  citi¬ 
zens  understand  how  local  governing  bodies  work;  (25,001- 
100,000)  the  Fort  Wayne  (Ind.)  News-Sentitiel  for  personal¬ 
izing  abstract  government  programs;  and  (more  than 
100,000)  the  Detroit  News  for  its  volume  on  local  govern¬ 
ment  coverage  and  quality'  of  writing. 

FRONT  PAGE  CONTEST.  Four  newspapers  won  the  first 
place  designations  in  the  Inland  Press  Association’s  1997 
Front  Page  Contest. The  competition  is  broken  into  four 
classes  according  to  weekday  circulation. 

The  winners  were:  (less  than  10,000)  Tahoe  Daily 
Tribane,  South  LakeTahoe,  Calif.;  (10,001-25,000)  the 
Coarier-News,  Elgin,  111.;  (25,001-50,000)  the  Daily  Tirnes- 
Call,  Longmont.  Colo.;  (more  than  50,000)  the  Fort  Wayne 
(Ind.)  News-Sentinel. 

EDITORIAL  EXCELLENCE  AWARD.  For  the  third  time  in 
four  years,  the  Daily  Tribane,  in  Ames,  Iowa,  won  the 
sweepstakes  award  in  the  Inland  Press  Association’s  Editorial 
Excellence  Award. The  contest  was  divided  according  to  cir¬ 
culation  classes. The  Tribane  also  won  first  place  for  the 
under- 10,000  circulation  category. 

The  Herald,  Sharon,  Pa.,  won  in  the  10,000-25,000  circula¬ 
tion  division;  the  Joplin  (Mo.)  Globe  won  for  the  10,000- 
25,000  circulation  division;  and  the  Capital  Times,  Madison, 
Wis.,  won  for  the  over-50,000  circulation  division. 

SARAH  LEE  FRONTRUNNER  AWARDS.  Katharine 
Graham,  chair  of  the  executive  board  for  the  Washington 
Post  Co.  and  best-selling  author  of  Personal  History, 
received  the  Sarah  Lee  Frontrunner  Business  Award. The 
business  award  is  presented  to  “an  executive  business  man¬ 
ager  who  moves  her  company  forward  and  creatively 
advances  the  progress  and  conscience  of  American  busi¬ 
ness.”  The  annual  frontrunner  awards  are  given  to  women 
who  make  remarkable  contributions  in  the  arts,  business, 
government  and  the  humanities. 

Recipients  receive  a  $50,()()()  prize  to  donate  to  a  non¬ 
profit  organization  of  her  choice.  Graham  donated  her  por¬ 
tion  to  The  National  Campaign  to  Prevent  Teenage 
Pregnancy  in  Washington,  D.C. 
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Tobacco 

Continued  from  page  9 

“I  decided,  along  with  the  editor,  to 
run  it,”  said  business  manager  Angie 
Rinehart. “Most  of  our  students  are  over 
18.  But  we  got  a  lot  of  flack  from  read¬ 
ers  in  the  Oxford  community. 

“I  reminded  them  that  we  are  a 
school  newspaper,  not  a  community' 
paper. Tobacco  is  not  an  illegal  product. 
But  1  was  surprised  to  get  the  order.  I 
called  Cass  Communications  to  make 
sure  they  wanted  to  run  it.” 

TEXAS  SURPRISE 

Evelyn  Gardner,  the  advertising  man¬ 
ager  at  the  Daily  Texan  at  the 
University  of  Texas-Austin,  was  just  as 
shocked  to  receive  the  unsolicited 
tobacco  business. 

“I’ve  been  here  for  10  years  and  had 
never  seen  any  kind  of  tobacco  ad,” 
Gardner  confided  in  an  interview  at  the 
recent  College  Media  Adviser’s  conven¬ 
tion  in  New  York.  “I  have  a  son  who 
dips.  It’s  no  different  than  cigarettes. 

“One  causes  cancer  of  the  lung  and 
one  causes  cancer  of  the  mouth.  But  we 
accepted  the  ad.  My  job  is  to  get  paid 
advertising.” 

Kelly  Bozeman,  advertising  manager 
of  the  Kernel,  at  the  University  of 
Kentucky',  did  a  double  take  when  the 
U.S.Tobacco  orders  arrived  on  her  desk. 

“This  proves  the  tobacco  companies 
don’t  practice  what  they  preach,” 
Bozeman  said.“lt  shows  they  are  talking 
out  of  both  sides  of  their  mouth.” 


Auto 

Continued  from  page  19 
execution,”  he  said. 

“The  issue  to  me  isn’t  whether  they 
do  it  or  don’t  do  it.  The  onus  is  on  them 
and  on  every  other  traditional  medium 
—  TV,  radio,  newspapers  —  to  come  up 
with  the  consumer-friendly,  consumer- 
value-driven  interface  with  the  Internet 
world.  If  they  do,  they  will  reap  the  ben¬ 
efits.  If  they  don’t,  then  over  a  10-year 
period,  they  will  have  a  tremendous 
opportunity  to  lose  a  substantial  adver¬ 
tising  revenue  they  have  right  now.” 

Bridge  says  the  auto  business  and  all 
retailing  is  changing  because  of  the 
Internet.  He  told  of  buying  Oriental 
rugs  for  his  house.  A  local  merchant  in 
Seattle  quoted  him  $16,000;  through  an 
Internet  search  and  a  few  phone  calls, 
he  found  the  same  rugs  elsewhere  and 
saved  $7,000. 

"Who  are  the  losers  in  this  whole 
Internet  thing?  The  losers  are  more  than 
likely  retailers  who  do  not  add  any 


value  to  the  process,”  he  said.  “If  I  don’t  • 
embellish  or  lift  up  the  value  (of  my  | 
product)  to  the  consumer,  then  I  will  no  j 
longer  be  able  to  generate  the  revenue  | 
that  I  have  been  generating.  It’s  not  that  j 
Oriental  rug  people  don’t  deserve  a  fair  j 
profit,  just  like  I  do  as  a  car  dealer  and  ! 
Nordstrom’s  does  on  a  dress.”  j 

“But,”  he  pointed  out.  “if  you’re  in  a  j 
business  and  you’ve  got  a  lot  of  margin  I 
and  you’ve  been  able  to  get  it,  and  you  \ 
don’t  add  something  to  the  process,  i 
your  days  of  getting  it  are  numbered.”  j 


Shop  Talk 

Continued  from  page  48 

editor  page  filled  with  comments  from 
around  the  world  expressing  amuse¬ 
ment  to  amazement  at  the  “much  ado 
about  nothing,”  editorialists  continued 
to  maintain  that  Clinton’s  ability'  to  con¬ 
duct  foreign  policy  had  been  damaged 
beyond  repair. 

So,  where  do  we  go  from  here? 
Ginsburg’s  off  the  air,  declaring  it  time 
to  get  on  to  more  important  things.  Starr 
and  Larry'  King  are  still  grilling  every  one 
in  sight.  There’s  a  story'  almost  daily,  but 
the  mass  feeding  frenzy'  seems  to  have 
passed  for  now  —  waiting  for  the  next 
revelation  or  the  first  presidential  pri¬ 
mary'  to  ignite  the  juices  once  again. 

Every'  time  one  of  these  feeding  fren¬ 
zies  comes  and  goes,  media  credibility’ 
drops  another  notch. The  lines  between 
respectable  journalism  and  trash  jour¬ 
nalism  blur  a  bit  more.  And  we  in  edu¬ 
cation  have  a  harder  time  selling  the 
profession  we  care  about  to  the  kids 
who  could  make  it  better. 

One  thing  we  could  do  is  be  a  little 
more  open  to  constructive  criticism. 
Accept  that  perhaps  all  is  not  right  in 
the  world  of  journalism.  Put  it  on  the 
table  at  professional  meetings  and  con¬ 
ferences.  Talk  about  the  basics  again. 
Identify  the  problems.  And  set  about 
working  together  to  find  some  solu¬ 
tions. 


Libya 

Shuts  Paper 

Libya  halted  publication  of  one 

of  the  country’s  four  major  papers. 
The  government  took  the  action 
because  the  weekly  Al-Zahf  Al-Akhdar 
contained  articles  on  “Arab  sisterly  and 
friendly  states,  and  for  the  lack  of  com¬ 
mitment  in  the  revolutionary'  trend,”  the 
official  Jamahiriya  News  Agency  said. 

All  four  of  Libya’s  major  newspapers 
are  government-controlled.  —  AP 


U.  Iowa  Profs 
Nab  Grant 

Three  UNIVERSITY  OF  lowa  facul¬ 
ty  members  have  received  a 
$100,000  grant  to  examine  the  changes 
in  economics  and  ownership  structures 
of  newspapers  and  to  assess  the  effects 
on  the  news. 

“Journalists  in  recent  years  have 
expressed  concern  that  their  interests 
and  the  interests  of  readers  are  being 
sacrificed  for  the  interests  of  sharehold¬ 
ers,”  said  faculty'  member  Gil  Cranberg. 
The  research  is  funded  by  the  Open 
Society  Institute,  a  private  operating 
foundation. 

Chi  Trib  Expands 
Its  Jobs  Section 

The  CHICAGO  TRIBUNE  has  added 
a  feature  lead  story',  columnist  and  a 
second  break  page  with  editorial  to  its 
Sunday  help  wanted  classified  ad  sec¬ 
tion,  Jobs.  New  columnist  Julie  Danis 
appears  on  the  lead  page  with  a  feature 
devoted  to  work  problems.  Tribune 
labor  writer  Stephen  Franklin  also  con¬ 
tributes  a  column  called  “Life’s  Work.” 

Boston  Globe 
Launches  Nursing 
Publication 

The  latest  project  by  Boston 
Globe  subsidiary  Globe  Specialty 
Products  is  On  Call,  a  monthly  publica¬ 
tion  for  nursing  and  health-care  profes¬ 
sionals.  The  premiere  24-page  issue  will 
be  distributed  in  three  zones  in  eastern 
Massachusetts  and  is  expected  to  go  to 
8(),(XX)  homes.  Content  includes  calen¬ 
dar  listings  and  guest  editorials  from 
health  professionals.  Ads  will  come 
from  previous  issues  of  the  Boston 
Globe,  at  no  charge  to  advertisers,  and 
from  other  advertisers,  who  will  pay. 

Now  On  Sunday 
In  London,  Ont. 

The  LONDON  free  Press,  a  division 
of  Sun  Media  Corp.,  intends  to  pub¬ 
lish  a  Sunday  edition  for  the  first  time  in 
its  149-year  history’  on  Sunday,  April  26. 
The  Sunday  paper  will  have  four  sec¬ 
tions:  news,  sports,  classified  and  a  local 
in-paper  magazine,  the  Londoner. 
Modeled  after  a  city  magazine,  the 
Londoner  will  publish  features  on  area 
people  and  community  events. 
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BY  KELVIN  CHILDS 


Six  Ohio  Newsrooms 
Subpoenaed  In  Murder  Case 

Suspect  granted  interviews  before  turning  himself  in 


The  AKRON  BEACON Joiirmil  of  Ohio  is 
fighting  a  subpoena  from  a  local  prose¬ 
cutor  demanding  all  notes  and  unpub¬ 
lished  material  from  interviews  with  a 
murder  suspect  who  spoke  with  members  of  the 
press  before  turning  himself  in. 

The  suspect,  a  longtime  police  officer,  is 
charged  with  shooting  his  ex-wife  to  death  and 
scheduling  meetings  with  various  reporters  before 
making  himself  available  for  arrest.  He  has  pleaded 
not  guiltv’. 

Five  other  news  organizations  that  also  received 
subpoenas  are  considering  whether  or  not  to  com¬ 
ply  with  the  court  orders  because  of  the  unusual 
nature  of  the  case. 


‘It  was  one  of 
these  shotgun,  ‘We 
don't  know  what 
you 've  got  but  one 
of  those  things 
might  be  of  use  to 
us’ kind  of  things” 


SHOTGUN  BLAST  SUBPOENA 

The  Summit  County  prose¬ 
cutor's  office  also  subpoe¬ 
naed  the  Cleveland  Plain 
Dealer  and  four  Cleveland 
TV  stations  on  March  13, 
demanding  all  handwritten 
or  tv'pewritten  notes,  unedit¬ 
ed  and  unpublished  stories, 
audiotapes  and  unaired 
footage  from  interviews  with 
Douglas  E.  Prade.  The  subpoenas  demanded  the 
materials  be  turned  over  by  March  18. 

Prade,  a  30-year  veteran  of  the  Akron  Police 
Department,  is  charged  with  the  Nov.  26,  1997, 
shooting  death  of  his  ex-wife.  Dr.  Margo  S.  Prade. 

The  Beacon  Journal  filed  a  motion  March  17  to 
quash  the  subpoena  after  it  sought  and  was  grant¬ 
ed  a  week’s  delay.'it  was  one  of  these  shotgun,‘We 
don’t  know  w'hat  you’ve  got  but  one  of  those 
things  might  be  of  use  to  us’  kind  of  things,”  said 
Glenn  Guzzo,  managing  editor. 

Louis  A.  Colombo,  lawver  for  the  Plain  Dealer 
and  for  WEWS-TV,  said  both  companies  also  were 
granted  an  extension  and  are  checking  to  see  if 
they  have  any  of  the  requested  materials.  “It  may 
not  be  an  issue  for  us,”  Colombo  said. 

Lawv  ers  for  WOlO-TV,  WJW-TV  and  WKYC-TV 
could  not  be  reached,  but  WKYC’s  senior  execu¬ 
tive  producer,  Stan  Kowalski,  told  the  Beacon 
Journal  that  his  station  intends  to  comply  with 
the  subpoena. 


SHOT  FIVE  TIMES 

Margo  Prade  was  a  prominent  physician  in 
Akron,  and  her  body  was  found  in  her  van  in  her 


office’s  parking  lot  the  day  before  Thanksgiving. 
She  had  been  shot  five  times.  Three  days  after  the 
killing,  the  Police  Department  announced  that 
Douglas  Prade  was  not  a  suspect  but  continued  to 
investigate  him.  He  had  granted  several  interviews 
with  local  media  before  he  was  taken  into  custody 
on  Feb.  23. 

“We  haven’t  had  that  many  cases  in  which  a 
defendant  has  spoken  to  the  press  prior  to  being 
arrested,”  said  Assistant  Summit  County  Prosecutor 
Alison  E.  McCarty.  “So  as  a  general  practice,  no,”  the 
office  has  not  issued  similar  subpoenas.  “This  is  an 
unusual  case,”  she  said,  and  declined  to  comment 
further. 

Ronald  S.  Kopp,  lawv  er  for  the  Beacon  Journal, 
said  that  such  subpoenas  might  be  legitimate  in  a 
few,  limited  circumstances  —  for  example,  if  a 
defendant  confesses  to  a  reporter.  Prosecutors, 
however,  must  demonstrate  that  they  have 
exhausted  all  other  avenues  to  getting  the  infor¬ 
mation,  and  must,  at  minimum,  make  a  narrow 
request  describing  what  specific  facts  they  are 
seeking. 

NO  COMPELLING  INTEREST' 

“There  is  no  compelling  interest  that  the  prose¬ 
cutor  can  advance  for  the  testimony  she  seeks  in 
this  subpoena.”  Kopp  wrote  in  his  motion  to 
quash. 

“At  most,  she  seeks  to  impermissibly  trammel 
through  a  newspaper’s  work  product  and  use  the 
press  as  an  arm  of  government  to  see  if  there  is 
something  useful  to  her  case.  She  must  demon¬ 
strate  a  need  rather  than  a  hope  that  such  evi¬ 
dence  exists  to  properly  use  the  court’s  subpoena 
power.” 

To  make  a  sweeping  request  at  the  outset  vio¬ 
lates  the  media’s  independence  and  steps  on  their 
First  Amendment  rights,  Kopp  said,  especially 
since  the  outcome  of  the  case  is  not  known  —  for 
example,  the  defendant  might  confess,  or  might 
not  be  found  competent  to  stand  trial. 

Jane  Kirtlev’,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  said, "This  has 
been  happening  ever}’  place.  And  the  problem 
here  is  that  the  Ohio  shield  law  deals  only  with  the 
protection  of  sources,  and  obviously,  this  is  not  an 
anonymous  source.” 

Kopp  noted  that,  “The  U.S.  Supreme  Court  has 
been  less  than  clear  in  this  area  of  the  law.  I  am 
confident  we  are  right,  and  1  am  hopeful  that  the 
courts  will  agree  with  us.” 


34  Editor  &  Pi  BUSH  ER 


http;//www.mediainfo.com 


Ai>ril  11, 1998 


IIW.  19th  Street  •  New  York.  NY  1(X)11  •  Phone  (212)  675-4380  •  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  matrw@mcdiainfo.com 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-51 01 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


‘YOLLYWOOD-BEHIND-THE-SCENES’: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
L.A.  Features  Syndicate  (800)  959-9977 


SOAP  OPERA  RECAPS/ 
PREVIEWS  WEEKLY 
1  Week  in  Advance  by  AP,  E-mail,  Fax 
Call  (973)790-1582 
1  St  4  Weeks  Free! 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-0168/Avanti1054@aol.com 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  samples.  1 1 9  Washington 
Ave.,  Staten  Island,  NY  10314. 
hl1p://www.h2net.net/p/nutshell 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639- 1 232 


PET  FEATURES 


PET/VETERINARY  Column  &  Cartoon 
1 7  years  in  Lewiston  Morning  Tribune 
(509)  758-9669  orwww.roen.com 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)257-4972 


WISDOLOGY 


A  UNIQUE,  new  thought,  inspirationol, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (212)  41 4-0297. 


Classitied  Advertisers:  If  you  don't  see  a 
category  that  fits  your  needs,  please  call 
us  at  (212)  675-4380  ext.  171  or  173 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


THOMAS  C.  BOUTHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


The  weapon  of  the  brave  is  in  his  heart 

Unknown 


NEWSPAPER  BROKERS 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1 983,  (61 4)  889-9747. 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Bax  1 088,  Troy,  AL  3608 1 
(334)  566-7198 
Fax  (334)  566-01 70 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fox  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CH,  Mesa,  AZ  852 1 5 
(602)  807-7791 
FAX  (602)  807-7795 


PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


FLORIDA  Atlantic  coast:  TV  and  dining 
guides,  $750,000;  Resort  magazine, 
$125,000;  Major  shopper,  $400,000; 
NEVADA:  Senior  monthly,  $1 00 ,000; 
Mayo  Communications 
(813)971-2061 


FOR  SALE:  Small  subscription  based 
independent  community  weekly  paper 
located  on  the  west  coast  of  Florida. 
Currently  hold  “periodic  mailing 
permit”.  If  you  are  representing  a  third 
party  or  are  a  broker  or  have  engaged 
one,  please  identify  yourself  as  such. 
Reply  to  Box  08475,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 

1  Annetto  P3rk  Driv6,  Bozernsn, 

Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

John  T.  Cribb 

MT  59715  e-mail:  jcribb@imt.net 

Fax  406-586-6774 

NEWSPAPERS  FOR  SALE 


LONG  ISLAND,  NY:  Highly  successful 
special  interest  monthly  tabloid.  Pub¬ 
lished  continuously  since  1973.  Ex¬ 
cellent  subscriber  and  advertiser  loyalty 
well  documented.  Proprietor  is  approach¬ 
ing  retirement  age  and  seeks  a  smooth 
transfer  of  ownership.  (516)  924-4321 
for  private  appointment. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950 


ZONE  1  rural,  weekly  newspaper 
needs  energetic,  team  oriented  person 
to  become  hands-on  partner.  Back¬ 
ground  in  sales,  circulation,  prod¬ 
uction,  personnel,  financials,  and 
appreciation  of  a  strong  news  product. 
Reply  to  Box  08481,  Editor  &  Pub¬ 
lisher. 


TIMES  PUBUCATKDNS 
SOLJTH  BEND,  INDIANA 
1 997  ANNUAL  SALES:  $3  MILLION 

This  32-year-old  Free  Newspaper  and 
Penny  Saver  Group  will  be  sold  as  a  ful¬ 
ly-operating  and  active  publishing  busi¬ 
ness  in  a  two-step  bidding  process 
MAY  5-7, 1998 

Interested  parties  please  contact: 
Colleen  Schultz  Dobslaw 
(219)  257-7594 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  » ,  ll 
Newspapers  U 

Check  our  References 
(214)  265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr.,  Dallas.  TX  ^5225 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 

401  N.  Walxjsh  Avenue 

Chicago,  IL6061 1 
(312)321-2673 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 

All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 

NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
otner  print  publicatian  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1  50  publications,  including  55 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:(417)451-1520 


PUBLICATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Asking 
$85,000.  Call  George  Hulseman, 
(541)482-2037. 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171, 173 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


7  INTO  1  AVAILABLE  NOW! 
Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 


ALLMAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standleeand  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


Refurbished  add  an  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.cam 
E-mail:  dkgeorge@midamerica- 
graphics.com 


FERAG  EQUIPMENT 


EQUIPMENT 
FOR  SALE 


OlHOTITV  ASKIHG  PRICE 
AtAILAflLE  °ER  SYSTEM 

INSERTING  DRUMS  (2I  $200,000 

(3  VP)-w,  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

ot  3  Stackers 


(10)  $100,000 


(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  oas-soos 


NEWSPRINT  FOR  SALE 


30# -28# -25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


COMPLETE  PRESSROOM 
PRESSES,  INSERTER,  PRE-PRESS, 
LABELER  -  ALL  AT  BEST  PRICE 
Six  unit  News  King  offset  press,  1/2 
and  1  /4  page  KJ6  folder;  Cutler  Ham¬ 
mer  drive;  paper  lifter  bar  with  electric 
hoist;  DuPont  26c  film  processor; 
NuArc  platemaker;  Brown  process 
camera;  Kansa  model  301 -Inserter; 
Chesire  582  addressing  system  and 
more. 

Call  Chad  at  (8 16)  228-7636 


HARRIS  VI 5D  and  V25,  21  1/2" 
presses,  BAKER  PERKINS  G16  4-unit 
22  3/4"  (45  1/2")  heatset  press,  5- 
unit  COLOR  KING  heatset  press  with 
KJ16  folder.  Also  splicers,  dryers  and 
other  web  presses  and  equipment.  Call 
Grafica  Worldwide  (914)  761-6360. 

Fax:  (914)  337-5819 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (91 3)  492-6217 
www.inlandnews.com 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


E£fP*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARK^ING 
Horace  Southward 
(800)950-8475 
E-mail:  msnl@metro-news.com 
www.metro-news.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (8(X))  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


Vbur  wealth  is  were  your  friends  are 

Plautus 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Nat  happy  with  your  in  house  tele¬ 
marketing  aperation?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscription  companies,  will 
operate  your  phoneroom  on  a  man¬ 
agement  cantract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Tech¬ 
nologies,  Inc.,  at  (888)  TST- Sell  or  visit  our 
website 

www.teleservicetech  .com 
We  make  every  call  count! 


NEWSPAPER  EXECUTIVE  SEARCH  i  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.” 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


COMMERCIAL  PRINTING 


COMMERCIAL  PRINTING  worth  look¬ 
ing  into!  Great  savings,  no  sacrifice  in 
quality.  TV  baoks,  camics,  catalogs, 
directories,  etc.  Press  capabilities  (7 
unit  gass  urbanite).  Standard  page, 
tablaid  page,  quarterfold,  color 
capabilities.  For  estimates  call  Steve 
Karrigan  (800)  925-4 1 00  ext.  25 1 . 
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INDUSTRY  SERVICES 


COMPUTER  SERVICES 


YEAR  2000 

30  years  newspaper  experience,  I.S., 
prepress,  hardware  and  software.  Time 
is  moving  on,  let  me  help  you  define 
Year  2000  problems  and  solve  them. 
E-mail;  cecolby@bigfoot.com 
Telephone:  (818)709-4475 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:/ /www.fakebrains.com/ scout 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  WWW.  homeseller.  net 
(800)  574-3703  or  info@paper.net 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAiL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR,  JOURNAL¬ 
ISM:  Tenure-track  position  begins  Fall 
1998.  Teach  introductory  and  ad¬ 
vanced  news  writing,  feature  writ¬ 
ing,  press  history  and  media  ethics  as 
well  as  one  of  the  following:  editing 
and  design,  media  in  society,  online 
journalism,  computer  assisted  report¬ 
ing,  public  affairs  reporting  or 
electronic  media  history.  Workload:  six 
courses/year;  salary  competitive.  Re¬ 
quirements;  Ph.D.  in  media  or  related 
field;  3-5  years  as  reporter  in  print 
journalism;  teaching  experience; 
evidence  of  scholarly  activity.  Send  let¬ 
ter,  resume  and  three  letters  of 
reference  to  Journalism  Search,  Affir¬ 
mative  Action,  HAB  301 ,  SUNY  New 
Paltz,  75  S.  Manheim  Blvd.,  Suite  9, 
New  Paltz,  NY  12561.  Application 
deadline  4/25/98.  AA/EOE/ADA 
employer. 

VANDERBILT  UNIVERSITY,  one  of  the 
nation's  leading  private  research 
universities,  seeks  skilled  science  com¬ 
munications  for  two  new  positions: 

•Senior  Public  Affairs  Officer,  Office 
of  Science  and  Research  Communica¬ 
tions:  work  with  faculty  and  staff  to 
promote  University-based  science, 
research  and  technology  to  media  and 
other  audiences. 

•Science  Writer,  Medical  Center  News 
and  Public  Affairs;  Prepare  news  and 
feature  stories  on  a  wide  range  of 
basic  health  and  life  sciences. 

Both  positions  require  a  bachelor's 
degree  (master's  preferred)  in  science 
and/or  significant  background  in 
science  journalism;  superior  writing 
and  editing  skills;  experience  in  work¬ 
ing  with  faculty  and  researchers;  and  a 
demonstrated  ability  to  translate  com¬ 
plex  issues  for  a  variety  of  audiences. 

Vanderbilt  offers  a  competitive  salary 
and  excellent  benefits  in  an  entrepre¬ 
neurial  atmosphere.  Send  resume,  writ¬ 
ing  samples  and  salary  requirements 
to: 

Science  Positions 
Media  Relations  Division 
Vanderbilt  University 

51 1  Kirkland  Hall 
Nashville,  TN  37240 

Vanderbilt  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


JOURNAUSM/GRAPHIC  ARTS 

Full-time,  tenure  track  opening  for 
instructor  in  Graphic  Communication 
and  Electronic  Publishing.  Joint  appoint¬ 
ment  to  the  Journalism  and  Art 
departments  beginning  August  1998. 
Contact  Los  Medanos  College  for 
application  packet:  (925)  439-2181 
x826.  Deadline  extended  to  April  24. 

ACCOUNTING 

INDEPENDENTLY  OWNED  Pacific 
Northwest  daily,  25,000  circulation,  is 
looking  for  a  business  manager.  Expe¬ 
rience  with  accounting,  financials, 
general  ledger,  accounts  receivable, 
payables,  collections  and  managing 
office  staff  essential.  Trustworthiness 
will  be  critical  to  our  hiring  decision. 
Computer  management  part  of  job. 
Customer  skills,  comfort  with  personal 
computers,  knowledge  of  tax,  credit 
and  related  laws  important.  Our  busi¬ 
ness  manager  is  responsible  for 
accounting  functions  for  several 
divisions.  Competitive  salary,  bonus 
and  benefits.  Please  send  resume, 
detailed  references  with  cover  letter.  E- 
mail  applications  acceptable.  Ted  M. 
Natt,  publisher.  The  Daily  News,  PO. 
Box  1 89,  Lon^iew,  WA  98632. 

E-mail:  tednatt@tdn.com 

ADMINISTRATIVE 

GENERAL  MANAGER  needed  for  fam¬ 
ily-owned,  rural  New  England  weekly 
newspaper  —  small  in  size,  but  large 
in  our  readers'  eyes  —  needs  business/ 
sales-oriented  person  to  help  us  grow. 
Write  if  you  are  ready  to  roll  up  your 
sleeves.  Reply  to  Box  08480,  Editor  & 
Publisher.  EOE. 

NEW  ENGLAND  NEWSPAPER  GROUP 
seeks  dynamic  publisher  for  weekly 
newspaper  located  in  desirable  Man¬ 
chester,  Vermont.  The  ideal  candi¬ 
date  will  be  success  motivated  with 
excellent  leadership  and  marketing 
skills  and  a  history  of  successful 
revenue  growth.  Competitive  benefits 
and  compensation.  Send  resume  and 
cover  letter  with  salary  history  to: 

Alinda  Shank 

Human  Resources  Manager 
PO.  Box  1 1 71 ,  Pittsfield,  MA  01 202 
Fax  to  (41 3)  442-7611 


ADMINISTRATIVE 


REGIONAL  PUBLISHER  needed  for  our 
Colorado  Springs  weekly  group.  Live 
and  work  in  a  beautiful  area  while 
being  a  part  of  a  growing  60-t  news¬ 
paper  chain.  Send  resume  with  cover 
letter  including  salary  requirements  to 
Westward  Communications,  LLC,  attn: 
Jerry  Healey,  319  Perry  Street,  Castle 
Rock,  CO  801 04. 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Leader  in  upstate  New  York  is 
presently  looking  for  a  new  Advertising 
Director  to  lead  a  24  plus  person 
dynamic  advertising  team  in  Corning, 
New  York.  This  person  will  be  responsi¬ 
ble  for  all  revenue  including  retail, 
classified,  transient,  legal,  national  and 
more.  The  Advertising  Director  will  also 
be  actively  involved  in  developing  new 
accounts,  new  business  and  new 
revenue.  This  is  not  an  “in  the  office 
job”.  Other  duties  include  budgeting 
and  managing  expenses,  direction, 
coaching  and  training  of  staff,  as  well 
as  doy-to-day  operations.  This  person 
will  also  be  an  active  participant  and 
involved  in  community  events  and 
organizations. 

The  ideal  candidate  for  this  position 
should  have  a  college  degree  or  a  min¬ 
imum  of  5  years  experience  in  sales  or 
management.  Other  qualities  should 
include  good  communications  skills, 
personnel  experience  and  the  ability  to 
lead  by  example. 

This  position  is  100%  commission  with 
projected  earnings  from  the  low 
$50,000's  to  the  mid  $60,0(X)'s. 
Other  benefits  include  medical  and  life 
insurance,  holidays,  personal  day, 
YMCA  health  membership,  mileage 
and  more. 

If  interested,  please  send  a  cover  letter 
indicating  your  reason  for  applying 
along  with  any  other  pertinent  informa¬ 
tion  and  your  resume.  Applications  for 
this  position  will  close  on  Friday,  April 
1 7, 1 998.  Send  replies  to: 

William  C.  Bloke,  Publisher 
P.O.Box  1017 
Corning,  NY  1 4830 
(607)936-4651  ext.  12 
Fax:  (607)937-3879 
E-mail;  blakepub@stny.lrun.com 


ADVERTISING 


ADVERTISING  DIREaOR 
Three  hours  from  Washington,  DC,  or 
seven  hours  to  New  York  City  is  exactly 
where  you  will  be  if  you  join  our 
1 3,000  daily  in  one  of  the  more  beau¬ 
tiful  and  busy  areas  of  the  country. 
Our  Ad  Director  has  just  been  pro¬ 
moted  to  publisher,  can  you  fill  his 
shoes?  We  offer  salary,  incentives, 
401  (k),  group  insurance,  and  paid 
vacation.  What  do  you  offer?  Send 
resume  and  cover  letter  to  Ronnie  Bell, 
Daily  Herald,  PO.  Box  520,  Roanoke 
Rapids,  NC  27870  or 

Fax  (252)  537-2314 

ADVERTISING  DIREaOR 

A  notch  or  two  above  the  rest?  Fast 
growing  daily/ weekly  newspaper  cluster 
in  Zone  2  seeks  dynamic,  results  oriented 
leader  to  coach  retail  team.  Dem¬ 
onstrated  success  in  a  highly  com¬ 
petitive  market,  with  an  astute  eye  for 
the  bottom  line.  The  ideal  candidate 
has  a  proven  track  record  in  leading  a 
team  to  achieve  unparalleled  results  in 
selling  small  town  merchants,  owner 
operated  service  businesses,  blue  and 
white  collar  professionals.  This  sales 
driven  position  needs  someone  who 
can  deliver  under  stressful  situations 
and  keep  their  head.  Generous  com¬ 
pensation  and  above  average  industry 
benefits.  Tell  us  why  this  t$  the  position 
you've  dreamed  of.  Reply  to  Box 
08477,  Editor  &  Publisher. 

ADVERTISING  DIREaOR 

Dominant,  7-day  daily  needs  dynamic, 
hands-on  leader  to  direct  our  sales 
team  to  new  heights.  Ideal  candidate 
will  be  an  outstanding  trainer  who  can 
drive  sales  among  retail,  majors  and 
classified,  including  in-column.  Suc¬ 
cessful  experience  in  competing 
against  Advo,  and  developing  on-line 
sales  will  be  a  plus.  Located  in  a  grow¬ 
ing  sunbelt  city,  this  could  be  your 
chance  to  join  our  fast-growing  news¬ 
paper  company.  Send  resume  today  to 
Box  08478,  Editor  &  Publisher. 

AWARD  WINNING  weekly  newspa¬ 
per  in  Rocky  Mountain  ski  town  looks 
for  a  creative,  self-motivated  sales 
person  to  join  our  4  person  sales  team. 
Base  salary  plus  commission.  Send  or 
fax  resume  to  the  Jackson  Hole  News, 
P.O.  Box  7445,  Jackson,  WY  83002. 

FAX:  (307)733-2138 
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_ ADVERTISING _ 

ADVERTISING  MANAGER 

Growing  9,500  circulation  doily  and 
6,000  circulation  weekly  newspaper 
operation  in  the  Rocky  Mountains  is 
looking  for  a  dynamic,  self-starter  to 
lead  its  6-person  advertising  depart¬ 
ment.  Minimum  5  years  experience 
in  territory  sales  or  management 
required.  We're  looking  for  a  goal- 
oriented  motivator  who  has  excellent 
organizational,  customer  service  and 
sales  skills. 

Interested  parties  please  send  cover  let¬ 
ter  and  resume  with  5-year  salary  his¬ 
tory  to  Suzanne  Antinoro,  publisher. 
Steamboat  Pilot/ Steamboat  Today, 
P.O.  Box  774827,  Steamboat  Springs, 
CO  80477.  EOE 


CLASSIFIED  SALES  MANAGER 

Daily  newspaper  in  Zone  6  has  an 
opportunity  for  an  aggressive  classified 
sales  manager.  We  are  looking  for  an 
exceptional  manager  with  communica¬ 
tion  and  telemarketing  skills.  This  open¬ 
ing  offers  unlimited  growth  potential 
for  the  right  person. 

This  is  a  full-time  position  with  an 
attractive  benefits  package.  Quarterly 
and  yearly  bonuses  are  offered. 

Pleose  send  resume  and  salary  require¬ 
ments  to: 

News  Leader,  Inc. 

Attn:  E.C.  Gensheimer 
P.O.Box  1999 

_ Sulphur,  LA  70664 _ 

DIREaOR  OF  SALES/MARKETING 
MIDWEST  SUBURBAN  WEEKLIES 
Award  winning  weeklies  in  highly  com¬ 
petitive  Zone  5  market  seeks  individual 
to  lead  and  motivate  sales  and  market¬ 
ing  efforts.  Direct  supervision  of  three 
display  managers  and  one  group  wide 
classified  manager.  Yau  must  have  at 
least  five  years  of  newspaper  sales 
management  experience,  demonstrate 
success  in  a  competitive  market  and  a 
proven  track  recard  af  utilizing  creative 
marketing  and  sales  techniques  to 
increase  sales.  Training  and  staffing 
skills  critical  to  success.  Prior  income  of 
at  least  50,000.  Please  send  a  letter 
giving  examples  of  some  of  your  most 
creative  sales  ar  training  ideas  and 
resume  to  Box  08473,  Editor  &  Pub¬ 
lisher. 

DISPLAY 

ADVERTISING  SALES  MANAGER 
Fast-growing  daily  newspaper  In  Flor¬ 
ida  is  looking  for  a  creative,  per- 
farmance  leader  to  manage  a  staff 
of  seven  sales  people,  our  Creative 
Service  Department  and  support  staff. 
At  least  three  years  of  newspaper 
advertising  sales  and  management 
experience  preferred.  Please  send 
resume  to  Box  08479,  Editor  &  Pub¬ 
lisher. 

HUSTLER  WANTED.  Dynamo  sales 
erson  needed  for  established  weekly 
usiness  tabloid  in  one  of  the  nations 
fastest  growing  markets.  High  volume, 
fast-paced  position  ideal  for  candidate 
with  record  of  landing  local  advertisers 
and  building  on  established  base. 
Send  resume  to  Territorial  Newspa¬ 
pers,  PO.  Box  27087,  Tucson,  AZ 
85726. 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 

The  Lima  News,  a  35K  daily,  45K 
Sunday  in  Lima,  OH,  is  seeking  a  dis¬ 
play  advertising  manager  to  lead  our 
outside  sales  teams  and  creative  art 
staff  in  a  growing  regional  market.  The 
right  person  will  have  the  ability  to 
enerate  revenue  from  local  accounts 
y  leading  and  developing  a  staff  of 
1  5  in  a  safes  team  environment.  Grow¬ 
ing  revenue  through  a  variety  of 
means,  both  traditional  and  creative,  is 
a  priority. 

The  qualified  candidate  will  have  a 
minimum  of  two  years  sales  manage¬ 
ment  experience  and  history  of  success 
in  developing  revenue.  Excellent  com¬ 
munication  «ills,  the  ability  to  work 
cooperatively  with  others  and  camputer 
spreadsheet  and  word  processing  skills 
are  also  required. 

Pleose  send  resume  and  current  salary 
including  bonus  to: 

Jim  Shine 
The  Lima  News 
PO.  Box  690 
Lima,  OH  45802-0690 


OUTSIDE  ADVERTISING 
SALES  EXECUTIVE  TRAVEL  &  RESORTS 

NJ's  largest  newspaper  seeks  an  out¬ 
standing  addition  to  our  National 
Advertising  team!  Excellent  opportunity 
for  a  goal-oriented  self-starter  seeking 
a  challenge  and  a  solid  company  to 
build  a  rewarding  career!  Must  be  a 
seasoned  professional  with  excellent 
communication  skills;  knowledge  of 
travel  industry  and  2-3  years  newspa¬ 
per  sales  experience  a  plus.  Duties  will 
include  maintenance  of  existing 
account  base  as  well  as  development 
of  new  business  within  the  travel 
category.  Competitive  salary  plus  com¬ 
mission,  car  allowance,  and  excellent 
benefits. 

If  this  type  of  challenge  interests  you, 
please  send  your  cover  letter  with 
resume  and  salary  requirements  to: 

The  Star-Ledger 
Human  Resources  Department 
One  Star  Ledger  Plaza 
Newark,  NJ  07102 
FAX:  (973)  643-4641 

The  Star-Ledger  is  an 
Equal  Opportunity  Employer  A/A 


:  MAJOR  ACCOUNTS  AND  ENTER- 
i  TAINMENT  ADVERTISING  MANAGER 

:  Lead  and  motivate  Major  Accounts  and 
:  Entertainment  sales  team  selling  News- 
j  paper  Advertising.  Must  have  excellent 
:  written  and  oral  communication  skills. 
;  Proven  management  experience  a 
:  must.  Knowledge  of  the  Entertainment 
i  industry  needed.  Major  accounts  expe- 
:  rience  required.  Degree  preferred. 

:  Moil  resume  to: 
j  The  Daily  Breeze 

:  5215  Torrance  Blvd . 

:  Torrance,  CA  90509 

:  Or  fax  to: 

I  (310)540-9455 

:  An  Equal  Opportunity  Employer 


The  Tennessean,  a  Gannett  newspaper 
with  a  circulation  of  200,000  daily 
and  290,000  on  Sunday,  is  looking  for 
an  experienced  advertising  sales  man¬ 
ager  to  lead  our  Real  Estate  sales 
team.  This  strategic  thinking  individual 
will  identify  custamer  needs  that 
mutually  benefit  Middle  Tennessee's 
growing  Real  Estate  market  and  The 
Tennessean. 

Proven  sales  management  experience 
is  essential  to  lead  a  sales  and  support 
team  af  seven  in  achieving  revenue 
goals.  Strong  leadership  and  problem 
solving  skills,  along  with  excellent  writ¬ 
ten  and  verbal  communication  are 
imperative  to  communicate  effectively 
with  customers  and  staff. 

The  successful  candidate  must  have  a 
bachelor's  degree  in  advertising,  busi¬ 
ness  or  related  field,  and  three  to  five 
years  direct  sales  management  experi¬ 
ence.  Knowledge  of  or  experience  in  the 
real  estate  profession  is  a  plus.  Experience 
in  new  product  development,  in  print  or 
online,  as  well  as  experience  developing 
creative  solutions  is  helpful. 

We  offer  a  fast  paced  and  exciting 
career  opportunity  with  the  market's 
leading  real  estate  medium.  We  also 
offer  competitive  salary  and  bonus 
program,  with  a  wide  range  af  bene¬ 
fits,  including  medical,  dental  and 
401  (k)  plan. 

Interested  candidates  should  send 
cover  letter  and  resume  with  salary 
requirements  to: 

The  Tennessean 
Attn:  Kathy  Kirby,  Classified 

1 1 00  Broadway 
Nashville,  TN  37203 
Fax:  (61 5)  259-8820 
E-mail;  kkirby@tennessean.com 


RETAIL  ADVERTISING  MANAGER 
Leading  daily  newspaper  in  beautiful 
upstate  New  York  is  seeking  an 
aggressive  manager  to  lead  our  team 
of  sales  professionals.  The  Position 
manages  2  supervisors  and  1 4  account 
executives  responsible  for  ROP,  pre¬ 
print  and  TMC  advertising.  Must  be 
innovative  and  results-oriented;  sales 
and  management  experience  a  must. 
Please  send  your  resume  and  salary 
history  to  Nancy  Solliday,  Observer- 
Dispatch  (a  Gannett  Newspaper),  221 
Oriskany  Plaza,  Utica,  NY  13501  or 
Fax  to  (31 5)  792-5085. 


RECRUITMENT 

ADVERTISING  SALES  MANAGER 

THE  PALM  BEACH  POST  (a  COX 
Newspaper)  is  searching  for  seasoned 
professional  to  direct  the  operations  of 
the  recruitment  advertising  sales  staff 
and  aur  national  sales  representation. 
Responsible  for  generating  sales  within 
the  employment  category,  assisting  in 
sales  presentation  development,  budget¬ 
ing,  annual  planning,  etc.  Three  years 
experience  in  recruitment  advertising 
sales  on  local  and  national  levels,  both 
direct  and  with  advertising  agencies, 
and  advertising  management  experi¬ 
ence  required.  Please  send  materials 
and  references  to  Larry  Kline,  VP 
Advertising,  Palm  Beach  Post,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700  by  5/1 5/98. 


The  Ogden-based  Standard-Examiner 
is  immediately  recruiting  for  the  posi¬ 
tion  of  Retail  Advertising  Manager. 
This  is  one  of  the  top  executive  posi¬ 
tions  within  the  advertising  department 
and  supervises  12-15  sales  persons 
and  team  leaders  in  the  Top  of  Utah. 
We  seek  the  experienced  manager 
who  is  an  aggressive  sales  person, 
strong  on  people  skills  and  leadership 
qualities  and  has  a  successful  track 
record  of  managing  projects.  Consider 
a  future  with  Utah's  fastest  growing 
newspaper,  with  the  opportunity  to 
move  to  a  high  quality,  family  oriented 
community.  An  excellent  salary,  bonus 
and  benefits  package  will  accompany 
any  offer.  Apply  by  sending  your 
resume  and  letter  of  introduction  to 
Brad  Roghaar,  advertising  director, 
P.O.  Box  951,  Ogden,  UT  84402- 
0951,  or  Fax  to  (801 )  625-451 5.  No 
phone  calls,  please. 


SENIOR  ACCOUNT  EXECUTIVE 

Monthly  national  trade  publication  seeks 
seasoned  advertising  space  sales  rep¬ 
resentative  to  handle  lucrative  terri¬ 
tory.  Office  is  located  in  Red  Bank,  NJ, 
but  travel  is  required  within  territory. 
Some  international  travel  included.  The 
position  includes  guaranteed  draw  plus 
commission  paid  quarterly,  401  (k)  and 
full  medical  benefits.  Apply  only  if  you 
are  energetic,  aggressive  and  ready  to 
move  the  territory  into  a  higher  share 
of  market. 

For  more  information,  contact: 

Susan  Coene 

E-mail:  scoene@groupc.com 
1 2 1  Monmouth  Street 
Red  Bank,  NJ  07701 
Phone:  (732)  842-7433 
Fax:  (732)758-6634 


TELEPHONE  SALES  MANAGER 
CLASSIFIED  ADVERTISING 

This  position  provides  direct  supervision 
to  our  inside  sales  staff.  This  includes 
responsibility  for  sales  training  and 
cross-training;  mastery  of  the  computer 
pagination  and  billing  systems;  staff 
scheduling  and  assignments;  product 
management  and  development;  accuracy 
and  customer  relations.  Two  years 
telephone  sales  management  experi¬ 
ence  is  required;  computer  skills  are  a 
must;  and  a  college  degree  would  be 
great!! 

The  Wichita  Eagle  is  a  Knight-Ridder 
newspaper.  Pay  is  competitive  and 
benefits  include  401  (k);  pension;  stock 
purchase  plan;  medical,  vision,  dental, 
life  and  disability  insurance;  and  much 
more.  Opportunities  for  professional 
growth  and  development  are  excellent 
at  the  Eagle  and  in  Knight-Ridder. 

Apply  in  person,  mail  or  fax  resume  to: 
THE  WICHITA  EAGLE 
825  East  Douglas 
Wichita,  KS  67202 
FAX:  (316)  268-6672 
or  E-mail  to:  HR@wichitaeagle.com 
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HELP  WANTED 


ADVERTISING 


THOMSON  NORTH  GEORGIA/East 
Tennessee  is  seeking  a  highly 
motivated  professional  with  proven  man¬ 
agement  and  marketing  presentation 
skills  to  lead  our  advertising  team. 
The  Dalton  Daily  Citizen-News  is 
a  14,500,  7-day,  morning  newspaper 
located  in  beautiful  Northwest  G^rgia 
only  30  minutes  from  Chattanooga 
and  90  miles  north  of  Atlanta.  This  is  a 
thriving  area  with  schools  rated  in  the 
Top  10  in  Georgia  and  expected  to 
reach  Metropolitan  Statistical  Area  within 
the  next  two  years. 

The  ideal  candidate  must  have  strong, 
competitive  retail  advertising  sales 
knowledge  and  experience  in  selling 


communicatian  skills,  and  be  able  to 
train,  lead  and  motivate  a  proven 
high-caliber  sales  team  with  enthusiasm 
and  excitement. 

We  offer  an  extremely  competitive  com¬ 
pensation  plan  which  includes  salary, 
commission,  401  (k),  retirement  plan, 
vacation  and  comprehensive  insurance 
benefits.  If  you  are  laoking  for  an 
excellent  career  opportunity,  please 
send  a  cover  letter  with  your  resume 
explaining  why  you  are  the  right 
person  for  the  job  to  Richard  D.  Brown, 
VP  sales/marketing,  Thomson  North 
Georgia  Strategic  Marketing  Group, 


30720  or  fax  to  (706)  279-3797. 


ART/GRAPHICS 


INFORMATION  GRAPHICS  PRO, 
NEWARK,  NJ 

WANTED:  Deadline  information  gra¬ 
phics  pro. 

YOU:  Fast,  efficient,  independent  news- 
haund,  capable  af  juggling  multi¬ 
ple  deadline  graphics  while  working  in 
tandem  with  night  news  editors,  graph¬ 
ics  director,  photo  and  news  section 
designers  on  breaking/daily  news. 
Mac  and  traditional  mMia,  color  and 
black  and  white. 

US:  The  Star-Ledger,  the  nation's  1 2th 
largest  daily.  We  are  20  minutes  from 
New  York  City  in  Newark,  New  Jersey. 
We've  got  a  fabulous,  new,  award¬ 
winning  redesign,  and  are  currently 
upgrading  our  graphic  support  on  the 
News  anoMetro  sections. 

DETAILS:  Salary  commensurate  with  ex¬ 
perience.  Great  benefits.  Haurs:  Tues¬ 
day  through  Saturday,  2  to  10  pm. 
Send  cover  letter,  resume  and  5 
tearsheets  af  breaking  news  graphics 
to:  Helen  I,  Driggs,  grophics  director. 
One  Star-Ledger  Plaza,  Newark,  NJ 
07102,  USA.  Telephone:  (973)  877- 
5845.  Fax:  (973)  877-5845. 

Email:  hdriggs@starledger.com 


CIRCULATION 


CIRCULATION  DIREaOR 
The  Valley  News,  an  award  winning 
1 8,000  morning  and  Sunday  New 
England  newspaper  is  looking  for  an 
individual  who  possesses  the  ability  to 
handle  all  aspects  of  circulation  and 
obtain  growth  in  home  delivery  and 
single  copy  sales.  Candidates  must 
have  a  minimum  of  5  years  manage¬ 
ment  experience,  with  a  proven  record 
in  marketing,  promatian,  organization 
and  communication  skills  in  newspaper 
circulation.  We  offer  a  competitive 
salary  and  benefits  package.  Send 
resume  and  earnings  history  to  Dan 
McClary,  Valley  News,  P.O.  Box  877, 
white  River  Junction,  VT  05001 -0877. 


April  11, 1998 


CIRCULATION 


CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Patriot-News  in  Harrisburg,  PA,  a 
97,000  morning  and  1 63,000  Sunday 
paper  is  seeking  a  circulation  sales 
and  marketing  manager  who  can 
develap,  implement  and  coordinate 
sales  programs  for  home  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  capy  sales  with 
POP  and  promotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Sales  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  1 71 05. 


CIRCULATION 


CIRCULATION 


CIRCULATION  DIVISION  MANAGER 
The  Des  Moines  Register,  in  Des 
Moines,  Iowa,  is  seeking  a  well- 
organized  individual  with  at  least  3-5 
years  circulation  management  experi¬ 
ence  or  equivalent  and  leadership  skills 
to  manage  6  district  managers  and  6-8 
part  time  district  assistants.  This  is  a 
fast  paced  environment  and  grawing 
market.  Qualified  candidates  must 
demonstrate  expertise  in  all  aspects  of 
circulation,  a  solid  sales  and  service 
background,  a  winning  attitude, 
creativity  and  the  ability  to  motivate. 
We  offer  a  competitive  benefits 
package  which  includes  medical, 
dental,  vision,  life  insurance,  retire¬ 
ment,  401  (k),  growth  opportunity,  plus 
lots  more.  The  Des  Moines  Register  is 
committed  to  diversity  and  proud  to  be 
an  equal  opportunity  employer. 
Employment  may  be  contingent  on 
passing  a  pre-emplayment,  post-offer 
physical  and  drug  test.  Apply  in 
person,  or  mail  your  resume  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust,  Des  Moines,  lA  50309  or 
fax  your  resume  to  (51 5)  286-2526. 


CIRCULATION 


CONSUMER  MARKETING 

CIRCULATION  MANAGER 
Northern  California 

The  Circulation  Manager,  Northern  California  will  develop  home 
delivery  and  single  copy  circulation  growth  strategies,  tactics  and 
goals,  establish  a  distribution  network  focused  on  customer  needs, 
and  evaluate  and  respond  to  competitive  influences  in  Northern 
California  and  Nevada.  This  position  requires  extensive  travel. 

■  3-l  years  demonstrated  success  in  managing  sales  and 
distribution 

■  Competitive  newspaper  market  experience  a  plus 

■  Excellent  oral/written  communication  skills 

■  Strong  organizational,  analytical  and  strategic  planning  skills 

■  Demonstrated  ability  to  develop  and  implement  superior 
customer  service  programs 

■  Ability  to  work  effectively  in  a  culturally  diverse  environment 

■  PC  skills  (including  Excel,  Microsoft  Word)  required 

■  Bachelor's  degree  preferred 

■  Knowledge  of  the  Northern  California  and  Nevada  Markets 
preferred 

The  Los  Angeles  Times  offers  a  competitive  compensation  and 
benefits  package.  Qualified  candidates  should  send  a  resume  with 
salary  history  indicating  Position  Number  98F101 0  to: 

Los  Angeles  Times 
Employment  Office/RM 
Times  Mirror  Square 
Los  Angeles,  CA  90053 

You  may  also  fax  to  (213)  237-4962  or  send  via  the  Internet 
to  jobs@latimes.com 

Equal  Opportunity  Employer 

Get  the  story.  Get  the  Times: 

Qo6  Angeles  SHmes 


http://www.inediainfo.com 


CIRCUIATKDN 


CIRCULATION  SALES  MANAGER 

The  Fayetteville  Observer-Times,  a 
71,000  southeastern  North  Carolina 
daily,  is  looking  for  a  Circulation  Soles 
Manager.  This  individual  will  have 
responsibility  for  all  circulation  soles 
efforts  including  single  copy,  retention, 
NIE  and  special  promotions.  Prior 
experience  in  circulation  sales,  market¬ 
ing,  budgeting  and  forecasting  a  must. 
This  is  a  growth  opportunity  in  a  family 
owned  newspaper  environment  in  a 
great  area  of  the  country  to  live  and 
raise  a  family.  We  offer  a  comprehen¬ 
sive  compensation,  benefits  and  401  (k) 
package. 

Send  letter  and  resume  to: 

Debra  Wright 
Circulation  Manager 
P.O.  Box  849 
Fayetteville,  NC  28302 


CIRCULATION 

SALES  &  MARKETING  MANAGER 

The  Bucks  County  Courier  Times  is  seek¬ 
ing  a  knowledgeoble  manager  to 
direct  our  subscription  sales  efforts. 
Must  be  experienced  driving  quality 
sales  through  telemarketing,  crewing, 
direct  mail  and  single  copy.  We  are 
located  in  a  highly  competitive  market. 
We  need  someone  who  is  creative  and 
can  think  “outside  the  box”.  Send 
resume  and  cover  letter  to: 

George  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 
FAX:  (215)  269-3306 


CUSTOMER  SERVICE  MANAGER/ 
NEWSPAPER  CIRCULATION 

Busy  newspaper  group  seeks  a 
Customer  Service  Manager  to  build 
and  lead  a  customer  focused  team  to 
support  its  mail  subscriptions  and 
newsstand  sales  efforts.  Department 
will  maintain  mailing  lists,  process  new 
subscribers,  handle  billing  inquiries 
and  resolve  customer  issues.  Customer 
service  supervisory  experience,  college 
degree,  PC  literacy  (spreadsheets/ 
word  processing),  excellent  communi¬ 
cation  skills  and  analytical,  numbers 
oriented  thinking  required.  Newspaper 
circulation  experience  and  knawledge 
of  related  computer  systems  very  desira¬ 
ble.  We  need  a  team  builder  with 
excellent  leadership  and  organiza¬ 
tional  skills.  Send  resume  with  salary 
history  to  The  Princeton  Packet,  Inc., 
(EP),  P.O.  Box  350,  Princeton,  NJ 
08542  ATTN:  Human  Resources  or 
Fax  to  (609)  92 1-8648 


NEWS  Makes  The  Difference 

♦  Editor  &  Put)lisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 
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HELP  WANTED 


_ CIRCULATION _ 

NEWSPAPER 

DISTRia  SALES  MANAGER 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  U.S.  military  com¬ 
munity  in  Europe,  is  looking  for  a  top- 
notch  District  Sales  Manager  in  the 
Circulation  Department. 

The  successful  candidate  will  report  to 
the  Circulation  Operations  Sales  Man¬ 
ager.  Must  have  excellent  managerial 
and  people  skills,  oversee  carriers  and 
contract  haulers,  customer  service, 
home  delivery,  and  single  copy  sales 
for  their  district. 

Minimum  of  five  (5)  years  in  Circula¬ 
tion  Management,  with  strong  single 
copy  sales  and  hame  delivery  back¬ 
ground.  Bachelor's  degree  is  preferred. 

This  is  a  limited  regular  full  time 
appointment  of  an  initial  three  (3) 
years.  The  total  compensation  package 
of  approximately  $50,000  includes  a 
competitive  salary;  a  non-taxable  hous¬ 
ing  allowance,  health,  retirement  and 
savings  pragrams;  maving  expenses; 
use  of  military  retail  and  commissary 
facilities;  and  travel  between  the  U.S. 
and  Germany. 

Applicants  should  send  a  resume  with 
three  (3)  references  to  European  Stars 
&  Stripes,  ATTN:  Circulation  Director, 
Unit  29480,  APO  AE  09211,  fax  to 
(01 1  -49)  61 55  601 436  or  E-mail  to: 

yei  sley  m@ma  i  I .  estri  pes .  osd .  mil 
Applications  must  be  received  by  April 
24,  1998,  to  be  considered.  Position 
open  to  U.S.  Citizens  Only. 

SINGLE  COPY  VISIONARY 

The  Seattle  Times  is  seeking  a  strategic 
thinker  and  autstanding  leader  to 
direct  single  copy  operations  for  both 
The  Seattle  Times  and  The  Post- 
Intelligencer.  We  are  JOA  responsible 
for  both  newspapers  in  a  thriving, 
challenging  and  competitive  market. 

Key  areas  of  focus: 

•Strong  team  building,  coaching  and 
development. 

•Retail  sales/merchandising  expertise. 
•Operational  logistics  and  efficiencies. 
•Market  analysis  and  targeted  plans. 
•Communications  and  team  work  with 
partners  in  other  departments. 

We  offer  a  very  competitive  salary  and 
benefits  package.  To  apply  send 
resume  along  with  cover  letter  and 
salary  requirements  to:  The  Seattle 
Times,  HR-SCSM,  P.O.  Box  70,  Seattle, 
WA  98111.  No  phone  calls,  please. 
Only  candidates  to  be  interviewed  will 
be  contacted.  EOE  M/F/H 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 
We're  seeking  an  editor  with  strong 
coordinating  and  teaching  skills  to 
direct  coverage  for  a  twice-a-week 
zoned  edition  of  The  Florida  Times- 
Union  in  Jacksonville.  This  person  will 
direct  reporters  for  zone  and  metro 
stories,  call  the  shots  for  story  play  in 
the  zoned  edition  and  do  at  least  some 
layout.  Production  familiarity  a  plus.  At 
least  two  years  editing  experience  pre¬ 
ferred.  Send  cover  letter,  resume,  work 
samples  to  Joe  Adams,  staff  devel¬ 
opment  editor.  The  Florida  Times- 
Union,  P.O.  Box  1949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITORS 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  Icxjk- 
ing  for  assistant  metro  editors  who 
know  how  to  direct  coverage  of  com¬ 
munities  and  crises;  know  how  to  help 
reporters  reach  their  potential;  know 
what  to  do  to  get  stories  to  reach  their 
potential;  know  how  to  compete.  We 
are  strong  in  local  caverage  and  in 
regional  coverage.  There's  a  future 
here  —  the  paper  is  growing  and 
expanding  and  it's  territory  is  the 
fastest  growing  in  California.  A 
member  af  the  A.H.  Belo  family  that 
includes  the  Dallas  Morning  News  and 
the  Pravidence  Journal.  Send  resume, 
supporting  information  to  Norman  Bell, 
assistant  managing  editor/ metro,  Press- 
Enterprise,  P.O.  Box  792,  Riverside, 
CA  92502. 


ASSISTANT  SPORTS  EDITOR  -  Do  you 
have  strong  writing  and  page  design 
skills?  Do  you  know  how  to  edit  copy? 
Can  you  generate  your  own  story 
ideas,  write  sterling  game  coverage 
and  work  harmoniously  with  others? 
Are  you  capable  of  handling  a  few 
administrative  duties?  You  may  be  the 
person  we're  looking  for  to  be  our 
assistant  sports  editor.  College  degree, 
three  to  five  years  experience  pre¬ 
ferable.  Our  newspaper  is  38,000  AM 
in  a  Division  1  college  community  and 
local  sports  coverage  is  a  passion. 
Send  resume,  six  writing  samples  and 
a  letter  explaining  the  ^fart  that  went 
into  your  best  sample  to  David  Cox, 
editor,  Tribune-Star,  P.O.  Box  149, 
Terre  Haute,  IN  47808. 


_ EDITORIAL _ 

ASSOCIATE  EDITOR  /  GRAPHICS 
The  Sacramento  Business  Journal  seeks 
an  associate  editor  with  strong  lan¬ 
guage  and  pagination  skills.  The  posi¬ 
tion  requires  experience  as  a  news 
reporter  and  editor,  and  a  passion  for 
how  stories  are  presented  on  the  page. 
Will  assign  and  edit  stories,  oversee 
special  projects  and  have  a  strong 
hand  in  top  weekly  business  newspa¬ 
per's  design  ana  layout.  We  use 
QuarkXPress  on  Macs.  Inquiries:  1401 
21  St  Street,  Suite  200,  Sacramento,  CA 
95667.  Email:  sbjedit@ns.net 


ASSISTANT  NEWS  EDITOR 
The  Muskogee  Daily  Phoenix  seeks 
an  assistant  news  editor  to  help  oversee 
its  five-person  copy  desk.  Strong 
headline,  page  design  and  copy 
editing  skills  required.  Experience 
with  Macs  and  QuarkXPress  helpful. 
Competitive  pay  and  benefits.  Our 
newsroom  offers  an  excellent  oppor¬ 
tunity  to  learn.  Send  resume,  cover 
letter,  references  and  non-returnable 
work  samples  to  Don  Elliot,  executive 
editor,  Muskogee  Daily  Phoenix, 
P.O.  Box  1 968,  Muskogee,  OK  74402- 
1968.  The  Phoenix,  a  member  of 
the  Gannett  group,  is  an  equal 
opportunity  employer  that  values 
diversity. 

AWARD-WINNING  daily  In  Chicago 
suburbs  seeks  experienced  business 
reporter  looking  to  break  out  of  the 
traditional  business  page  mold.  Ideal 
candidate  will  have  degree  in  journal¬ 
ism  or  related  field  and  3  -  5  years 
experience.  Resume  and  clips  to  Lee 
Trigg,  managing  editor.  The  Herald 
News,  300  Caterpillar  Drive,  Joliet,  IL 
60436.  E-mail: 

lee.trigg@exchange.copleypress.com 


1998  Recruitment  &  HR  Features  and  ^Special  Sections 


E(S?P  runs  monthly  recruitment  features  and 
special  sections  highlighting  issues  that 
affect  Human  Resource  professionals  at 
newspapers. 

To  place  an  advertisement  in  any  of 
these  sections  call  the 
E<SfP  Classified 


Department 
(212)  675-4380. 
Ext.  171  or  173. 


Issue  Dotes  Spare  Deadlines 


April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

*August  22 

August 

11 

_ EDITORIAL _ 

BANKING  STRINGERS 

Banking  trade  periodical  seeks  string¬ 
ers  nationwide  for  monthly  feature 
articles  on  attracting  and  serving  pri¬ 
vate  clients  (high  net  worth  individu¬ 
als).  Must  have  experience  covering 
financial  institutions.  Knowledge  of  and 
contacts  in  private  banking  are  big 
pluses.  Fax  letter,  resume  and  fee  per 
word  to  (941 )  261  -671 3. 

BUSINESS  REPORTERS:  Globally  respect¬ 
ed  newsletter  publisher  in  the  energy 
industry  seeks  creative  and  energetic 
Business  Reporters  to  work  in  Houston 
office.  This  is  an  exciting  oppor¬ 
tunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals  span 
the  global  markets  for  oil  and 
gas,  including  Latin  America,  Europe, 
FSU,  and  Asia.  Our  coverage  is 
investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Positions  open  for  journalists  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North /South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodwoy,  Suite  270W, 
Houston,  TX  77056.  Fax:  (71 3)  622- 
2991. 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501.  E-mail: 
dowilson@sunherald.com  Fax:  (228) 
896-2104.  Phone:  (228)  896-2345. 

BUSINESS  REPORTER 
The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  business  reporter.  We're  look¬ 
ing  for  someone  with  o  lot  of  initiative 
to  do  stories  from  personal  finance  to 
features  on  local  companies.  Send 
resume  and  clips  to  Saul  Shapiro, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 

BUSINESS  REPORTER 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  look¬ 
ing  for  on  aggressive,  self-starting  busi¬ 
ness  reporter  who  knows  how  to  finish 
first  in  competitive  market.  Five  years 
reporting  experience  at  a  newspaper 
or  equivalent  is  desired.  Business 
reporting  background  preferred.  There's 
a  future  here  —  the  paper's  growing 
and  expanding  and  it's  territory  includes 
the  fastest  growing  county  in  California. 
A  member  of  the  A.H.  Belo  family 
that  includes  the  Dallas  Morning  News 
and  the  Providence  Journal.  Send 
resume,  supporting  information  to  David 
Harrison,  executive  business  editor,  Press- 
Enterprise,  P.O.  Box  792,  Riverside,  CA 
92502. 
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HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
The  best  business  beat  in  Washington, 
DC  is  now  available.  Reporter  needed 
to  cover  technology,  the  Washington 
area's  fastest-growing  industry,  for 
Washington  Business  Journal,  the 
area's  leading  source  of  local  business 
news.  We're  looking  for  an  experi¬ 
enced  business  reporter  who  thrives  on 
beating  the  competition,  and  can 
develop  source  relationships  with 
CEO's  and  analysts.  Send  resume, 
clips  to  Kent  Hoover,  editor,  Washing¬ 
ton  Business  Journal,  2000  14th  Street 
N.,  Suite  500,  Arlington,  VA  22201 . 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  copy  editor  with  strong  edit¬ 
ing  and  design  skills.  Experience  with 
QuarkXPress  or  similar  software 
required.  Responsibilities  will  include 
some  front  page  layout.  Send  resume 
and  clips  to  Saul  Shapiro,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/ page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familiar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  for  design.  Send  work  samples 
and  resume  by  April  15th  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 

COPY  EDITOR 

We  look  to  our  universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  a 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  counts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and  the 
newspaper  in  fairness  and  pro¬ 
fessionalism.  Pagination  opportunities 
available.  We  are  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Pre¬ 
employment  drug  test  required.  Send 
resume  and  cover  letter  to  Jim 
Hendricks,  managing  editor,  P.O.  Box 
48,  Albany,  GA  31702-0048. 

Failh  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


DEPUTY  FEATURES  EDITOR 
The  Florida  Times-Union  is  looking  for 
someone  with  proven  ability,  people 
skills  and  a  hard  news  approach  to 
features  to  fill  the  No.  2  slot  in  the 
features  department.  The  deputy  would 
work  directly  with  reporters  and 
designers,  edit  daily  copy  and  help 
manage  the  25-person  department. 
We  need  an  energetic  pro  who  can 
spot  trends,  see  possibilities  and  help  a 
creative  features  team  scale  new 
heights. 

The  ideal  candidate  will  have  a  news 
and  features  background,  production 
knowledge  and  track  record  of  inspir¬ 
ing  reporters.  At  least  five  years  of 
management  experience  is  preferred 
for  this  position  at  our  250,000  Sun¬ 
day  paper.  Send  cover  letter,  resume, 
work  samples  to  Joe  Adams,  staff 
development  editor.  The  Florida  Times- 
Union,  P.O.  Box  1 949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


DESIGNER-COPY  EDITOR:  New  Eng¬ 
land  daily/Sunday  seeks  designer- 
copy  editor  to  create  and  paginate 
inviting  and  colorful  features  and  news 
fronts  and  apply  editing  skills  to  copy 
and  headlines.  Opportunity  to  use  state 
of  art  pagination  system  and  assist  in 
implementing  design  formats.  We 
cover  the  Berkshires  of  Northwest  CT, 
and  we're  close  to  Boston  and  New 
York.  Send  resume  and  samples  to 
Managing  Editor,  the  Republican- 
American,  389  Meadow  Street,  Water- 
bury,a06722. 


•  EDITOR  -  The  Princeton  Packet,  a 
:  group  of  award  winning  community 
i  newspapers  is  seeking  a  News  Editor 
j  for  its  flagship  product.  College 
i  degree,  news  writing,  editing,  layout, 
j  headline  writing  and  management 
:  experience  required.  Excellent  com- 
j  munity  relations  and  training  skills 
I  required.  Responsible  for  news  staff 

■  including  supervising,  planning  and 
;  leadership  as  well  as  news  content. 

:  Deadline  oriented,  flexibility  and 
i  excellent  cammand  of  English  lan- 
:  guage  are  key.  Send  resume,  clips  and 
i  salary  history  to:  The  Princeton  Packet, 

:  Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
:  08542,  ATTN:  Human  Resources  or 
I  fax  to  (609)  921-8648. 

I  EDITOR  IN  CHIEF  needed  to  help  us 
j  launch  a  national  monthly  in  a  new 
i  and  growing  publishing  category, 
i  Wide  range  of  responsibilities.  Agricul- 
i  tural  background  preferred.  Send  a 
i  resume  and  cover  letter  to  Bryan 
:  Welch,  publisher,  Ogden  Publications 
:  Inc.,  1503  SW  42nd  Street,  Topeka, 
j  KS  66609. 

I  EDITORIAL  PAGE  WRITER 
:  Distinguished  50-75,000  Southeastern 
:  newspaper  of  conservative  bent  seeks 
\  to  add  an  experienced  editorial  writer 
:  of  like  mind.  Besides  hard-hitting  local, 
:  state  and  national/international  edi- 
:  torials  based  on  solid  research  and 
:  facts,  e  want  someone  able  to  write 
:  opinion  columns  and  develop  perspec- 
i  tive  pages.  Excellent  salary  and 
i  benefits.  Write  to  Box  03466,  Editor  & 

■  Publisher. 


EDITOR/GENERAL  MANAGER 
Person  with  strong  managerial,  finan¬ 
cial  and  computer  skills  to  assume 
management  of  nationally  recognized, 
weekly.  Catholic  diocesan  newspaper. 
Ideal  candidate  would  have  solid 
newspaper  experience,  strong  business 
background,  good  communication  and 
people  skills. 

Submit  all  resumes  by  April  30,  1 998 
to: 

S.  MARY  FRANCES  SHAFER,  BVM 
PERSONNEL  DIREQOR 
DIOCESE  OF  JOUET 
402  S.  INDEPENDENCE  BLVD. 
ROMEOVILLE,  IL  60446-2246 


EDITORIAL  PAGE  EDITOR 

Seven-day,  31,000  circulation  AM  is 
accepting  applications  to  assume  the 
duties  of  its  multi-award  winning 
editorial  page  editor,  who  recently 
retired.  The  Paducah  Sun,  Kentucky's 
fourth-largest  daily  newspaper,  seeks 
to  continue  a  moderate  -  conservative 
editorial  philosophy.  Understanding  of 
economics  and  good  grasp  of  basic 
statistics  are  important  considerations. 
Pay  a  function  of  experience,  but  gen¬ 
erally  on  par  with  newsroom  manage¬ 
ment  jobs.  Company  offers  401  (k)  with 
match  AND  pension;  choice  of  health 
plans;  annual  profit-sharing  and  other 
benefits.  Submit  applications  to  Editor, 
The  Paducah  Sun,  Box  2300,  Paducah, 
KY  42002-2300. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/ early  career. 
Writer-Editor-EP,  P.O.  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


World  Class 
Newspaper 

Copy  Editors 

Newsday,  the  6th  largest 
daily  metropolitan 
newspaper  in  the  nation 
and  proud  winner  of 
7  6  Ajiitzer  Prizes  has 
immediate  openings  for 
editors  who  can  handle 
the  small  details  and  the 
big  picture. 

YVfe  are  looking  for 
engaged  and  ambitious 
editors  eager  to  work  for 
a  paper  that  serves  both 
urban  and  suburban 
areas. 

For  immediate  consideration 
please  forward  a  cover  letter 
and  resume  in  confidence 

to:Mr.  Tim  Heaiy  t 

Executive  News  Editor 
Newsday 

235  Pinelawn  Road 
MeKille,  New  Ybrk  i 
11747-4250  / 

An  Equal  OpportuwilY  tmptom  ▲ 

Browse 

litIpV/www.iitwsilay.com  W 


EDITORIAL 


EDITORS 

New  Times  is  looking  for  editors  at 
all  levels  to  fill  future  openings  at 
our  award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
ond  associate  editors  in  Miami  and 
Houston. 

The  positions  require  fine  writing  ond 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  superior  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 


Tri-weekly  in  beautiful  North  Carolina 
Blue  Ridge  foothills  seeks  progressive 
editor  to  lead  young  staff  of  five. 
QuarkXPress  skills  and  attention  to 
detail  a  must.  Send  cover  letter,  resume 
and  samples  to  Rebel  Good,  The 
Tribune,  P.O.  Box  1009,  Elkin,  NC 
28621 ;  fax  to  (336)  835-8742. 

E-mail:  RGcxxf@in(owave.net 


ENTERTAINMENT  REPORTER 
The  Milwaukee  Journal  Sentinel  is  seek¬ 
ing  candidates  for  a  popular  music/ 
popular  culture  beat.  We  are  looking 
for  distinctive  writing,  creative  ideas, 
solid  journalism  skills  and  the  ability  to 
know  what  is  around  the  bend.  The 
Journal  Sentinel  is  Wisconsin's  largest 
newspaper  (285,000  daily;  450,(X)0 
Sunday).  We  value  diversity  in  our 
workforce  and  in  the  news  columns  of 
our  newspaper.  Send  resume  and  clips 
to  Diane  Bacha,  The  Milwaukee 
Journal  Sentinel,  333  W.  State  Street, 
Milwaukee,  Wl  53203. 

FEATURE  WRITER:  40,000  circulation 
AM  daily  in  Central  Washington  is 
looking  for  a  savvy  reporter  who 
knows  how  to  tell  a  good  story.  We 
serve  a  growing  and  rapidly  changing 
community  in  which  diversity  is  flour¬ 
ishing.  Pacific  Northwest  candidates 
are  preferred;  bilingual  (English-Spanish) 
abilities  a  plus.  Send  resume  and 
writing  samples  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yokima,  WA  98909.  We 
ore  a  member  of  The  Seattle  Times 
group  and  an  equal  opportunity  em¬ 
ployer. 

FREELANCE  REPORTERS  sought  to 
research/write  investment-oriented  re¬ 
ports.  Assignments  driven  by  client 
needs.  Writers  work  closely  with  pro¬ 
ject  managers  and  editors  by  phone/ 
E-mail.  Reports  average  15()0  words; 
involve  equivalent  of  2-4  days  of 
interviewing.  APractive  pay  scales. 
Technology  reporters  needed;  plenty  of 
general  assignment  work  also.  Send 
resume/writing  samples  to  Grassroots 
Research,  4  Embarcadero  Center,  San 
Francisco,  CA  94111. 
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_ EDITORIAL _ 

FREELANCE  business  writers  needed 
for  HR  Today,  the  Web's  only  daily 
news  site  for  the  human  resources 
industry.  Background  in  HR,  employ¬ 
ment,  careers  beats  a  plus.  Send 
resume,  clips  and  three  story  pitches  to 
Marie  Gendron,  editor,  HR  Today,  P.O. 
Box  2096,  Boston,  MA  02 1 06  or 
E-mail  to:  mgendron@iobfind.com 
Check  out  the  zine  at  www.jobfind.com 
the  Internet's  fastest  growing  electro¬ 
nic  recruitment  site.  No  phone  calls, 
please. 

GROWING  NATIONAL  trade  pub¬ 
lication  company  with  twice  monthly 
frequently  seeks: 

•EDITOR:  Minimum  5  years  experi¬ 
ence.  News,  features,  editing,  plan¬ 
ning,  staff  management,  budget. 
•ASSOCIATE  EDITOR:  Features,  news, 
special  reports.  Minimum  3  years  edit¬ 
ing  experience. 

•ASSOCIATE  TECHNOLOGY  EDITOR: 
Writing,  editing,  planning.  Comfortable 
with  chemistry  and  equipment.  Mini¬ 
mum  3  years  editing  experience. 

English/Journalism  degree.  All  benefits 
include  401  (k).  Resume  plus  samples 
and  salary  history  to:  Attn  AMB,  4160 
Wilshire  Blvd.,  Los  Angeles,  CA  90010. 
Fax:  (213)  383-1152. 

GROWING  NATIONAL  monthly  news¬ 
magazine  on  law  psychiatry,  pub¬ 
lic  policy,  stylish,  punchy,  own  niche, 
seeks  creative  team  oriented  pro. 
MAC/QuarkXPress/Web/Word 
fluent.  Heavy  writing,  delegating.  Small 
group  of  fun,  serious  colleagues.  Write 
case  descriptions,  work  with  outside 
writers,  copy  editors.  Edit,  supervise 
interns,  eminent  scholars.  Great 
opportunity  for  orgonized,  energetic, 
forward  directed  person.  40K  with 
benefits  to  start.  Fax  resume  to  (212) 
535-3259,  Attn  Dave. 

LIVE,  WORK  in  Yellowstone  country. 
Award-winning  weekly  in  beautiful 
Jackson  Hole,  WY,  seeks  talented 
mountain-loving  reporters  to  fill  two 
beats  —  arts  and  lifestyle;  general 
assignment/county  government.  Send 
cover  letter,  resume,  and  five  of  your 
best  clips  to  Editor,  Jackson  Hole 
Guide,  P.O.  Box  648,  Jackson,  Wi 
83001 .  No  phone  calls,  please. 


_ EDITORIAL _ 

MANAGING  EDITOR 

Knight-Ridder  daily  in  sunny  South 
seeks  high-energy,  customer-focused 
leader  to  direct  news,  sports,  business 
and  features  operations.  Job  is  one  of 
two  direct  reports  to  executive  editor 
and  has  overall  responsibility  for  plan¬ 
ning  and  production  on  day-to-day 
basis. 

We've  installed  a  new  DTI  computer 
system,  redesigned  the  paper  and 
reorganized  the  newsroom.  We're 
refocusing  content  on  our  customers 
and  our  communities.  We  have  the 
talent  and  technology  to  be  one  of 
America's  best  midsize  dailies.  Now 
we  need  someone  to  help  plan, 
coordinate  and  drive  the  daily  report 
and  special  projects. 

Join  one  of  Knight-Ridder's  most 
dynamic  dailies  in  a  growth  market 
with  easy  access  to  Atlanta  and  coastal 
Georgia's  Golden  Isles.  We're  a 
75,000-daily,  1 00,000-Sunday,  85- 
person  newsroom  with  bureau  op¬ 
erations  in  Warner  Robins,  Dublin, 
Milledgeville,  Atlanta  and  Washington. 

Job  requires  minimum  of  five  years  of 
progressive  newsroom  management 
experience,  with  previous  assignments 
as  reporter  and  editor.  Solid  organiza¬ 
tional  and  time  management  skills  a 
must.  Proven  success  in  managing 
long-term  projects  and  meeting  daily 
deadlines.  Skilled  in  budget  manage¬ 
ment,  on-line  opportunities  and  busi¬ 
ness  literacy. 

Send  cover  letter  summarizing  back¬ 
ground,  interests  and  newsroom  man¬ 
agement/leadership  philosophy,  along 
with  resume  and  work  samples  to  Cecil 
Bentley,  executive  editor.  The  Macon 
Telegraph,  1 20  Broadway,  P.O.  Box 
41 67,  Macon,  GA  31 21 3-41 99. 

MANAGING  EDITOR 
National  award-winning  west  coast 
based  business  magazine  needs 
qualified  and  experienced  Managing 
Editor.  Candidate  must  have  strong 
management  skills,  supervisory  skills, 
familiar  with  web  publishing;  and 
experience  with  small,  minority-owned 
business  issues.  Journalism  or  maga¬ 
zine  experience  required;  send  writing 
samples.  English/Spanish  bilingual  a 
plus,  not  mandatory.  Resume  with 
cover  letter  and  salary  history  to  360 
S.  Hope  Avenue,  Suite  300C,  Santa 
Barbara,  CA  93105  or  Fox  (805)  563- 
1283  Attn:  HR. 


_ EDITORIAL _ 

METRO  EDITOR 

A  200,000-plus  paper  seeks  a  leader 
with  strong  news  skills,  vision  and 
ability  to  execute.  Must  know  how  to 
teach  and  motivate  editors  and 
reporters.  At  least  seven  years  of  man¬ 
agement  experience  required.  Previous 
department  head  experience  and 
knowledge  of  computer-assisted  report¬ 
ing  a  plus.  Send  resume  and  support¬ 
ing  documents  to  Box  08476,  Editor  & 
Publisher. 


NEW  EDITING  POSITION! 
CHALLENGING  AND  EXCITING! 

If  you  possess  excellent  editing  and 
layout  skills,  are  adept  with  QuarkX¬ 
Press,  and  display  the  adaptability  to 
work  comfortably  in  two  professional 
newsrooms,  this  newly  created  position 
may  be  the  perfect  next  step  in  your 
newspaper  career.  The  Regional  Editor 
will  work  the  copy  desk  four  nights  a 
week  for  two  award  winning  South¬ 
eastern  Minnesota  daily  newspapers, 
producing  deadline  pages  as  well  as 
special  projects.  These  fully  digitized 
newspapers,  commonly  owned  but 
individually  operated,  share  state-of- 
the-art  technology  and  front  end 
systems.  These  beautiful,  progressive 
cities  are  17  miles  apart,  45  minutes 
south  of  the  Twin  Cities.  The  successful 
candidate  can  choose  which  com¬ 
munity  in  which  to  live.  Above  average 
compensation  and  complete  benefit 
package;  including  health  care  insur¬ 
ance,  dental,  paid  vacation  and  401  (k) 
plan. 

Send  resume,  cover  letter  and  clips 
to  Lisa  Schwarz,  managing  editor, 
Faribault  Daily  News,  514  Central 
Avenue,  P.O.  Box  249,  Faribault,  MN 
55021, or 

E-mail:  lschwarz@faribault.com 

An  Equal  Opportunity  Employer 


NEWS  EDITOR 

The  Daily  Press,  a  30,000  AM  daily 
between  Los  Angeles  and  Las  Vegas,  is 
looking  for  a  news  editor  to  supervise 
four  copy  editors  who  produce  pages 
for  two  newspapers.  The  ideal  candi¬ 
date  will  coach  staffers,  minimize 
errors  and  collaborate  with  other 
editors.  Must  be  able  to  produce  pages 
while  tending  to  management  re¬ 
sponsibilities.  Applicants  must  have  a 
college  degree,  5  years  daily  experi¬ 
ence,  QuarkXPress  expertise,  thorough 
understanding  of  AP  style,  at  least  1 
year  management  and  copy  editing 
experience.  Knowledge  of  Macintosh 
computers,  AP  LeafDesk,  Aldus  Free 
Hand  and  Adobe  Photoshop  software 
preferred.  Send  resume  and  clips  by 
April  30  to  G.  West,  Daily  Press,  P.O. 
Box  1 389,  Victorville,  CA  92393. 


NEWS  EDITOR 

Award-winning  1 5,000  circulation  daily 
in  desirable  SE  Washington  loca¬ 
tion  seeks  strong  leader  to  head  up 
local  staff  of  6.5  reporters.  Must  have 
solid  editing,  headline  writing  and 
design  skills.  Tell  us  in  your  cover  letter 
how  you  could  help  our  paper  reach  its 
goal  of  being  the  paper  of  its  size  in 
the  nation.  Send  letter,  complete  resume 
and  references  to  Rick  Doyle,  editor, 
Walla  Walla  Union-Bulletin,  P.O.  Box 
1 358,  Walla  Walla,  WA  99362.  EOE 


In -Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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_ EDITORIAL _ 

NEWS  EDITOR 

Prize-winning  Berkshire  (MA)  weekly 
looking  for  experienced  self-starter  to 
run  newsroom.  Must  know  broadsheet 
layout,  Pagemoker.  Send  resume  to 
Box  08450,  Editor  &  Publisher. 


ONLINE  TECHNICAL  ASSISTANT 
The  Florida  Times-Union  needs  an 
online  technical  assistant  to  work  with 
our  award-winning 

www.Jacksonville.com 
The  ideal  candidate  will  be  familiar 
with  all  aspects  of  the  Internet  and 
capable  of  trouble-shooting  Mac,  PC 
and  Unix  systems.  We  want  a  person 
adept  at  building  Web  pages  who  can 
see  possibilities  for  developing  new 
online  features,  but  technical  skills, 
ability  to  diagnose  computer  problems 
and  solve  them  are  keys  to  this  posi¬ 
tion.  This  person  also  will  assist  with 
technical  support  of  various  newsroom 
computer  systems.  For  more  details, 
call  Mark  Blanchard,  newsroom 
systems  manager,  at  (904)  359-4092 
or  send  cover  letter  and  resume  to  Joe 
Adams,  staff  development  editor.  The 
Florida  Times-Union,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


OPPORTUNITIES  IN  PARADISE:  We 
work  hard  —  but  we  get  to  enjoy  one 
of  the  most  beautiful  places  on  earth. 
The  Honolulu  Advertiser  (113,000 
daily,  1 96,000  Sunday)  is  looking  for: 

DEPUTY  CITY  EDITOR  -  Help  direct 
reporters  covering  city  ond  county, 
legislature,  neighbor  islands.  Strong 
coaching,  editing  skills  needed. 

ASSISTANT  NEWS  EDITOR  -  Fill-in  as 
news  editor,  copy  desk  slot.  Good 
word  editing,  headline  writing  man¬ 
datory. 

REPORTERS  -  At  least  three  years 
experience  in  a  metro  setting. 

We  offer  competitive  salaries,  benefits 
and  relocation.  Send  cover  letter, 
resume  and  samples  to  M.J.  Smith, 
managing  editor.  The  Advertiser,  605 
Kapiolani  Boulevard,  Honolulu,  HI 
96813.  No  phone  colls,  please. 

PAGE  DESIGNER 

The  Kalamazoo  Gazette  is  looking  for 
a  page  designer  to  join  our  Design 
Team.  A  variety  of  duties  will  include 
the  front  page,  local  news  cover  and 
feature  section  covers.  QuarkXPress 
experience  on  a  Mac  platform  re¬ 
quired.  In  addition  to  strong  design 
skills,  we  ore  looking  for  superior  news 
judgment,  a  love  of  great  photos,  keen 
interest  in  local/national/world  news 
and  excellent  skills  in  spelling  and 
grammar.  Experience  in  Freehand  and 
doing  informational  graphics  a  plus. 
Affirmative  Action/Equal  Opportunity 
Employer.  Send  resume  and  work  sam¬ 
ples  by  May  4  to: 

Kristine  Pioch 
Design  Editor 
Kalamazoo  Gazette 
P.O.  Box  2007 
Kalamazoo,  Ml  49003 
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EDITORIAL 

PAGE  DESIGNER 

The  Cape  Cod  Times,  an  award¬ 
winning  daily  newspaper  located  in 
one  of  the  East  Coast's  premier  vaca¬ 
tion  destinations,  seeks  a  full-time  page 
designer.  We're  looking  for  a  creative 
thinker  with  a  flair  for  design,  the 
ability  to  produce  features  and  news 
pages  under  deadline,  a  strong  word 
sense  and  a  passion  for  quality.  Must 
be  fluent  in  QuarkXPress.  News- 
aper  design  experience  required, 
roadsheet  experience  strongly  pre¬ 
ferred.  Editing  experience  a  plus. 
Qualified  candidates  should  submit  a 
cover  letter,  resume,  and  five  non- 
returnable  work  samples  by  April  20 
to: 

Mindy  Clawson 
Graphics  Editor 
Cape  Cod  Times 
319  Main  Street 
hfyannis,  MA  02601 
EquafOpportunity  Employer 


PROQFREADERSWITH 
GRAPHIC  EXPERIENCE 

Two  full-time  openings  with  competitive 
salary,  generous  bonus  and  time-off 
ackage  and  full  health/dental  in  the 
usy  Design  Department  of  one  of  the 
country's  top  mutual  funds.  Must  have; 


EDITORIAL 

REPORTER;  General  assignment  for 
6,000  circulation  daily.  Internship  or 
related  work  experience  preferred. 
Send  resume  ard  clips  to  Belinda 
Chase,  Ketchikan  Daily  News,  P.O. 
Box  7900,  Ketchikan,  AK  99901 . 

REPORTER 

The  Utica,  NY  Observer-Dispatch,  a 
51 ,000  daily/ 63,000  Sunday  Gannett 
daily  near  picturesque  Adirondacks,  is 
seeking  a  hard-hitting  and  productive 
reporter  for  an  anticipated  opening.  At 
least  two  years  of  experience  pre¬ 
ferred,  but  we'll  consider  talented  and 
aggiessive  college  grads.  Please  send 
resume  and  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

REPORTER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  general  assignment  reporter 
to  cover  a  five-county  area  on  our 
regional  desk.  The  ability  to  enterprise 
stories  and  a  good  feel  for  small  towns 
are  required  Send  resume  and  clips  to 
Saul  Shapiro,  Waterloo  Courier,  P.O. 
Box  540,  Woterloo,  lA  50704. 


_ EDITORIAL _ 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER;  A  50,000-circulation  daily 
newspaper  within  35  minutes  of  New 
York  City  seeks  a  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience  or  a  recent  Jour¬ 
nalism  school  graduate  with  brilliant 
clips.  Send  letter,  resume  and  your  five 
best  clips  to  James  McGarvey,  assistant 
managing  editor.  Daily  Record,  P.O. 
Box  217,  Parsippany,  NJ  07054- 
0217. 


HELP  WANTED 


•4-year  college  degree 
•Graphic/design  experience 
•Copy  editing  background 
•‘Team  oriented"  approach 
•Ability  to  proofread  and  edit  market¬ 
ing  materials  and  prospect  uses  for 
meaning,  spelling,  grammar/usage 
and  adherence  to  established  design 
and  typographic  standards 
•Financial  experience  preferred 

For  consideration,  please  fax  your 
resume  and  cover  letter  to  E.L.  Klein, 
(212)  323-0296.  Or  mail  to  E.L.  Klein, 
c/o  OFl,  2  World  Trade  Center,  34th 
Floor,  NewYork,  NY  10048. 

REPORTER/FOREIGN  CORRESPON¬ 
DENT  -  AP  Bogota  seeks  full-time 
“local  hire"  reporter.  Must  be  seasoned 
and  savvy  with  fluent  Spanish,  fluid 
prose  and  minimum  three  years  expe¬ 
rience.  Knowledge  of  Colombia  pre¬ 
ferred.  Send  resume  and  clips  to  Frank 
Bajak  c/o  Associated  Press,  Apartado 
Aereo  093643,  Bogota,  Colombia. 

Via  E-mail:  fbajaK@colomsat.net.co 
No  phone  calls 

REPORTER  -  Can  you  write  the  big 
enterprise  story  and  contribute  to  cov¬ 
erage  of  breaking  news  and  other 
daily  stories?  Can  you  work  indepen¬ 
dently,  yet  be  able  to  accept  direction 
and  be  a  team  player?  Do  you  have 
the  versatility  to  understand  a  variety  of 
issues?  Can  you  bring  those  issues  to 
life  with  real  characters?  If  you  have 
these  skills,  we  would  like  to  talk  to  you 
about  joining  our  staff  of  award¬ 
winning  reporters.  College  degree, 
three  to  five  years  experience  pre¬ 
ferable,  but  talent  counts  most.  Our 
newspaper  is  38,000  AM  located  in  a 
college  community.  Send  resume,  six 
writing  samples  and  a  letter  explaining 
the  efforts  that  went  into  your  best  sam¬ 
ple  to  David  Cox,  editor,  Tribune-Star, 
P.O.  Box  1 49,  Terre  Haute,  IN  47808. 


EDITORIAL 


EDITORIAL 


Neivliaies 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative 
and  work  well  with  writers. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a 
news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries 
and  benefits.  Send  your  five  best  clips,  a  resume, 
and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls  or  e-mails,  please. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 17 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SALT  LAKE  CITY  is  not  only  the  host 
city  for  the  2002  Olympic  (Somes,  it's 
a  growing  and  diverse  Rocky  Mountain 
crossroads  where  people,  issues  and 
culture  combine  to  make  it  a  great 
news  town. 

The  Deseret  News  has  been  bird- 
dogging,  scrutinizing,  and  reporting 
the  area's  ups  and  downs  for  nearly 
1 50  years.  We  intend  to  keep  it  up  for 
at  least  that  much  longer. 

If  you're  on  experienced  hard-working 
journalist,  we'd  like  to  include  you 
among  our  talented  and  professional 
reporting  staff  --  that  has  taken  up 
residence  in  a  new  state-of-the-ort 
newsroom. 

We  offer  competitive  pay  and  excellent 
benefits.  Applicants  with  at  least  four 
years'  experience  should  send  clips 
and  resume  to  Rick  Hall,  city  editor, 
Deseret  News,  P.O.  Box  1 257,  Salt 
Lake  City,  UT  841 1 0.  No  phone  calls. 

E-mail:  rick@desnews.com. 


SOUTHEAST  TEXAS  newspaper, 
25,000,  looking  for  copy  editor, 
reporter.  Knowledge  of  QuarkXPress  a 
must  for  copy  position.  Send  resume, 
clips  to  The  Port  Arthur  News,  P.O.  Box 
789,  Port  Arthur,  TX  77641 .  Fax  to 
(409)  985-6 1 28  or  E-mail  us  at; 

panews.pemet.net 
Contact  person: 

News  Editor  Diana  Andro 


http://www.mediainfo.com 
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EDITORIAL 

SPORTS  EDITOR 


EDITORIAL 

SPORTS  WRITER 


_ EDITORIAL _ 

THE  DAILY  JOURNAL,  a  17,500- 
circulation  Gannett-owned  newspaper 
in  Vineland,  NJ,  is  seeKing  candidates 
to  fill  the  following  positions: 


The  “Morning  Star”  of  Wilmington 
needs  an  accomplished  newspaper 
editor  to  manage  a  six-member  sports 
staff,  design  sports  pages  and  sections 
and  supervise  editing,  layout  and 
production  of  all  aspects  of  sports 
news.  Applicants  must  have  minimum 
five  years  daily  newspaper  experience, 
including  three  years  editing  and 
layout. 

The  Morning  Star  is  a  57,000- 
circulation  daily  with  an  aggressive 
news  coverage  philosophy  in  a  grow¬ 
ing  coastal  market.  Learn  more  about 
us  and  Wilmington  at 

http://starnews.wilmington.net/ 
Mail  cover  letter  outlining  career  goals, 
resume,  references  and  work  samples 
(including  newspaper  page  layouts)  to: 

John  Meyer 
Managing  Editor 
Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 

Wilmington  Star-News  Inc.  is  an 
equafopportunity  employer 


SPORTS  COPY  EDITOR 

The  Fayetteville  Observer-Times 
(71,000  daily,  81,000  Sunday)  in 
Southeastern  North  Carolina  is  looking 
for  a  layout/copy  editor  for  our  10- 
person  sports  department.  We're  look¬ 
ing  for  someone  who  con  design  eye¬ 
catching  fronts  os  well  as  edit  local 
copy.  We're  beginning  pagination  in 
August.  At  least  two  years  of  experi¬ 
ence  required.  Send  resume  and  layout 
samples  to  Doug  Mead,  sports  editor. 
The  Fayetteville  Observer-Times,  P.O. 
Box  849,  Fayetteville,  NC  28302. 

SPORTS  EDITOR  position  opening 
soon.  Responsible  for  all  aspects  of  pro¬ 
ducing  sports  section  twice  a  week. 
Macintosh,  photography,  pasteup 
experience  helpful.  Approximately 
$19,000  to  start.  Send  resume,  clips, 
references  to  Christopher  Barbee,  P.O. 
Box  1180,  El  Campo,  TX  77437.  Call 
(409)  543-3363  for  more  information. 

SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily  -  53,000  Sunday)  is 
baking  for  a  Sports  Editor  who  can 
handle  the  full  schedules  of  32  high 
schools,  and  player-development  fran¬ 
chises  in  professional  hockey  and 
baseball.  V/e're  in  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between 
Pitt  and  Penn  State.  This  is  a  manaqe- 
ment  position  that  involves  copy  edit¬ 
ing,  design,  scheduling,  coverage  and 
yes,  you'll  write  a  column.  If  you're 
ready  to  step  up,  send  resume  and 
clips  to  Human  Resources  Manager, 
The  Johnstown  Tribune  Publishing 
Company,  P.O.  Box  340,  425  Locust 
Street,  Johnstown,  PA  1 5907-0340. 

SPORTS  WRITER  -  APSE  top  1 0  winner 
looking  for  creative  writer  who  can  com¬ 
bine  feature  work  with  Saratoga 
thoroughbred  horse  racing  beat  for 
40,000  daily  that  takes  pride  in  its 
great  local  coverage.  Please  send 
resume,  clips  to  Ken  Tingley,  sports 
editor,  The  Post- Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 


The  News-Sentinel,  a  47,000  PM 
Knight-Ridder  newspaper  in  a  com¬ 
petitive,  two-newspaper  market,  is  look¬ 
ing  for  an  experienced  sports  writer  — 
who  can  also  lay  out  a  section  once  a 
week  —  to  join  our  award-winning,  1 1  - 
person  staff  as  a  general  assignment 
reporter.  We  offer  plenty  of  ways  to  let 
your  talents  shine,  including  a  weekly 
feature-laden  prep  tabloid,  and  beats 
covering  our  three  minor  league 
franchises  and  three  NCAA  Division  I 
programs.  Candidates  should  send  a 
resume,  writing  clips,  layout  samples 
and  a  separate  sheet  that  pitches  three 
take-out  story  ideas  to  Richard  Griffis, 
sports  editor.  The  News-Sentinel,  P.O. 
Box  102,  Fort  Wayne,  IN  46801. 
Application  deadline  is  April  19.  The 
News-Sentinel  is  an  equal  opportunity 
employer  and  recognizes  the  value  of 
diversity  in  its  newsroom. 

SPORTSWRITER/PAGINATOR 

The  Victorville  Daily  Press,  a  30,000 
AM  daily  located  in  southern  Califor¬ 
nia  between  Los  Angeles  and  Las 
Vegas,  is  seeking  a  versatile  writer/ 
paginator  to  round  out  our  five-person 
sports  staff.  Candidate  should  be  able 
to  juggle  several  tasks  on  tight 
deadlines.  Knowledge  of  QuarkXPress 
a  plus.  Send  resume,  cover  letter  and 
work  samples  to  Tom  Fay,  sports 
editor,  P.O.  Box  1 389,  Victorville,  CA 
92393-1389. _ 

STAFF  WRITER:  Chicago  Lawyer,  an 
award-winning  monthly  magazine, 
seeks  an  experienced  reporter  for  in- 
depth  stories  about  courts,  law  firms 
and  the  legal  system.  Fax  clips  and 
resume,  cover  and  references  to  Donna 
Gill,  (31 2)  644-4255. 


STAFF  REPORTER  wanted  at  Big  Horn 
County  News  in  Hardin,  MT.  Limited 
experience  okay;  news,  sports  and 
photo  abilities  essential.  Well- 
established  weekly  in  farm-ranch  coun¬ 
try  near  mountains,  skiing,  blue-ribbon 
trout  stream,  hunting.  Send  resume  and 
clips  to  James  E.  Moore  II,  publisher, 
P.O.  Box  309,  Red  Lodge,  MT  59068. 
Position  closes  Friday,  April  24. 


A  CITY  EDITOR  to  help  raise  our  daily 
news  report,  enterprise  work,  and  pro¬ 
jects  to  the  next  level.  The  successful 
candidate  has  a  strong  reporting  back¬ 
ground,  relishes  developing  your 
reporters,  enjoys  the  benefits  of 
thorough  planning,  is  a  well-spring  of 
story  ideas,  and  loves  to  massage 
good  copy  into  award-winning  read¬ 
ing.  This  position  is  ideal  for  assistant 
city  editors  who  desire  a  senior 
newsroom  job,  copy  desk  veterans 
seeking  the  same,  or  exceptional  senior 
reporters  with  good  copy  editing  and 
people  skills. 

A  COPY  EDITOR/PAGINATOR  to 
bolster  our  news/universal  desk  and 
use  our  brand  new  state-of-the-art 
pagination  system.  The  successful  can¬ 
didate  already  has  experience  on  a 
copy  desk  and  has  preferably  worked 
as  a  reporter.  He  or  she  is  a  word 
erson  who  cares  about  the  language, 
nows  AP  style,  has  a  solid  grasp  of 
page  layout,  and  can  write  accurate, 
punchy  headlines.  QuarkXPress  expe¬ 
rience  on  Macs  or  PCs  is  a  strong  plus. 

The  Daily  Journal  is  located  in  the 
heart  of  South  Jersey  farm  country, 
where  an  uncongested,  outdoorsy  life¬ 
style  is  balanced  by  easy  1-hour 
access  to  Philadelphia,  Atlantic  City, 
and  the  Jersey  shore. 

Send  cover  letter,  resume,  editing  and/ 
or  writing  samples,  or  tearsheets  to 
Executive  Editor  Janet  McMillan,  891 
E.  Oak  Road,  Vineland,  NJ  08360. 


THE  FAYEHEVILLE  Observer-Times,  a 
75,000  morning  daily  in  southeastern 
North  Carolina  is  looking  for  an  enter¬ 
tainment  writer  to  anchor  content  of  a 
weekend  tab  and  cover  a  variety  of 
events  for  the  daily  paper.  High-profile 
beat  includes  everything  from  music, 
movies  and  nightlife  to  festivals  and 
family  fun.  Send  resume  and  clips  to 
Michelle  Brodecky,  features  editor, 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 


E<S?P  Classified 

It’s  Your  Peoplc'tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales  repre¬ 
sentative,  circulation  manager,  public  relations  or  produc¬ 
tion  person  with  an  ad  in  Editor  &  Publisher.  We  reach  the 
working  journalists  you  want  to  reach,  every  week.. .83,000 
strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified  sec¬ 
tion.  To  increase  accuracy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  or  E-mail  it  to: 

hazelp@mediainfo.com 


_ EDITORIAL _ 

THE  ALBUQUERQUE  TRIBUNE,  an 
award-winning  afternoon  daily  known 
for  hard-hitting  reporting,  great  photo¬ 
journalism  and  creative,  thoughtful 
presentation,  needs  to  fill  desk  open¬ 
ings.  We're  looking  for  a  page 
designer  (a  well-rounded  journafist 
who  can  craft  attractive  news  pages 
quickly  and  design  sharp  feature 
pages)  and  a  copy  editor  (a  hard¬ 
working  team  player  who's  bright, 
dep  en  dable  and  motivated  to  excel). 
Tell  us  why  we  should  hire  you.  Send 
materials  to  David  Carrillo,  Tribune, 
P.O.  Drawer  T,  Albuquerque,  NM 
87103.  No  calls,  please. 


THE  DAILY  SOUTHTOWN,  a  60,000- 
circufotion  suburban  Chicago  newspa¬ 
per,  is  seeking  applicants  for  a  sports 
desk  position.  Proficiency  in  QuarkX¬ 
Press  and  all  aspects  of  paginating  is  a 
must.  Submit  resume/design  examples 
to  Mike  Deacon,  6901  W.  159th 
Street,  Tinley  Park,  IL  60477  or  call 
(708)  633-5944. 


THE  GALION  INQUIRER  currently  has 
openings  in  two  positions.  We  are  look¬ 
ing  for  someone  to  fill  a  photo¬ 
grapher/reporter's  position,  who  has 
darkroom  knowledge  and  training  in 
printing  and  dev^oping.  Reporting 
experience  is  helpful. 

We  are  also  looking  for  an  energetic 
individual  to  cover  the  city  beat.  Col¬ 
lege  graduates  are  encouraged  to 

T^e  Inquirer  publishes  six  days  a  week 
and  provides  the  perfect  opportunity 
for  those  who  want  to  get  their  foot  in 
the  door  of  the  daily  news  industry. 

Send  resume,  work  samples  and  a 
cover  letter  to  Crystal  D.  Hatfield, 
editor.  The  Galion  Inquirer,  P.O.  Box 
648,  Golion,  OH  44833- 1 927. _ 

THE  DESERT  SUN,  a  50,000- 
circufotion  AM  newspaper  in  beautiful 
Palm  Springs,  CA,  has  immediate  open¬ 
ings  for: 

FEATURES  EDITOR:  Our  market  re¬ 
quires  an  editor  who  can  spot  trends, 
create  coverage  relevant  to  a  diverse 
community  and  help  time-starved 
readers  survive.  Required:  at  least  5 
years  supervisory  experience  with  a 
proven  record  of  developing  staff  and 
excellent  organization,  planning, 
teamwork,  design  and  word-editing 
skills. 

NEWS  DESIGN  EDITOR:  We  want  prov¬ 
en  skill  at  combining  words,  graphics 
and  photos  into  compelling  lA  and 
enterprise  packages.  Must  be  versatile 
enough  to  write  the  heads,  give  the 
final  copy  a  polish  and  paginate 
award-winning  design.  This  is  a  key 
news-desk  position. 

COPY  EDITOR:  If  you're  creative,  have 
a  flair  for  page  design,  are  passionate 
about  detail  and  accuracy  and  can 
write  compelling  headlines,  this  is  the 
role  for  you. 

We're  a  Gannett  newspaper  with  all 
the  usual  excellent  benefits  and  an  on¬ 
site  fitness  facility.  Send  resume,  work 
samples  and  details  of  your  past  suc¬ 
cesses  and  future  goals  to  Executive 
Editor  Vikki  Porter,  The  Desert  Sun, 
750  N.  Gene  Autry  Trail,  Palm  Spr¬ 
ings,  CA  92262. 

The  Desert  Sun  is  an  equal  opportunity 
employer  that  supports  a  drug-free 
environment  and  promotes  workplace 
diversity. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  WICHITA  EAGLE,  a  Knight-Ridder 
newspaper  with  a  Sunday  circulation 
of  167,000  and  daily  circulation  of 
95,000,  has  several  openings. 

We  are  seeking  a  Wire  Editor/Copy 
Editor  on  our  Nation/World  Team  -  an 
experienced  journalist  who  can  edit  for 
content  and  style;  someone  with  supe¬ 
rior  news  judgment  who  con  help 
moke  the  front  section  of  our  newspa¬ 
per  both  newsy  and  relevant.  Some 
experience  with  layout  is  desirable. 

Our  APSE  award-winning  Sports  Team 
is  looking  for  o  committed  copy  editor/ 
line  editor  who  exhibits  strong  lead¬ 
ership  potential.  He/she  needs  to  be 
able  to  skillfully  line-edit  a  story,  work 
slot  shifts  and  either  know  how  to 
paginate  or  be  eager  to  learn. 

Our  Business  &  Money  Team  is  seeking 
a  details-oriented  person  to  serve  as 
copy  and  wire  editor  and  be  responsi¬ 
ble  for  producing  the  daily  section, 
plus  take  a  leadership  role  in  helping 
to  define  and  expand  our  business  cov¬ 
erage.  Business  news  experience  is 
important. 

We  are  seeking  a  leader  for  our  Public 
Life  Team  to  coordinate  government 
and  political  coverage.  This  person  will 
lead  a  team  of  senior  reporters  who 
cover  city,  county  and  state  gov¬ 
ernment,  plus  our  Washington  bureau 
reporter.  He/she  will  have  a  strong 
interest  in  government  and  how  it 
affects  people's  lives  and  pocketbooks. 
An  understanding  of  public  journalism 
is  a  big  plus.  Five  years  of  journalism 
experience  required. 

Send  cover  letter,  resume  and 
appropriate  material  to  Fran  Kentling, 
administrative  editor,  Wichita  Eagle, 
P.O.  Box  820,  Wichita,  KS  67201 . 
fkentling@wichitaeagle.com 


_ EDITORIAL _ 

THE  LOS  ANGELES  TIMES  Business 
Section  is  expanding.  We're  looking 
for  seasoned  reporters  who  can  write 
or  edit  compelling,  high-impact  stories 
involving  technology,  biotechnology, 
personal  finance,  financial  markets, 
workplace,  management  and  financial 
services.  We're  also  interested  in 
accomplished  assignment  editors,  par¬ 
ticularly  those  who  can  oversee  cov¬ 
erage  of  economics,  markets  and 
personal  finance.  We  also  have  posi¬ 
tions  for  experienced  copy  and  layout 
editors.  Candidates  should  have  at 
least  3-5  years  experience  with  daily 
newspaper  journalism.  To  apply,  send 
work  samples  and  resume  to  Susan 
Denley,  director  of  editorial  hiring,  Los 
Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053. 


THE  RUTLAND  HERALD  is  seeking  an 
energetic,  full-time  reporter  to  join  its 
city  desk.  Daily  newspaper  experience 
preferred.  Familiarity  with  the  North¬ 
east  a  plus.  This  beat  includes  hard 
news,  feature  and  enterprise  reporting. 
Please  send  a  resume  and  clips  to  Jo- 
Anne  MacKenzie,  city  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 


THE  TAMPA  TRIBUNE  seeks  reporter  to 
cover  business  of  sports,  advertising 
and  marketing.  Five  years  metro  and/ 
or  business  reporting  with  proven 
ability  to  use  public  records  required. 
Resume,  clips:  Bernie  Kohn,  business 
editor.  The  Tampa  Tribune,  202  S. 
Parker  Street,  Tampa,  FL  33606. 

E-mail:  bkohn@tampatrib.com 


WRITER  NEEDED.  The  Daily  News, 
Russell,  KS  67665.  No  phone  calls. 
Graduate  entry-level  considered. 


_ EDITORIAL _ 

WRITERS 

Are  you  a  versatile  free-lance  writer 
who  likes  talking  to  physicians  and  is 
not  intimidated  oy  science  and  tech¬ 
nology? 

If  so,  then  EyeNet  Magazine  wonts  you 
to  join  the  team. 

EyeNet,  resources  and  perspective  for 
eye  care,  is  the  monthly  four-color 
magazine  of  the  American  Academy 
of  Ophthalmology.  We  offer  our 
readers  (17,000  US  ophthalmologists) 
meaty  articles  ranging  from  socio¬ 
economics/political  topics  —  the 
changing  Medicare  landscape  —  to 
information  management  —  hov/  to 
keep  “Spam”  from  clogging  your  E- 
mail  —  to  clinical  updates  covering 
medical  eye  care. 

We  need  experienced  free-lance  writers 
to  join  the  team. 

If  you  hove  experience  writing  about: 
•Clinical  practice  of  medicine 
•Medical  research 
•Medicare/ reimbursement 
•New  technology 
•Practice  management 
Then  please  send  us  your  resume,  a 
brief  cover  letter  and  a  couple  of  rele¬ 
vant  clips. 

Contact  us  by: 

E-mail:  eyenet@aao.org 
Fax;  EyeNet  (41 5)  561  -8567 
Mail:  EyeNet  Magazine,  Dept.  EP 
655  Beach  Street 

_ Son  Froncisco,  CA  94109 _ 

The  Vindicator,  80,000  daily,  1 30,000 
Sunday  in  Northeast  Ohio  seeks  page 
designer.  Eight-person  design  staff 
paginates  90  percent  of  the  Mper. 
Best  candidate  will  have  word  skills  as 
well,  some  copy  editing  may  be 
required.  We  paginate  on  Harris  Pub¬ 
lishing  Company  system.  Send  cover 
letter  with  resume  and  samples  to  Mike 
Braun,  design  desk  chief.  The  Vin¬ 
dicator,  225  W.  Boardman  Street, 
Youngstown,  OH  44503. 


INFORMATION  SYSTEMS 

CLASSIFIED  ADVERTISING 
Sll  SUPPORT  SPECIAUST 

We  are  looking  for  a  Classified 
technologist  who  is  knowledgeable 
about  Sll,  especially  STYL,  Gloss,  Rgen 
and  system  management.  This  person 
will  also  work  with  AdFast,  the  Internet 
and  database  efforts,  and  will  be  part 
of  new  projects  including  the  installa¬ 
tion  of  Classified  pagination,  ad 
layout,  ad  tracking,  billing  and  market¬ 
ing  systems.  Please  reply  to  Jim  Hugo, 
Publishing  Technology  Team  Leader, 
345  Cedar  Street,  Saint  Paul,  MN 
55101;  Fax;  (612)  222-5112; 

E-mail;  jhugc)@pianeerpress.cam 

MAJOR  ZONE  5  newspaper  desires 
Publishing  Systems  Analyst  with  Sll 
experience.  Classified  support  experi¬ 
ence  including  CPL,  RGEN,  STYL  and 
pagination  necessary.  Additional 
exposure  to  Sll  editorial  and  interfaces 
for  web  publishing  desirable.  Excellent 
benefits  and  team  oriented  environ¬ 
ment  make  this  a  great  place  to  work. 
Send  resume  with  salary  history  to  Box 
08474,  Editor  &  Publisher. 


THE  FLORIDA  TIMES-UNION  in 
Jacksonville  is  searching  for  a  Systems 
Programmer  to  assist  in  maintaining 
and  enhancing  the  prescribed  opera¬ 
tional  status  of  the  Publishing  Business 
System  (PBS),  version  2.7.  This  individ¬ 
ual  will  develop  procedures  and  pro¬ 
grams,  both  stona-alone  and  as  part  of 
larger  projects,  to  improve  operational 
efficiency  and  effectiveness  of  multiple 
computer  systems.  They  will  work 
closely  witn  the  Circulation  and 
Advertising  departments  to  analyze 
needs  for  custom  Progress/Result  edit¬ 
ing  and  custom  reports.  Candidate  will 
have  a  college  degree  in  Information 
Systems  or  related  field  and  be  profi¬ 
cient  in  database  and  file  manage¬ 
ment.  Must  have  comprehensive  know¬ 
ledge  of  Windows,  Macintosh,  NT, 
4GL,  Web  development.  Progress/ 
Results  editing  along  with  network 
experience. 

Send  or  fax  cover  letter  and  resume 
along  with  salary  requirements  to  The 
Florida  Times-Union,  Attn:  Sherwin 
Pulmano,  P.O.  Box  1 949,  Jacksonville, 
FL  32231 ,  fax  (904)  359-4695. 

We  are  a  DRDG-FREE  WORKPLACE 
EOE 

MAILROOM 

MAILROOM  SUPERVISOR  needed  with 
strong  GMA  SLS-IOOO  skills.  Please 
send  resume  to  The  Gaston  Gazette, 
2500  E.  Franklin  Blvd.,  Gastonia,  NC 
28053,  ATTN:  Ray  Martin. 


Editor  &  PuBusHER 

The  communication 
link  of  the 
newspaper  industry 
every  week 
since  1884. 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
OMBO  OFFER! 


ere’s  your  opportunity  to  reach  CEOs,  publishers,  man- 
'agers  and  decision  makers  in  the  specialty  and 
free  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  next  issue  of  FPP.  It's  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173  •  E-mail:  mattw@mediainfo.com 
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HELP  WANTED 


PRODUCTION/TECH 

PRODUCTION  MANAGER 


_ MARKETING _ 

EXHIBIT  SALES  MANAGER 

Washington  based  newspaper  associa¬ 
tion  has  immediate  position  for  an 
Exhibit  Sales  Manager.  Responsibility 
for  management  and  growth  of  exhibit 
space  sales  at  top  200  tradeshow. 
Sales  experience  and  basic  knowledge 
of  trade  show  management  a  plus. 
Ability  to  develop  and  implement 
strategic  marketing  plan  for  a  suc¬ 
cessful  sales  campaign  including  the 
creation  of  promotional  materials. 
Oversee  customer  service  activities  with 
the  object  of  strengthening  exhibitor 
loyalty  and  maximizing  exhibitors' 
investment.  Work  successfully  with  a 
team  of  suppliers  and  NAA  staff.  Send 
resume  to  NAA,  HR,  1921  Gallows 
Road,  Suite  600,  Vienna,  VA  22182. 

Fax:  (703)902-1608 


_ PREPRESS _ 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 

PRESSROOM 


_ PRESSROOM _ 

PRESSRCXDM  SUPERINTENDENT 

Superintendent  position  available  in 
Zone  8  for  person  experienced  in 
single  width,  cold  web  press  units  print¬ 
ing  four  color  newspapers  and  maga¬ 
zines.  Strong  commercial  printing 
experience  necessary  with  ability  to 
run  presses,  maintain  and  repair, 
schedule  and  train  employees,  adhere 
to  budget.  Great  benefits.  EOE. 

Send  resume,  including  salary  history 
to  Box  08471 ,  Editor  &  Publisher. 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
ress,  general  maintenance,  ordering, 
iring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 

THE  SAVANNAH  Morning  News  is 
seeking  a  Night  Pressroom  Supervisor 
to  oversee  staff  of  1 0  in  a  daily  news¬ 
paper  pressroom.  Strong  supervisory 
skills  needed  to  manage  all  aspects  of 
night  press  operation.  Full  knowledge 
of  offset  newspaper  printing  required. 
Double  width  experience  preferred. 
Successful  candidates  should  be  able 
to  set  and  maintain  quality  standards 
in  the  pressroom.  Send  resume  and 
salary  history  to  Lou  Barnes,  Savannah 
Morning  News,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 


We  have  an  immediate  opening  for 
hands-on  manager  of  a  staff  of  25. 
Must  be  highly  motivated,  familiar  with 
intensive  deadlines,  networks  and  all 
electronic  makeup.  We're  looking  for 
an  individual  who  is  a  leader,  who  can 
motivate;  who  handles  problem  solving 
with  ease  and  can  interface  with  other 
departments  as  part  of  the  daily 
routine.  IBM  platform  based  utilizing 
QuarkXPress,  Corel  and  Pagemaker. 
We  publish  20-^  newspapers  in  the  NY 
Metro  area.  Salary,  benefits,  401  (k), 
MBO  plan.  Fax  resume  to  (718)  332- 
3245.  Call  Jennifer  Stern  at  (718) 
769-4400. 


SPECIALIST 

The  Newspaper  Association  of  Amer¬ 
ica  is  seeking  an  experienced  newspa¬ 
per  production  person  to  provide 
guidance  and  direction  to  our  1 ,500-f 
newspaper  members.  The  ideal  candi¬ 
date  will  have  well-rounded  exposure 
to  Packaging,  Press,  and  Pre-press 
departments  in  additian  to  significant 
knowledge  of  the  quality  print  repro¬ 
duction  process.  This  position  will 
participate  in  training,  consultation, 
manogement  of  research  projects,  and  as 
a  member  of  the  Technology  department. 
Periodic  travel  and  excellent  commu¬ 
nication  skills  are  required.  Send  resume 
and  cover  letter  to  Tom  Croteau,  director. 
Newspaper  Services,  1921  Gallows 
Road,  Suite  500,  Vienna,  VA  22182. 

E-mail:  tcrot1@naa.org 

Fax:  (703)902-1608 


SYNDICATE  SALES 

BUSINESS  OPPORTUNITY  FOR 
CONTRAa  SALES  MANAGERS 

The  Better  Homes  and  Gardens® 
Features  Syndicate  is  looking  for  Con¬ 
tract  Sales  Managers  in  several  loca¬ 
tions  across  the  United  States.  We  are 
seeking  candidates  in  or  near  these 
targeted  cities:  Dallas/Fort  Worth, 
Denver,  Kansas  City,  and  Minneapolis. 
Individuals  will  sell  an  innovative 
editorial  program  offering  26  special¬ 
ized  titles  on  compact  disc  directly  to 
daily  and  weekly  newspapers. 

The  successful  applicants  will  have  prov¬ 
en  newspaper  sales  experience,  be 
highly  self-motivated,  energetic,  results- 
oriented,  and  possess  the  ability  to  com¬ 
municate  with  newspapers  of  all  sizes 
throughout  a  multi-state  region.  Our 
sales  managers  must  be  organized  and 
must  have  excellent  aral  and  written 
communication  skills. 

We  offer  an  excellent  commission  and 
bonus  structure  in  multi-state  regions 
that  have  opportunities  for  significant 
growth. 

For  immediate  consideration,  please 
send  resume  and  letter  of  interest,  in  con¬ 
fidence  to: 

Gary  Fees 

Better  Homes  and  Gardens® 
Features  Syndicate 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 

Fax:  (800)  678-5994 
E-mail:  gfees@mdp.com 


NEWSPAPER  PRESS  OPERATOR 

The  Pharos-Tribune  is  seeking  an  expe¬ 
rienced,  quality  conscious  offset  press 
operator.  We  seek  a  highly  motivated 
individual  willing  to  work  nights  and 
weekends,  preferably  with  Gass  Com¬ 
munity  experience.  Competitive  salary 
and  benefit  package. 

Send  resume  or  apply  in  person  at: 

The  Pharos-Tribune 
Attn:  Randy  Houle 
51 7  E.  Broadway 
Logonsport,  IN  48947 

PRESS  OPERATOR 

Major  midwest  daily  has  openings  for 
double-wide  offset  press  operators.  Col- 
orliner  press  experience  and  four  color 
experience  is  preferred.  Please  send 
your  resume  to  Box  08483,  Editor  & 
Publisher. 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com- 
municatian  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


Produds 

and 

Services 

Directory 


interactive  Sites 

and 

Services  Dire 


For  Business  Card  advertising, 
call  (21 2)  675-4380,  ext.  171, 173 
Contract  rates  available 
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CLASSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  neict  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
I  1  iiiijMiM  or  charge  to  your  American  Express, 

VISA'  MasterCard  or  Visa.  Please  supply  name 

■■■■  'UPV'  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  petitions  wanted  ads  must  pre-pay. 


ADVERTISING 


ADVERTISING  SALES  MANAGEMEt9T 
Qualified  by: 

•7  years  Yellaw  Page  sales  manage¬ 
ment 

•1  year  radia  sales 
•  1  year  majar  accaunts  classified 
•8  years  circulatian  management 
Enthusiastic  trainer.  Creative  prablem 
salver.  Reply  ta  Box  08459,  Editor  & 
Publisher. 


EDITORIAL 


EDITOR  with  management  experience 
seeks  position  after  hiatus  in  academy. 
Extensive  reporting,  editing  experience 
in  news,  sports,  investigative  issues. 
Monthly  magazines,  dailies.  Back¬ 
ground  in  staffing,  budgets,  overall 
journalistic  production.  Keen  eye  for 
detail,  healthy  family  background. 
Inquire  through  Gerald  A.  Carroll, 
(812)477-8670. 

E-mail:  Gcarroll4@aol.com 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTiONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  as  a  magazine 
editor  or  writer  for  sports  publication. 
Exp>erience  covering  pro,  college  and 
high  school  sports.  I  am  willing  to 
relocate.  Phone:  (713)  783-3049  for 
resume,  clips  and  references. 


EXPERIENCED  editor,  writer,  reporter 
looking  for  a  position  with  a  newspa¬ 
per  in  Zone  6.  Call  (770)  507-5544 
tor  resume,  clips  and  referetKes. 


VETERAN  V/ashington  correspondent 
looking  for  newspaper  and  magazine 
clients.  Investigative,  news,  future 
stories  on  any  subject.  Contact  Box 
08482,  Editor  &  Publisher. 


FREELANCE 


YOUR  BAY  AREA  STAFF  \MRITERS 
Versatile.Better.Smarter.  Quicker 
www.tolandcommunications.com 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fax  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  mattw@mediainfo.com 
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BY  GEORGE  E.  PADGETT 


SHOP  TALK  AT  THIRTY 


ACraft  Rolls  In  The  Mud 

Welcome  to  journalism  as  an  institution  of  allegation  and  speculation 


IT  HAS  HAPPENED  again. 

Like  pigs  in  slop.  Rooting,  grunt¬ 
ing,  filling  bloated  bellies  and 
falling  to  the  mud  in  exhausted  sat¬ 
isfaction. 

The  national  media  have  slummed 
through  another  feeding  frenz)'. 

Bill  &  Hillarv',  Mike  McCurry,  Monica 
Lewinsky,  William  Ginsburg  and 
Kenneth  Starr  all  survived. 

Not  so  for  the  concept  of  objectivi¬ 
ty.  Innuendo  and  speculation  became 
the  norm.  Unsubstantiated  headlines  in 
one  medium  became  the  news  in 
another.  Mainstream  journalism 
crawled  under  the  sheets  with  the 
tabloids,  and  the  public’s  repugnance 
drove  the  president’s  approval  ratings 
higher  than  ever. 

Why  do  I  care? 

I  help  bright  kids  become  journal¬ 
ists.  And  increasingly  they  are  being 
turned  off  and  are  turning  away. 

Turned  off  by  the  tarnished  image  of 
journalists.  Turned  off  by  what  they  see 
as  partisanship  journalism,  trash  TV, 
sensationalism,  tabloidism,  plain  and 
simple  irresponsibility.  And  many  of 
the  ones  turning  away  are  among  the 
best  and  brightest. 

Please  don’t  dismiss  what  I  say  too 
quickly.  Media  tend  too  often  to  ration¬ 
alize  away  criticism.  That’s  a  lot  easier 
than  facing  the  fact  that  there’s  a  prob¬ 
lem  and  try  ing  to  come  up  with  the 
energy  to  fix  it. 

Here’s  a  problem.  Allegations  are  not 
facts.  The  fact  that  an  allegation  has 
been  made  does  not  make  it  true.  Nor 
does  it  make  it  news.  Except,  of 
course,  in  the  case  of  Bill  (dinton. 
Allegation  journalism  has  become  an 
institution.  Proof.  Facts. Truth.  Not 
important. The  allegation  is  the  story. 

1  submit  that  that  is  bad  journalism. 
Even  if  speculation  can  carry  the 
story  for  a  while,  there  comes  a  time  to 
put  the  facts  out  on  the  table  or  back 
away  and  admit  running  with  a  story 
that  had  no  basis  in  fact.  Prosecutor 


Padgett  is  associate  professor  and 
chairman  of  the  department  of 
journalism  &  communications,  Eton 
College,  in  Elon  College,  N.C. 


Starr  has  spent  3  1/2  years  and  30  mil¬ 
lion  taxpayer  dollars,  and  he  hasn’t 
found  any  miracles  that  turn  innuendo 
into  fact.  I  couldn’t  care  less  about  his 
reputation,  but  when  the  credibility  of 
journalism  sinks  below  used  car  sales,  I 
worry  for  my  students  and  my  profes¬ 
sion. 

Here’s  another  problem.  When 
nationally  recognized  celebrity'  journal¬ 
ists  participate  in  creating  news,  it 
makes  it  difficult  to  convince  1 8-year- 
olds  that  they  should  not  do  the  same. 
Example:  In  an  early  press  conference 
where  Mike  McCurry  attempted  to 
answer  the  same  question  over  and 
over  again,  Sam  Donaldson  asked  if  the 
president  would  cooperate  with 
impeachment  proceedings. 

To  begin  with,  that  was  a  stupid 
question.  There  was  no  basis  for  an 
impeachment  hearing  then  or  now.  But 
the  fact  that  a  well-known  journalist 
asked  the  question,  caused  others  to 
scratch  their  heads  and  scribble  franti¬ 
cally  in  their  notepads:  “Well-known 
seemingly  bright  TV  reporter  thinks 
the  president  will/or  should  be 
impeached  ."They  put  that  together 
with  similar  politically  motivated 
attacks  from  various  Republicans,  and 
impeachment  speculation  turns  up  all 
over  the  place.  Speculation  journalism 
at  its  worst. 

There  are  other  problems.  Sw'eeping 
generalizations,  subjective  interpreta¬ 
tions  and  conclusion-reaching  have  no 
place  in  news  reporting.  I  can  take  Bill 
Buckley  on  the  editorial  page  if  I  must, 
but  he  has  no  place  on  the  news 
pages.  Neither  do  the  self-immersion 
ego-centereo  trappings  of  the  short¬ 
lived  “new  journalism”  era. 

Take  these  gems  of  suggestive  writ¬ 
ing:  “shaken  by  scandal,”  “eclipsed  by 
scandal”  and  scandal  “gripped”  the 
White  House.  Also, “In  its  current 
imperiled  state,”  the  White  House  was 
at  times “beleaguered,”“anxious,”“at 
risk,” “paralyzed,”  in  a  “crisis  atmos¬ 
phere”  or  even  caught  in  a  “firestorm.” 

And  this  one:  “According  to  sources 
familiar  with  the  legal  skirmishes  that 
threaten  to  engulf  the  Clinton  presi¬ 
dency.  . . .” 


Even  Reporting  101  students  know 
better. 

If  a  student  wrote  that  the  White 
House  was  paralyzed,  I  would  com¬ 
ment  in  bold  red  letters:  “Who  says? 
What  makes  you  think  it’s  paralyzed? 
Give  me  some  examples.  Better  yet, 
give  me  the  facts  and  let  me  (the  read¬ 
er)  come  to  the  conclusion  that  the 
White  House  is  paralyzed.” 

Don’t  tell  me  the  president  is 
“despondent.”  I  don’t  trust  you  to  make 
that  determination.  Give  me  the  facts 
that  lead  you  to  believe  the  president 
is  despondent  and  I’ll  draw  that  con¬ 
clusion  myself  if  the  facts  are  suffi¬ 
cient.  It  is  not  the  reporter’s  job  to  lead 
the  reader.  It  is  the  reporter’s  job  to 
report  the  facts. 

And  how  about  that  old  dictum  that 
anonymous  sources  make  the  whole 
story  suspect?  AP  reports  used  “knowl¬ 
edgeable  sources,”  “political  figures,” 
“White  House  aides,”“officials,”“uniden- 
tified  sources,”  and,  best  of  all, “two 
lawy  ers  who  demanded  anonymity.” 

The  public  doesn’t  trust  lawy  ers  they 
know.  Why  would  anyone  believe  two 
lawy  ers  who  won’t  even  give  their 
names? 

While  news  reporters  were  having 
their  daily  rumor  orgy,  opinion  colum¬ 
nists  had  to  stretch  the  bounds  of 
acceptability  in  one-upping  colleagues 
in  the  news  columns. 

Take  these  snippets  from  syndicated 
right-wing  columnist  Charley  Reese: 
“William  Jefferson  Clinton  is  a  liar,  a 
manipulator,  a  philanderer,  an  adulterer 
and  a  draft  dodge. . .  .When  Clinton 
leaves  office,  the  White  House  will 
need  to  be  fumigated.” 

Whew!  That  doesn’t  leave  a  lot  of 
wiggle  room. 

Or  from  Don  Feder:‘Ts  it  possible 
that  the  American  people  no  longer 
care  if  the  nation’s  highest  elected  offi¬ 
cial  is  a  serial  adulterer,  a  sexual  preda¬ 
tor  and  a  chronic  liar?” 

Even  as  the  public  gave  Clinton  a 
resounding  vote  of  confidence  in  poll 
after  poll,  the  media  persisted  in  talk¬ 
ing  about  a  “paralyzed”  presidency. 

Even  as  Time  magazine’s  letters  to  the 
(See  Shop  Talk  on  page  33) 
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ikm,  June  13  and  Julf  4, 1998 


The  Marketing  Conference  is  the  NAA’s  largest  conference.  Each  year,  industry  marketing  executives  gather  to  take  a  hard  look  at  marketing  issues:  They'll  be 
discussing  marketing  strategies  and  their  effectiveness,  examine  productivity  issues,  share  ideas  for  new  revenue  possibilities  and  much  more.  Held  June 
21-24  in  Orlando,  Florida,  the  NAA  Marketing  Conference  will  impact  how  newspapers  approach  their  marketing  challenges. 

•  Advertising  •  CirGulation  •  Marketing  &  Prnmntinn 


The  industry  will  turn  to  E&P  for  coverage  of  this  event  -  including  product  and 
service  data.  Reach  industry  professionals  before,  during  and  after  the  con¬ 
ference  with  ads  in  the  E&P  NAA  Marketing  Conference  issues! 


MAY  2  •  NAA  MARKETING  CONFERENCE  PLANNING  ISSUE 


As  marketing  professionals  gear  up  for  the  conference,  their  mind  set  will  be 
marketing.  Take  advantage  of  this  opportunity  to  have  them  start  thinking 
about  you.  Your  ad  in  the  NAA  Marketing  Conference  Planning  Issue,  with  read¬ 
ership  well  over  81,000,  will  get  the  exposure  you  want. 


JUNE  13  *  NAA  MARKETING  CONFERENCE  ISSUE 


It's  all  about  marketing  and  it’s  all  about  E&P's  distribution  of  this  issue  at  the 
conference  and  in  newspaper  offices  everywhere.  The  NAA  Marketing 
Conference  Issue  will  be  read  between  sessions  as  well  as  throughout  the 
industry.  So  put  your  product  or  service  in  the  hands  of  industry  executives  who 
are  waiting  to  be  reached! 


JULY  4  •  NAA  POST  MARKETING  CONFERENCE  ISSUE 


Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  reg¬ 
ular  contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning 
Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference 
ads.  Contact  your  local  E&P  representative  for  rate  information. 


Sales  Representatives: 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 

The  NAA  Marketing  Conference  Planning  Issue  of  E&P: 

Space  Deadline:  April  22, 1998  •  Material  Deadline-.  April  24, 1998 


While  the  conference  may  be  over,  coverage  of  the  event  is  not.  Read  for  final 
reports  from  the  event,  you  too  can  leave  a  final  impression  with  an  ad  in  this 
Post  Conference  Issue. 

E&P’s  reach  of  these  industry  executives  is  higher  than  any 
other  industry  publication!* 


Circulation  Managers  .  83.5% 

Advertising  Managers  . 76.7% 

Marketing  &  Promotion  Managers  . 85.2% 


’Source:  four  Issue  Cume  199/  Scarborough  Research  Sturly  of  the  Newspaper  Industry.  U  S.  Daily  &  Sunday  Newspapers 


NAA  Marketing  Conference  Issue: 

Space  Deadline:  May  26, 1998  •  Material  Deadline:  May  28, 1998 

NAA  Post  Marketing  Conference  Issue: 

Space  Deadline:  June  23, 1998  •  Material  Deadline:  June  25, 1998 

MAKE  SURE  YOUR  AO  IS  THERE!! 

lofeild  EditorOTublisher 
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3+ay  y\Ke.ad  of  tKe.  Oompeti+iorv 

wi+K  XyV\3  XV  and  Wea■^^ve^*  (Zonfe-nf 


■hltilpin0  you  build  television  and  weatKe^‘  content  tkat  sav-'es  you  ti>ney 
labo>‘  and  nAoney  —  aiAd  att>‘acts  ^‘eade^‘s  and  adve^‘tise^‘s  —  is  ou^‘  business. 

Xntroducin0  X\^  Ouest  —  a  national  consu^ne^‘  Web  site  witli 
sophisticated  inte^‘active  local  XV  listi^A0S  b>‘anded  with  you^^  Io0o. 

X\^  Week  XAte^‘active  —  a  X\^  Vvb.b  site  that  includes  local  p^‘o0^‘a^^A^^Ain0 
aiAd  is  cuAstonAized  to  you»‘  look  and  -j-eel  v\MtK  you^‘  Io0o  and  local  ads. 

e2X\^  —  p(‘int  X\^  Iistin0s  desi0ned  to  tneet  the  needs  oj-  coHAHAunity  nevvspape^^ 

WeatKev‘lX>iiAt  —  the  nAost  cojnplete  weatke^*  data  available 
on  the  Xnte>‘net/  o-j- j^e>‘s  localized y  cu^vent  conditions  and  7-day  outlooks. 

Visit  us  at  America  East,  Booths  F37  &  38  or 
call  us  at  800  245  6536. 
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